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Executive Summary  

This report 
Urbis has been engaged by Valad Property Group to conduct a social and community benefits study in 
association with Valad’s proposal to develop an IKEA warehouse and commercial offices on the former 
Tempe Tip site, located in the Marrickville local government area. 

IKEA has a well-established international reputation as a company that seeks to be respectful of the 
communities in which it locates, and sensitive about its local and global environmental impacts. This 
report therefore considers opportunities and suggestions for increasing community benefit, to allow the 
design and management of the site to respond to the needs and values of the Tempe community and 
the Marrickville LGA more broadly. 

Urbis has also conducted a community consultation process and a crime prevention through 
environmental design assessment for this proposal, and the recommendations from these reports 
dovetail with the conclusions of this report.  

The key objectives of this report are to: 

 articulate the demographic trends, community profile and infrastructure needs of the local area 

 relate community and stakeholder responses to the idea of an IKEA development in Tempe 

 outline stakeholder and community suggestions about maximising the positive social impacts and 
community benefit related to the proposed development  

 identify gaps in service provision and infrastructure in Tempe and the broader Marrickville 
community and opportunities for the development to respond to some of these needs, either 
through design or management 

 assess the magnitude and extent of social impacts (positive and negative), and  

 provide a set of suggestions and considerations for Valad Property Group and IKEA in relation to 
the management of social impacts and community benefit. 

The proposal 
The proposal is to create an integrated employment hub comprising an IKEA centre and IKEA 
commercial office activities.  

The project application will seek approval for: 

 a new IKEA showroom and warehouse totalling approximately 36,400m2  

 car parking for approximately 1,775 car spaces 

 a new Australian commercial headquarters for IKEA, adaptively reusing the historically significant 
portion of the Ateco building, occupying approximately 3,000m2 of commercial office floor space 
over two levels. 

Methodology 
The following tasks were undertaken in the preparation of this report: 

 review of Marrickville Council’s key social and urban planning documents  

 collection and analysis of demographic information for the locality  

 site inspection on 23 June 2008 

 review of the development concept design proposal  
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 consultation with key stakeholders from NSW Police, Marrickville Council, local community 
organisations, neighbouring residents and business owners, and  

 analysis and reporting. 

Key social and community impacts 
The results of community consultation about Valad Property Group’s proposal (conducted October - 
December 2007) and subsequent stakeholder engagement exploring potential community impacts and 
opportunities (undertaken April - June 2008) demonstrate broad support for an integrated employment 
hub on the former Tempe Tip site.  

This support is attributed by participants to the likely social and economic benefits of this type of 
development. Community members and relevant institutional stakeholders often refer to the following as 
central reasons for their support. 

 Generation of local employment opportunities 

 Increase in visitors to the area, and consequent invigoration of the surrounding area 

 Provision of a community ‘meeting place’ (i.e. a café) 

 Improvement of the ‘look and feel’ of the site, which is currently considered to be poorly maintained 

 Improvement in the furniture retail offer in the local area 

 Increase feeling of community safety on that stretch of the Princes Highway 

 That IKEA is committed to good environmental outcomes, and strong corporate social 
responsibility.  

Further, the crime prevention through environmental design study and detailed review of planning 
requirements suggest that there may be additional advantages to the proposed land use, namely: 

 improvement of traffic management and pedestrian safety measures on the Princes Highway 

 appropriate re-use of a highly contaminated site 

 adaptive re-use of heritage buildings. 

To better understand the context, Urbis consulted stakeholders about the key needs for the Tempe 
community as part of the Social Impact and Benefits Study. They include a need for: 

 Community spaces and facilities – there is existing demand for multi-purpose facilities for local 
groups and community services, and  

 Revitalisation of Tempe town centre – the infrastructure audit identifies a lack of basic convenience 
retail and some services, such as a General Practitioner, bank etc. 

The following have emerged as key considerations for the IKEA development project, in terms of 
managing community impact, and identifying opportunities for enhancement.  

 Amenity of local residents – e.g. managing acoustics, onsite landscaping etc   

 Crime and safety – implications and opportunities for community safety in the area 

 Traffic management and pedestrian safety – mitigating congestion, ensuring that pedestrian access 
to, and within the site is safe and follows logical sightlines etc 

 Accessibility – incorporation of universal design principles where possible, provision of disabled 
parking, strong physical access within store 

 Demand for better public transport and active transport options - to and from the site, and Tempe 
more broadly 
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 Commercial and retail business – anticipated impacts on local business and opportunities to 
enhance local consumer patronage 

 Environmental management – support for strong environmental management. 

Recommendations for further community benefit 
The following initiatives are offered as ways in which IKEA and Valad Property Group may build on its 
current proposal, to further enhance the social and environmental contribution of IKEA in Tempe. They 
are consistent with Council’s vision for Tempe and reflect the aspirations of local community members 
consulted. 

 Promote employment opportunities for local residents - developing training and employment 
placement links with local job networks; devising a human resource policy to incorporate a certain 
quota of staff from the local community; and targeting specific demographics/groups such as 
Indigenous Australians, CALD communities and Tempe High School work experience students. 

 Improve transport links within the Marrickville LGA – provision of, or support for a community bus 
service linking Marrickville to Tempe - the route may include Dulwich Hill, Marrickville Metro, and 
the IKEA store. This shuttle bus service may operate twice a day and also service local IKEA staff. 

 Community involvement in place-making - incorporate public art into the design and construction of 
the landscaped area/community spaces by including local artists and art groups. 

 Enable good physical access for pedestrians and cyclists (e.g. safe cycle paths, bike racks on site). 

 Support for grassroots community projects (e.g. sponsoring a local sporting team, supporting 
community transport services, funding a community development worker position). 

 Ensure that wherever possible ESD principles are adhered to, in design, construction and site 
management phases.  
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1 Introduction 
Valad Property Group has engaged the Urbis Social Planning and Research Team to conduct an 
assessment of potential social and community benefits generated by the proposed development of an 
IKEA furniture store and administration building at the former Tempe Tip site.  

Urbis conducted extensive stakeholder consultations from October - December 2007 to test community 
responses to the proposal to redevelop the former Tempe Tip site to host an IKEA furniture store and 
administration building. The findings of this preliminary consultation phase are considered in this report 
and complement a series of secondary stakeholder consultations with community groups, local 
organisations, Marrickville Council Staff and Newtown Local Area Command.  

1.1 The proposal 
The proposal is to create an integrated employment hub comprising an IKEA centre and IKEA 
commercial office activities.  

The project application will seek approval for: 

 a new IKEA showroom and warehouse totalling approximately 36,400m2  

 car parking for approximately 1,800 car spaces 

 a new Australian commercial headquarters for IKEA, adaptively reusing the historically significant 
portion of the Ateco building, occupying approximately 3,000m2 of commercial office floor space 
over two levels. 

The development would be master planned in order to integrate public domain areas, landscaping and 
proposed open space areas. 

1.2 Methodology 
The following tasks have been completed. 

Step 1: Scoping 

Scoping is the step in the assessment process that focuses on the identification of the issues to be 
addressed in the study and sets the study area boundaries (i.e. location, population, issue, and/or 
program area).  Scoping should be specific to the project scale, type and context. In addition, potential 
social impacts should be identified.  For this project a variety of methods were used to gather a diverse 
snapshot of stakeholder views that included: 

 preliminary planning 

 stakeholder research and analysis – to help identify possible impacts (informed by the Urbis 
Consultation Report) 

 a site visit. 

Step 2: Profiling – Description of social conditions 

Profiling included review of existing studies, collection and review of data, and assessment of current 
social and economic conditions, including: 

 an analysis of information from Australian Bureau of Statistics (ABS) 2006 Census: Basic 
Community Profile 

 a demographic profile of Marrickville LGA was developed 

 review of Council planning and safety reports 
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 a facilities audit of relevant facilities situated near the site 

 information gained from consultation with Council officers. 

Choosing a variety of data sources is important to provide an informed and balanced position. The 
variety of data sources used is explained below. 

Step 3: Exploration of community attitudes and issues 

The following research techniques were utilised to understand community views and values relating to 
the development. Note: Urbis conducted extensive community consultation between October and 
December 2007 and outcomes of this dialogue are considered in this report.  In addition, further 
consultation as part of the social and community benefits study was undertaken as follows: 

 door knocking and mail outs to local businesses and adjoining neighbours and nearby residents  

 interviews with community, educational and sporting organisations 

 meetings with: 

− Marrickville Council Staff 

− Newtown Local Area Command. 

Step 4: Mitigation measures 

After analysis of the above information, mitigation measures were identified which may minimise or 
prevent negative impacts arising from the proposed redevelopment, and enhance benefits.  

Step 5: Opportunities for community benefit 

The report offers ways in which the proponent may enhance the social and community benefit of the 
development through design and management of the site within its local context. 
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2 Context 

2.1 Site and local context 
The site is located at 634-726 Princes Highway, Tempe. The site has frontage to the Princes Hwy and 
is bounded by Bellevue Street and Smith Street.  Tempe Business Centre is located to the west of the 
site and is bounded by the Princes Highway, Tramway Street and Union Street. Residential and light 
industrial areas are also directly opposite the site to the west.   

The site is approximately 9km south-west of the Sydney CBD, 2km west of Sydney Airport, and within 
close proximity to Sydenham and Tempe Railway Stations.  

Picture 1 – Location of site aerial photo  

 
 

The legal description of the site is Lot A in DP 385289 and Lot E in DP 385210. 

The site formerly hosted the Tempe Tip. The part of Tempe Tip site being considered for development 
is vacant, zoned light industrial due to be developed for bulky goods. It is (unsurprisingly) a 
contaminated site. It is understood that the capping and raising of the site occurred in 2004. 

The site is within Marrickville local government area. The area surrounding the site is zoned for light 
industry and there is some residential development (in three locations) opposite the site across the 
Princes Highway (which provides the north-west boundary to the site) and across Smith Street (to the 
south-west). The site is directly beneath a Sydney airport flight path. A major pipeline to the new 
desalination plant is also intended to run through Tempe. 

Since it ceased use as a Tip, the site has been the subject of much speculation about its future, 
including discussion (in 2000) about transforming the area for community land. One of the main drivers 
for this initiative was the Tempe Community Centre (an organisation which had provided services for 
older people, young people and CALD people across the LGA).  
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In March 2006, the former NSW Environment Minister, Bob Debus, announced a $17.5m clean-up 
program to transform the site into award-winning parklands, and wetlands – Tempe Reserve - at the 
northern side of Tempe Tip, adjacent to residences. It won the 2005 Case Earth Awards for 
environmental excellence. 

2.2 Review of relevant policy documents 

2.2.1 Marrickville Social Plan 2004 
The Marrickville Council Social Plan aims to enhance a sense of community and belonging in the 
Marrickville LGA. The Plan was released in November 2004 and details the following visions for the 
community: 

 a community which is safe, culturally enriching, accessible and ecologically sustainable 

 an environment where people not only feel safe but are secure in the belief that their quality of life is 
improving and that their contributions will be valued 

 a community where there is a strong spirit of co-operation, trust, and pride in the rich diversity of 
peoples and cultures that have contributed to the area 

 a community keenly involved in managing local issues and contributing to broader community 
affairs, challenges & opportunities facing Sydney as a whole. 

Council's Social Plan addresses the needs of different groups in our community. These include children, 
young people, older people, people with a disability, Aboriginal and Torres Strait Islander people, 
women and people from Culturally and Linguistically Diverse communities. 

The Social Plan sets the parameters for the development of smaller initiatives and strategies that 
specifically target those areas deemed essential in realising the overall needs of the community.  For 
example, Safety in Marrickville, Public Art Strategy, Graffiti Solutions Report, Aboriginal Timeline, 
Women’s Resources and References, Refugee Position Paper, etc.  

2.2.2 Marrickville Community Plan 2025 and Strategic Plan 2006-2011 
The Marrickville Community Plan and Council Strategic Plan were adopted in June 2006 as a result of 
extensive community consultation which sought to identify, and subsequently address, the needs and 
aspirations of the Marrickville community. 

The Marrickville Community Pan 2025 details Council’s key goals and underlying visions to guide the 
future of the local community. Some of these key visions and objectives include: 

 promote well-being and harmony, cultural diversity and inclusiveness to create a sense of 
community belonging 

 promote ecologically sustainable development and environmentally sensitive principles through 
responsible individual and corporate conduct 

 maintain clean and attractive public places and develop a community that is more liveable, safer 
and accessible to all citizens, and 

 promote vibrant streetscapes to enable local business to flourish. 

The Marrickville Strategic Plan was developed alongside the Community Plan to determine the actions 
required to achieve projected targets.  

The community’s response to Council’s call for comment to develop the Marrickville Community Plan 
identified the following concerns and issues regarding the future of Marrickville, and which formed the 
core content of Council’s key objectives for 2006-2011. They include: 

 development issues 
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 traffic management and parking 

 environment and pollution – illegal dumping, litter 

 general maintenance and cleanliness (e.g. of the Cooks River) 

 maintaining parks/green spaces – upgrade parks and gardens 

 ongoing impact of the airport on the area (i.e. noise) 

 desire to remain a diverse area 

 Council performance. 

2.2.3 State of the Environment Report 
Marrickville Council are actively involved in ecological sustainable development and promoting 
environmental responsibility among businesses, households and community groups in the locality. 

Following government requirements, Marrickville Council prepared the 2006-2007 State of the 
Environment Report for the period from 1 July 2006 to 30 June 2007. The Report is structured around 
the themes of Land, Air, Water, Energy, Biodiversity, Waste, Liveability (incorporating Noise, Aboriginal 
Heritage and Non-Aboriginal Heritage) and Learning for Sustainability. 

Some of the ultimate goals of the plan concur with those expressed in both the Marrickville Community 
Plan and Council’s Strategic Plan 2006 -2011; in particular working towards improving the overall 
liveability of the LGA including continual assessment of Council’s sustainability impact on the social, 
environmental, economic and wellbeing of the community.  

The main goals of the Report that would require consideration in the proposed IKEA development 
project include: 

 Land  - to have an urban environment that encourages walking, public transport and cycle transport 

 Air - to have a health community free from the effects of air pollution 

 Water – to have clean water in our rivers (e.g. installation of efficient irrigation systems and 
rainwater tanks) 

 Energy – to achieve a 20% reduction in greenhouse gas emissions on 1997 from corporate and 
community sectors by 2010  (e.g. energy efficiency programs, including office lighting) 

 Biodiversity – to protect and restore biodiversity  

 Waste – to reduce waste and increase recycling and reuse of resources 

 Liveability – to protect Aboriginal and non-Aboriginal heritage. 
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3 Demographic profile and facilities audit 
This section provides a summary of the key social and demographic characteristics of Tempe in relation 
to the broader Marrickville Local Government Area (LGA) and the Sydney Statistical Division1, and an 
audit of local facilities. 

3.1 Key characteristics of the Tempe community 
The following are demographic features of the Tempe residential community. 

 Higher residential density - 3,184 people live in Tempe - 1,580.2 people per square kilometre 

 Household income is slightly less than the Sydney average - average household income in 
Tempe is $73,693 p.a., compared to $78,850 across Sydney 

 Proportionately more infants – 7.3% of the community is aged 0-4 years, whereas the Sydney 
average is 6.6%. 

 A lower proportion of children and youth – the percentage of residents aged 5-24 years is lower 
than the Sydney average. 

 A higher than average share of 30-49 year olds – the average age is 37.4 years, compared with 
36.7 years in the Sydney SD. 

 More likely to own or be purchasing their home – 75.8% of householders owned outright, or 
were in the process of buying their residence. This is compared to 67.5% for the Sydney population. 

 Less likely to own a car – residents are moderately less likely to own a car (17.9% compared to 
13.7% across Sydney) – and if they do own one or more private vehicles, they are still less likely to 
have as many as people living elsewhere in Sydney. 

3.1.1 Population and age 
There are 3,179 residents in the suburb of Tempe which make up 4.4% of the total Marrickville LGA 
population (71,813 persons).   

Table 1 – Age distribution for Tempe and Marrickville LGA 

Age Tempe Marrickville LGA Sydney SD 

 No. of persons Percent of total 
persons 

No. of persons Percent of total 
persons  

Percent of total 
persons  

0-4 years 223 7.0% 4,274 6.0% 6.6% 

5-14 years 309 9.7% 5,690 7.9% 13.0% 

15-19 years 155 4.9% 3,053 4.3% 6.6% 

20-24 years 186 5.9% 5,542 7.7% 7.2% 

25-34 years 528 16.6% 15,754 21.9% 15.3% 

                                                     
1  All data derived from ABS 2006 Census QuickStats and Community Profile 
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35-44 years 604 19.0% 13,858 19.3% 15.3% 

45-54 years 479 15.1% 9,572 13.3% 13.5% 

55-64 years 332 10.4% 6,554 9.1% 10.2% 

65-74 years 205 6.4% 4,183 5.8% 6.2% 

75-84 years 134 4.2% 2,528 3.5% 4.5% 

85 years and 
over 

24 0.8% 803 1.1% 1.6% 

 
Tempe has a significantly higher proportion of people of prime working age 25-54 years (54.6%) 
compared to Marrickville LGA (50.7%) and Sydney as a whole (44.1%). Conversely, there are a smaller 
number of children aged 14 years and under who reside in Tempe (13.9%) compared to Sydney 
(19.5%).  

From 2001 to 2006, the fastest-growing age group in Marrickville, proportionately, was people aged 55-
64 years, while the 15-24 years age group declined.  

3.1.2 Language and origins 
Marrickville LGA is a culturally and linguistically diverse region with only 55% of residents born in 
Australia compared to 60% in Sydney.  The main overseas birthplaces for Marrickville are: Greece 
(3.6%), England (3.4%), Vietnam (3.3%) and New Zealand (2.7%), while for Tempe: 4.6% were born in 
the former Yugoslav Republic of Macedonia, 3.0% in Greece and 2.8% in Vietnam, England and New 
Zealand.  

The main foreign languages spoken at home in Tempe are Macedonian (7.6%), Greek (5.2%), 
Cantonese (4.5%) and Vietnamese (3.1%).  

3.1.3 Income and employment 
The median individual income in Tempe is $529 per week, slightly less than Marrickville LGA at $595 
per week, but more than broader Sydney at $518 per week. The average weekly household income 
across all three localities does not vary greatly – Tempe $1,157, Marrickville LGA $1,160 and Sydney 
SD $1,154, only that there are less persons per household in Marrickville 2.3 compared to Tempe 2.6 
and Sydney 2.7. While incomes overall are comparable with the median for Sydney, there are low 
average incomes among young people (indicative of higher education student populations).  

The predominant occupational category in Tempe and across the LGA is professional people, followed 
by clerical/service industries and trades. These occupations demonstrate a bias along gender lines with 
more females in clerical and service areas and more males in professions and trades. The number of 
labourers is declining in the LGA and there are indications that the employment base in the community 
is becoming less diverse. 

3.1.4 Housing and housing tenure 
The majority of dwellings in Tempe are separate houses at 79.7%, significantly higher than the rest of 
the Marrickville LGA at 35.8%. Flats, units or apartments only make up 16.5% of the dwelling stock in 
Tempe, compared to 36.9% across the LGA and 25.7% in Sydney SD.  

Rates of home ownership are high in Tempe, with 65.8% of residents either owning their homes or in 
the process of purchasing them, compared to only 48.7% across the Marrickville LGA and 61.2% in 
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Sydney SD. Similarly, the proportion of dwellings rented in Tempe (21.6%) is significantly less than 
those rented across the LGA (40.2%). 

The average weekly rent for a dwelling in Tempe is higher at $300 per week, compared to $250 across 
both Marrickville LGA and Sydney.  

3.1.5 Social structure 
64% of households in Tempe are families (mainly couple households) with a larger proportion (5.7%) of 
group households than for Sydney as a whole (3.9%). Lone person households across the LGA were 
considerably higher at 28% compared to both Tempe and Sydney at 22%.  

Tempe has a larger proportion of couple families with children (44.4%) than across the LGA (38.5%).  
There are fewer married people living in Marrickville LGA and more separated or divorced people, and 
many more ‘never married’, while Tempe has a higher percentage of married persons (42.6%). 

3.2 Facilities audit  
Tempe’s commercial area is located along the Princes Highway. The main shopping strip includes a 
newsagency, a light and sound store, a doctor's surgery, a dentist's surgery, mixed business and 
martial arts goods and apparel store.  In the past, Tempe had many more shops including a branch of 
the Commonwealth Bank of Australia, a Police Station, a chemist and several convenience stores. 

There are two pubs in Tempe, the Tempe Hotel located in the main shopping strip, and the Harp Irish 
Pub located on the Princes Highway close to Deno's Diner, a fast food outlet. There is also one Italian 
restaurant. There are also two small licensed clubs beside the Cooks River, the Jets Sports Club and 
the Cooks River Motor Boat Club and the German Concordia Club. 

In terms of cultural and historical assets, Tempe is home to the Sydney Bus Museum, housed in the 
former Tempe tram depot, and the Coptic Church (immediately opposite the IKEA site), which is an 
important historical site as it was the first in the Southern Hemisphere. 

Tempe has two childcare centres, a primary and high school and a number of parks, reserves and 
recreation facilities including a golf driving range and fitness centre. 

Commercial and light industrial premises stretch north to Sydenham and St Peters.  
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4 Identification of potential social impacts 

4.1 Anticipated community benefits 
The consultation process conducted by Urbis in late 2007 elicited many positive responses from 
residents, businesses, community groups and other local and regional organisational stakeholders in 
relation to Valad Property Group’s proposal to develop IKEA facilities on the former Tempe Tip site. 
Subsequent stakeholder engagement exploring potential community impacts and opportunities 
(undertaken April - June 2008 for this study) has also found broad support for an integrated 
employment hub on the former Tempe Tip site.  

This support has been attributed by participants to the likely social and economic benefits of this type of 
development. Community members and relevant institutional stakeholders often refer to the following as 
central reasons for their support. 

 Generation of local employment opportunities 

 Increase in visitors to the area, increase in trade for local business 

 Revitalisation of the Tempe town centre 

 Provision of a community ‘meeting place’ (i.e. a café) 

 Improvement of the ‘look and feel’ of the site, which is currently considered to be poorly maintained, 
and by extension, the streetscape in the immediate vicinity 

 Improvement in the furniture retail offer in the local area 

 Increase feeling of community safety on that stretch of the Princes Highway 

 That IKEA is committed to good environmental outcomes, and corporate social responsibility.  

Further, the crime prevention through environmental design study and detailed review of planning 
requirements suggest that there may be additional advantages to the proposed land use, namely: 

 improvement of traffic management and pedestrian safety measures on the Princes Highway 

 appropriate re-use of a highly contaminated site, and 

 adaptive re-use of heritage buildings. 

4.2 Key areas for consideration 
Whilst neither IKEA or Valad are required to pro-actively address broader local community needs and 
aspirations beyond ensuring public safety and amenity on and around the site, the proponent may find it 
beneficial to understand the broader needs of the Tempe community. These issues are expanded upon 
in the Consultation Report at Appendix B. 

 Need for community spaces and facilities – there is existing demand for multi-purpose facilities for 
local groups and community services in the area. 

 Revitalisation of Tempe town centre – the infrastructure audit identifies a lack of basic convenience 
retail and some services, such as a General Practitioner, bank etc 

The following have emerged as key considerations for the IKEA development project, in terms of 
managing community impact, and identifying opportunities for enhancement.  

 Amenity of local residents – e.g. managing acoustics, onsite landscaping etc.  
The development would have positive social impacts as it would provide a more visually appealing 
environment.  Acoustics were also a concern for staff and customers visiting the store due to its 
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proximity to the airport and positioning below the flight path.  It is recognised that the IKEA retail 
store will provide a café and childcare facility contributing to an improvement in residential amenity. 

 Crime and safety – implications and opportunities for community safety in the area.  
While there are no major concerns in relation to levels of crime, safety and security in Tempe, there 
is a need to consider overall security in all car parking areas (open and enclosed) due to the size of 
the area.  This may include regular patrols, controlled parking areas, installation of CCTV cameras 
and possibly emergency communications such as panic buttons.  Of particular concern is the far 
eastern end of the open car park which has poor visual connection from the Princes Highway, and 
the staff and customer parking area located at the rear of the main IKEA building and adjacent to 
the container storage yards which has minimal visibility.  

 Traffic management and pedestrian safety – mitigating congestion, ensuring that pedestrian access 
to, and within the site is safe and follows logical sightlines etc.  
There is concern for pedestrian safety along the Princes Highway adjacent to the site. Congestion 
on the Princes Highway is already considered to be heavy during peak hour, thus emphasising the 
need for at least one controlled pedestrian crossing at the intersection on the Princes Highway to 
avoid unauthorized crossings. There should also be a clear separation of pedestrian and vehicular 
activities with clear sight lines and signage directing people to the entrance from the street front and 
from within the car park. The Traffic Report (undertaken by Transport and Traffic Planning 
Associates) proposes a new traffic signal controlled access intersection on the Princes Highway 
frontage with separate right and left-turn bays (for car access) which is likely to alleviate current 
pedestrian safety concerns and vehicular access concerns. 

 Accessibility – a need for incorporation of universal design principles where possible, provision of 
disabled parking, strong physical access within store. 

 Demand for better public transport and active transport options - to and from the site, and Tempe 
more broadly.  
There is demand for public and active transport services and facilities (eg public buses and 
cycleways). This is pronounced in travel across and within the LGA (eg travelling from Marrickville 
centre to Tempe).   

 Commercial and retail business – anticipated impacts on local business and opportunities to 
enhance local consumer patronage.  
It is hoped that the location of IKEA on the Tempe Tip site will see the return of Tempe’s former 
shopping strip, retail and improved public transport services in the area. Businesses consulted did 
not express any significant concern about the development and were positive about the potential 
increase in trade and economic revitalisation with more thoroughfares. 

 Environmental management – support for strong environmental management.  
In light of Marrickville Council’s ‘State of the Environment Report’, the Council is keen to see 
environmental concerns incorporated into the planning. Energy efficient lighting, water harvesting, 
and use of eco-friendly construction materials were noted as examples of good environmental 
management practice. It is noted that IKEA is committed to safe social and environmental practices 
through a storewide philosophy based on sustainable design and resource conservation.  
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5 Recommendations for community benefit 
The following initiatives are offered as ways in which IKEA and Valad Property Group may build on its 
current proposal, to further enhance the social and environmental contribution of IKEA in Tempe. They 
are consistent with Council’s vision for Tempe and reflect the aspirations of local community members 
consulted. They are provided as a starting point for planning and discussion during the design, 
construction and management phases. 

 Promote employment opportunities for local residents - developing training and employment 
placement links with local job networks; devising a human resource policy to incorporate a certain 
quota of staff from the local community; and targeting specific demographics/groups such as 
Indigenous Australians, CALD communities and Tempe High School work experience students. 

 Improve transport links within the Marrickville LGA – provision of, or support for a community bus 
service linking Marrickville to Tempe - the route may include Dulwich Hill, Marrickville Metro, and 
the IKEA store. This shuttle bus service may operate twice a day and also service local IKEA staff. 

 Community involvement in place-making - incorporate public art into the design and construction of 
the landscaped area/community spaces by including local artists and art groups. 

 Enable good physical access for pedestrians and cyclists (e.g. safe cycle paths, bike racks on site). 

 Support for grassroots community projects (e.g. sponsoring a local sporting team, supporting 
community transport services, funding a community development worker position). 

 Ensure that wherever possible ESD principles are adhered to - in design, construction and site 
management phases.  
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A.1 IKEA Community Consultation: progress as at 26th June 2008 
Stakeholders Engagement strategy Status Date of Consultation 

 
TARGETED CONSULTATION  

Adjoining/ Neighbouring 
Residents 

Letters  Urbis delivered letters to adjoining and neighbouring residences 
on 18 June 2008.  The letters detailed the proposed IKEA 
development and invited questions and feedback from 
businesses. 

18 June – letters distributed 

Adjoining Businesses Letters Urbis delivered letters to adjoining businesses on 18 June.  18 June– letters distributed 

Addison Road Community 
Centre 

Telephone interview Urbis contacted the general manager on 18th June Organisation declined to be 
interviewed as the proposal was 
outside the scope of their 
operations. 

Col Jones Swim Fitness Telephone interview Urbis contacted the manager and conducted a telephone 
interview on 18th June. 

Interview conducted 18th June 

Conservation Volunteers 
Australia 

Telephone interview Urbis contacted the operations manager and conducted an 
interview on 18th June.  

Interview conducted 18th June 

Marrickville Greens Telephone interview Urbis contacted the organisation and conducted an interview 
with a Greens Councillor on 18th June. 

Interview conducted 18th June 

Robyn Webster Sports Centre 
(Sydney University) 

Telephone interview Urbis contacted the operations manager and conducted an 
interview on 23rd June 

Interview conducted 23rd June 

Tempe Golf Driving Range Telephone interview Urbis contacted the manager and conducted an interview on 
20th June 

Interview conducted 20th June 

The Jets Sports Club Telephone interview Urbis contacted the manager and conducted a telephone 
interview on 18th June. 

Interview conducted 18th June 



 

APPENDICES 
 

 

 

Valad Social and Community Benefits Report, August 2008 Appendix A 
  
 

Telephone interviews were conducted with seven community groups and local organisations including environmental groups and sports organisations.  
Most organisations viewed the proposal either positively or were neutral on the idea of locating an IKEA on the site. 
 
Impacts of the proposal to locate an IKEA on the old Tempe Tip site 
Traffic and Parking 
 Possible increased volumes of traffic on the Princes Highway 

 Possible disruptions to traffic flows on highway due to extra traffic light stoppage 

 Possible traffic impacts on small surrounding streets 

 Issue of a right hand turn into Bellevue St from the south 

 Need for increased maintenance on the Princes Highway 

 Possible impacts on parking for other businesses and clubs located in the area 



 

APPENDICES 
 

 

 

Valad Social and Community Benefits Report, August 2008 Appendix A 
  
 

 
Environment 

 Greenhouse gas implications associated with large scale long distance transportation of furniture 

 Possibility of further development of the site to include extra retail and mall type developments in competition with local businesses 

 Possible environmental impacts on the canal area and surrounding vegetation 

 Loss of open space 

Benefits of the proposal 
 Enlivenment and regeneration of a currently rundown section of the highway 

 Possibility for enhancement of heritage buildings 

 Landscaping for the area 

 Possibility of employment for local residents 

 Attraction of people to the area with possible benefits of increased trade for local businesses and increased membership of local clubs 

 Convenience for local residents  

Potential community contributions 
 Quality heritage refurbishment 

 Quality landscaping of the area 

 A park or open community space 

 Possible on-site promotion of local businesses 

Safety in Tempe 
Areas that maybe unsafe were considered to be around The Harp hotel on the highway, and the bushland/wetlands area around the canal. It was reported that a number of 
break-ins had occurred in the area over the recent period in streets near the highway. 
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Stakeholders Engagement strategy Status Date of Consultation 
Marrickville Council Meeting  Meeting with Marrickville Council Community Development 

Officers held on Monday 23 June 2008. 

 

23 June - Met with Officers 

 

Urbis briefed a number of Council staff on Valad Property Group’s intentions to develop an IKEA retail facility at Tempe and showed them the most recent set of plans. 
Questions and comments on the plans were articulated, as were community safety and social impacts and benefits of such a development. 

The following questions were raised in relation to the proposal, and were responded to wherever possible: 

 Will the development be a ‘green’ development that is aligned to Marrickville Council’s green initiatives? 

The following points were raised during the discussion in relation to community safety: 

 No particular crime issues for the site 

 Controlled pedestrian crossings would need to be prioritised to ensure pedestrian safety on the Princes Highway 

 No significant crime trends in the Tempe area only that there was a series of break and enters along the retail strip of the Princes Highway in 2007 

 The facility should be adequately sound proofed due to its proximity to the airport 

 Robust materials will need to be used to preclude vandalism and graffiti 

 The container storage yards at the rear of the site are of some concern due to poor visibility 

 Signage has to be very clear in relation to warning people not to leave their valuables in their cars 

The following comments were made during the discussion in relation to community impact/benefits and possibly contributions to the locality: 

 A multipurpose community space would benefit the local area.  This facility could provide IT infrastructure, rooms for training, catering facilities, space for outreach and 
health clinics; a branch library/ online resource centre could also be incorporated into the multi-purpose facility.  

 Employment opportunities for local residents; developing training and employment placement links with local job networks; devising a human resource policy to incorporate 
a certain quota of staff from the local community and targeting minority groups such as indigenous, CALD communities and Tempe High School work experience students.

 The provision of a community/mini bus service linking Marrickville to Tempe (including IKEA) would benefit the community; the route could include Dulwich Hill, Marrickville 
Metro, IKEA store. This shuttle bus service may operate twice a day and also service local IKEA staff. 

 Incorporating public art into the design and construction of the community facility by including local artists and art groups. 

 Consideration of safe cycle paths to the IKEA facility and bike racks on site.  

Council was not in a position to comment on the current stance of the Coptic Church within Marrickville Council’s their broader policy framework.  
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Stakeholders Engagement strategy Status Date of Consultation 
Newtown Local Area Command 
(LAC) 

Meeting Urbis met with Sergeants Moody and Ismay from the Newtown 
Local Area Command on 24 June 2008, to brief them on the 
IKEA proposal, and to gather thoughts on community safety 
considerations/implications of the development. 

24 June – met with Sergeants 

Urbis met with Sergeant Hull Moody and Intelligence Sergeant Luke Ismay for the Newtown Local Area Command on 24h June 2008, to brief them on the proposed IKEA 
development, and to receive their views on community safety and crime considerations/implications of the site and the development. 
In regard to crime and safety in Tempe, Sergeant Moody and Sergeant Ismay noted the following: 
 Tempe has a lower incidence of reported crime compared to 5 years ago  
 Tempe has a lower incidence of reported crime compared to other suburbs within the Newtown Local Area Command 
 Main offences were consistent with those in the Local Government Area Crime Report for Marrickville 2006 and included steal from motor vehicle, robbery, break and enter 

and motor vehicle theft 
 Juvenile offenders were the main offenders of petty crime in Tempe and often resided in Tempe itself 
 The area between the Princess Highway and the St Peters to Sydenham railway corridor is a lower socio-economic zone with a high incidence of graffiti (noted as being a 

common offence along major arterial roads in the LAC) 
 There are no pressing concerns with regards to criminal activity in the industrial zone, only that commercial break and enter is the most common type of crime occurring 

given the lack of thoroughfare and general social isolation of the industrial zone 
 Organised armed robberies occur from time to time and target retail and food outlets defined as ‘soft targets’ including convenience stores - 7-Elevens, McDonald’s  

Sergeants Moody and Ismay were shown the plans of the proposed IKEA development site for review. In relation to the designs, the key areas of concern specific to safety, site 
accessibility, and potential for criminal activity included: 
 The site is located adjacent to the container storage yards and could potentially be susceptible to break and enter due to lack of visibility from the Princes Highway and 

shadowing as a result of high fencing and the containers themselves in the container storage yard 
 The back access road to the loading dock and the carpark may become a gathering point for undesired persons after hours 
 Steal from motor vehicles and motor vehicle theft in the carpark could be a major concern due to the size of the parking site and the lack of permeability from the Princes 

Highway (especially at the western end of the carpark) 
 Incidence of secondary crime occurring on-site (ie carpark) where offenders park unobserved and carry-out criminal activities such as bag snatching  
 Graffiti on site (including rooftop) and around the development due to the isolation of the area 
 There is inadequate street lighting along the Princes Highway from the Petrol Station at the Bellevue Street intersection to the Harp Hotel  
 Traffic and pedestrian safety on entry to the carpark from the Princes Highway would need to be adequately assessed by the Roads and Traffic Authority (RTA) given the 

busy nature of the road during peak hour. 
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Executive Summary  

The consultation process was undertaken by Urbis between October and December 2007. The purpose 
of the process was to test community and stakeholder responses to Valad Property Group’s proposal to 
redevelop the former Tempe Tip to host an IKEA furniture store and administration building.  

Overall, participants in the consultation have been strongly supportive of Valad’s plans. There is a 
sense that IKEA will contribute to the revitalisation of the area and provide good employment 
opportunities to local people. IKEA’s corporate reputation is strong, and there are expectations that they 
will be a ‘good neighbour’. 

In addition to gauging community opinion in relation to the IKEA proposal, the Urbis Consultation Team 
also sought to identify key issues, aspirations and experiences of the Tempe community, to 
contextualise the feedback from stakeholders, and to inform the subsequent planning process. 

It is noted that the Urbis Community Consultation Team has been regularly and formally relaying what 
we hear back to Valad to ensure that wherever possible, stakeholder concerns and suggestions are 
addressed at an early stage. 

The consultation process reached a broad range of participants in a short period of time. These 
included residents and businesses near the site, community activists, key organisational stakeholders 
and extensive consultation with local community committees. 

Consultation activities 
The following activities illustrate the breadth and variety of consultation undertaken.  

� Community overview - including stakeholder analysis, updating demographic characteristics of the 
area, research on the history and culture of the community. 

� Stakeholder interviews/discussions - including discussions with key stakeholders such as phone 
interviews with representatives of community organisations and sporting teams. 

� One-on-one meetings with key stakeholders – individuals and groups: including with community 
members with a significant interest in the future of the site, identified local activists, and discussions 
with the Marrickville Local Government Area (LGA) Youth Services Committee and the Marrickville 
LGA Aged Services Committee. 

� Focus groups and workshops – three focus groups (for which participants were selected to 
represent the community profile) were conducted with local residents and business owners local to 
the site. 

� Reporting on what we have found – we have been regularly relaying what we are hearing to Valad. 
This is the final report, and is accompanied by a detailed consultation log (Appendix A) which 
provides in depth descriptions of all consultation outputs.   

What have we heard? 
Participants have been strongly supportive of Valad’s plans. There is a sense that IKEA will contribute 
to the revitalisation of the area and provide good employment opportunities to local people. IKEA’s 
corporate reputation is strong, and there are expectations that they will be a ‘good neighbour’. 

They were particularly pleased about:  

� the general revitalisation of the site and the anticipated positive effects on the broader locality  

� the provision of adequate parking facilities 

� the generation of local employment opportunities, particularly for young people 
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� the likely positive benefits to local businesses 

� the regard that IKEA is likely to have for sustainability – social and environmental 

� and that IKEA wants to be an active part of their community. 

Common questions raised by participants 
There were several recurring questions from participants throughout the consultation process. They can 
be characterised as interest in: 

Land Use Matters 

� Environmental sustainability – i.e. will it be a ‘green’ development? 

� Timing – i.e. when will the IKEA be built, and how long will the construction period be? 

� Components of development – i.e. what will be included in the development – administration as well 
as a store? 

� Height and acoustics – i.e. has the flight path and proximity of planes to the roof of the proposed 
development been considered? 

� Traffic – i.e. will there be any alterations to road rules and infrastructure in the vicinity? 

� Contamination of the land – i.e. how will the contamination be managed? 

� Alternative uses of the land – i.e. if it doesn’t become an IKEA how will the land be used? 

Community Concerns 

� Community meeting places – i.e. will there be open or community space included in the design? 

� Community involvement – i.e. how will IKEA contribute to the community? 

Where the answers were available (such as information about environmental considerations, 
components of the development and so on), participants were generally satisfied with the responses. 

Emerging issues 
The following issues are the most commonly raised by participants in consultation. 

Regarding the proposal to establish an IKEA store and administration building onsite: 

� Traffic impacts – congestion on the Princes Highway is already considered to be heavy in peak 
hours, so the need for traffic management around the site was raised frequently  

� Parking is already in high demand so it is important to provide adequate spaces for on-site activities 

� Community meeting places – there is a perceived lack in vicinity and the proposal is regarded as an 
opportunity for addressing that 

� Environmental Sustainable Development – there is strong local support for sustainable design and 
construction 

� Aesthetic impact: participants are keen to find ways to improve the visual and pedestrian amenity of 
the site and area, including cafés, landscaping, open space and meeting places. 

Regarding key issues for Tempe: 

� Access and mobility: Public transport services in Tempe are considered insufficient as train stops at 
Tempe Station have halved, and routes to convey people within the LGA are indirect or non-
existent 
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� Community meeting places – perceived lack of community meeting places, like community centres 
or cafes in the vicinity 

� Community Centre – the Tempe Community Centre is currently without accommodation 

� Relationship with the rest of Sydney – there is a sense that the Marrickville LGA and wider Sydney 
uses Tempe for services (airport, highway, desalination pipe, industry, rail freight and so on) but 
does not invest there 

� Community services – need for local services such as child care and medical services 

� Reinvigoration of local businesses and retail – residents recall days when there was an active retail 
strip in the area, which has disappeared in recent years 

� Noise and pollution – due to its proximity to the airport, highway, rail freight line and industrial 
development, Tempe residents endure significant levels of air and noise pollution 

� Local employment opportunities – there is a need for local employment opportunities, particularly 
for young people in the area. 

How might these issues be addressed? 
The information coming out of the consultation process has prompted the following considerations for 
the next phases of the project. 

� Street frontage should blend with surrounds and employ landscaping to soften impacts 

� Manage traffic impacts on adjoining and local residents – egress and entry points, setbacks of 
buildings  

� Provide adequate parking 

� Enable good physical access for pedestrians and cyclists 

� Ensure continued opportunity for community input through all phases of the project 

� Adopt human resource strategies to encourage and facilitate the employment of local residents, 
particularly young people 

� Initiate and/or support grassroots community projects (like sponsoring a local sporting team, 
supporting community transport services, or funding a community development worker position)  

� Ensure that wherever possible ESD principles are adhered to, in design, construction and site 
management phases 

Participants were eager to be kept informed throughout the process. 

 



 

INTRODUCTION 
 

 

 

Consultation Report Valad Tempe Site, 240608.doc Page  1 
  
 

1 Introduction 
Valad Property Group (Valad) engaged Urbis to conduct independent community consultation about its 
proposal to redevelop the land on which the Tempe Tip was formerly sited, bounded by Smith St, the 
Princes Hwy, and Bellevue St, Tempe. Valad sought to gain a fuller understanding of stakeholder 
responses to the idea of locating an IKEA store and administrative premises on the site. The results of 
the consultation have been regularly relayed to Valad throughout the process, and are reported in full in 
this document. This report is intended to contribute to decision-making about the future of the site.  

Figure 1 – Consultation process 

 

1.1 Background 

1.1.1 The former Tempe Tip 

The suburb of Tempe is named after the home of Alexander Brodie Spark, who built a house in 1835 on 
the southern bank of the Cooks River and named it after the Vale of Tempe at the foot of Mount 
Olympus.  

The Tempe Tip is famous and it is possible that its alliteration contributes to its status in Sydney 
iconography along with phrases such as ‘gone to Gowings’ and ‘faster than a Bondi tram’. 

The part of former Tempe Tip site being considered for development is vacant, zoned light industrial 
due to be developed for bulky goods. It is (unsurprisingly) a contaminated site. It is understood that the 
capping and raising of the site occurred in 2004. 

The site is within Marrickville local government area. The area surrounding the site is zoned for light 
industry and there is some residential development (in three locations) opposite the site across the 
Princes Highway (which provides the north-west boundary to the site) and across Smith Street (to the 
south-west). The site is directly beneath a Sydney airport flight path. A major 500mm gas pipeline (AGL 
as the supplier) is being built beneath the site (between Casula and Tempe). Construction commenced 
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in June 2006 and will take 12-15 months. It will be above-ground at nearby Mackey Park. A major 
pipeline to the new desalination plant is also intended to run through Tempe. 

Since it ceased use as a Tip, the site has been the subject of much speculation about its future, 
including discussion (in 2000) about transforming the area for community land. On of the main drivers 
for this initiative was the Tempe Community Centre (an organisation which had provided services for 
older people, young people and CALD people across the LGA).  

In March 2006, the former NSW Environment Minister, Bob Debus, announced a $17.5m clean-up 
program to transform the site into award-winning parklands, and wetlands – Tempe Reserve - at the 
northern side of Tempe Tip, adjacent to residences. It won the 2005 Case Earth Awards for 
environmental excellence. 

1.1.2 Marrickville LGA Community 

Marrickville Council is relatively small in area (16.5sq kms). The community of Marrickville is 
characterized by a large proportion of 30-34 year olds and smaller numbers of children, young people 
and the very old than for Sydney as a whole (according to 2001 Census data and this may have 
changed since then). There is strong political support for the Greens in the area. Sixty per cent of 
households in the LGA are families (mainly couple households) with a larger proportion (13%) of group 
households for the LGA than for Sydney as a whole and people living alone. Approximately 30% of the 
population comprises children (roughly similar to the proportion for Sydney). There are fewer married 
people living in Marrickville and more separated or divorced people, and many more ‘never married’. 

The most common form of housing is detached dwellings, followed by flats, townhouses/semis and then 
units. Thirty-seven percent of stock is in private rental. There is a large transient and low-income 
population in these properties. While incomes overall are comparable with the median Sydney, there 
are low average incomes among young people (indicative of higher education student populations). The 
predominant occupational category in Marrickville is professional people, followed by clerical/service 
industries and trades. These occupations are divided on gender lines with more females in clerical and 
service areas and more males in professions and trades. The number of labourers is declining in the 
LGA and there are indications that the employment base in the community is becoming less diverse. 

There is low vehicle ownership in the LGA, most people travel to work by public transport. 

Key characteristics of the Tempe community1: 
� Higher residential density  - 3,184 people live in Tempe - 1,580.2 people per square kilometre 

� Household income is slightly less than the Sydney a verage  - average household income in 
Tempe is $73,693 p.a., compared to $78,850 across Sydney 

� Proportionately more infants  – 7.3% of the community is aged 0-4 years, whereas the Sydney 
average is 6.6% 

� A lower proportion of children and youth  – the percentage of residents aged 5-24 years is lower 
than the Sydney average. 

� A higher than average share of 30-49 year olds  – the average age is 37.4, compared with 36.7 in 
the Sydney SD. 

� More likely to own or be purchasing their home  – 75.8% of householders owned outright, or 
were in the process of buying their residence. This is compared to 67.5% for the Sydney population. 

� Less likely to own a car  – residents are moderately less likely to own a car (17.9% compared to 
13.7% across Sydney) – and if they do own one or more private vehicles, they are still less likely to 
have as many as people living elsewhere in Sydney.  

                                                      

1 Data sourced from the Australian Bureau of Statistics, 2006 Census 
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1.1.3 Initial proposal for IKEA in Tempe 

The proposal is to create an integrated employment hub comprising an IKEA centre and IKEA 
commercial office activities.  

In summary the proposal comprises the following: 

� A new IKEA showroom and warehouse totalling approximately 33,000m2 and car parking for 
approximately 1,700 car spaces. 

� New Australian headquarters for IKEA, adaptively reusing the historically significant portion of the 
Ateco building, occupying approximately 3,O00m2 of commercial office floor space over two levels 

� Relocation of the Kennards self storage development towards the southern part of the site, totalling 
approximately 18,000m2 

The development would be master planned in order to integrate public domain areas, landscaping and 
proposed open space areas. 

1.2 Our approach to consultation 

Understanding Context 
We recognise that it is crucial to allow the scale, complexity and nature of the project to determine the 
scale of the community involvement.   

Our approach is based on: 

� building understanding, trust and collaboration – through good process and quality information 
inputs – we go back and answer questions, provide more information, make sure that if there are 
key issues they are addressed directly 

� ensuring all key stakeholders are identified and the outcomes from meetings are recorded and 
achievable. We use a consultation log which records ALL our contacts, questions and inputs 

� adequate time, staff support and resources made available to support the processes. We work with 
the community and stakeholders until they are satisfied they have all the information they need 

� participants are made aware of how their inputs will be used and given feedback on the outcomes – 
we make sure that we manage expectations and are completely clear about what they can influence 
and what they cannot  

� thorough and transparent review of the consultation process at critical points throughout the 
engagement and at its conclusion.  

Independence, accountability and transparency 
Why is it important that it is Urbis that conducts the consultation, rather than Valad? Urbis stakes its 
reputation on maintaining our independence in the process; it is vital to the success of community 
consultations to ensure there are no perceived conflicts of interest.  

Consultation not marketing 
Our role is not to advocate for any particular project outcome, but to engage, provide factual 
information, and record what we hear.  

Promoting good outcomes for all 
Given that a proposal of this scale will always have a series of risks associated with it, successful 
management of the planning and assessment process requires a well implemented communication and 
engagement process where key stakeholders, community groups and individuals are considered. 
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Identification and careful management of the specific conflicts that may arise is important to generating 
support for the proposal.  

Managing ‘capture by minority interests’ and strategic risk 
Our process recognises the importance of involving and working collaboratively with key groups. Our 
practice is to accept the existence of different agendas, and to ensure that special interest groups are 
not the only voices heard in the process.  We see strategic value in involving members of the local 
community who may not be affiliated with any established group. A variety of open and more targeted 
consultation events are being used to engage with members of the local communities and key 
stakeholder interests. 
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2 Stakeholder engagement 

2.1 Objectives  
The consultation strategy undertaken by Urbis has been guided by the following objectives, aimed at: 

Enabling the planning and development process to respond to key values and priorities   

The final development should sit easily with community values and interests, in line with IKEA’s long 
standing commitment to making places work for the community in which they are located. 

Identifying potential planning directions  

Consultation introduces fresh perspectives; seeks to consider the full complement of impacts; and 
identifies new design possibilities. 

Providing important information to promote a transparent and inclusive decision making 
process  

Taking a pro-active and inclusive approach to the development process that demonstrates a 
commitment to transparency. 

Promoting the best possible project outcomes  

Ultimately the consultation process should minimise and manage risks, build community support, and 
anticipate and respond to issues– leading to the best possible project outcomes for everyone. 

2.2 Stakeholder research, analysis and engagement 
Stakeholder analysis was conducted to identify key individuals and groups to be engaged. The following 
factors were considered.  

� Scope of the proposed development  

� The nature of the proposal  

� Other notification/consultation requirements set out in the development control plan (DCP), Council 
and State Government policies and protocols  

� Who is likely to be directly affected by the matter?  

� The resources available to the community engagement process 

� Who is likely to be interested in the matter?  

� Whose involvement is likely to be important to this matter?  

� The local issues and history of consultation about the project or in the area 

� Level of complexity of the overall process or the issues concerned 

� Demographic profile of the locality. 

It was ultimately determined that the list of significant stakeholders included Councillors, community 
development officers, local community groups, issue-specific groups (e.g. environmental), young 
people, culturally and linguistically diverse (CALD) community members, ageing and disabled people, 
local services, adjoining residents, and residents and businesses of Tempe more broadly.  
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2.2.1 Consultation activities 

The following activities are not in chronological order, but illustrate the breadth and variety of 
consultation undertaken.  

The following activities illustrate the breadth and variety of consultation undertaken.  

� Community overview - including stakeholder analysis, updating demographic characteristics of the 
area, research on the history and culture of the community. 

� Stakeholder interviews/discussions - including discussions with key stakeholders such as phone 
interviews with representatives of community organisations and sporting teams. 

� One-on-one meetings with key stakeholders – individuals and groups: including with community 
members with a significant interest in the future of the site, discussions with members of the 
Marrickville LGA Youth Services Committee and the Marrickville LGA Aged Services Committee. 

� Focus groups and workshops – a series of focus groups (for which participants were selected to 
represent the community profile) were conducted with local residents and business owners. 

� Reporting on what we have found – we have been regularly relaying what we are hearing to Valad, 
and this final report provides further depth of analysis. 
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3 Key findings 

3.1 What have we heard? 
Overall, participants in the consultation have been strongly supportive of Valad’s plans. There is a 
sense that IKEA will contribute to the revitalisation of the area and provide good employment 
opportunities to local people. IKEA’s corporate reputation is strong, and there are attendant 
expectations that they will be a ‘good neighbour’. 

They were particularly pleased about:  

� the general revitalisation of the site and the anticipated positive effect on the broader locality  

� provision of adequate parking facilities 

� the generation of local employment opportunities, particularly for young people 

� the likely positive benefits to local businesses 

� the regard that IKEA is likely to have for sustainability – social and environmental, and 

� that IKEA wants to be an active part of their community. 

In order to provide context for community and stakeholder feedback about the development of IKEA in 
Tempe, the Urbis Consultation Team believe it has been important to explore the experience of those 
living and working in the locality, and their thoughts about the future of the area.  

Residents, workers and business owners alike describe Tempe’s attributes with enthusiasm. Many have 
lived and worked in the area for decades, some for their whole lives. When asked what they enjoy about 
living or working in Tempe, the most common answers were: 

� Centrality - proximity to the CBD, the airport, and ‘the rest of Sydney’ (close to key arterial roads) 

� Close-knit community – a strong sense of community, reminiscent of its past as a ‘fishing village’ 

� Affordability – many residents remarked that they were able to afford a ‘home with a backyard’ for 
the same price as a much smaller residence in neighbouring suburbs, and  

� “A good place for the kids…and the dogs” – this is primarily attributed to the access to green space, 
affordability of family homes and friendly community. 

3.2 Common questions raised by participants 
There were several recurring questions from participants throughout the consultation process. They can 
be characterised as interest in: 

� Environmental sustainability – i.e. will it be a ‘green’ development? 

� Timing – i.e. when will the IKEA be built, and how long will the construction period be? 

� Contamination of the land – i.e. how will the contamination be managed? 

� Alternative uses of the land – i.e. if it doesn’t become an IKEA how will the land be used? 

� Community meeting places – i.e. will there be open or community space included in the design? 

� Community involvement – i.e. how will IKEA contribute to the community? 

� Components of development – i.e. what will be included in the development – administration as well 
as a store? 
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� Height and acoustics – i.e. has the flight path and proximity of planes to the roof of the proposed 
development been considered? 

� Traffic – i.e. will there be any alterations to road rules and infrastructure in the vicinity? 

Where the answers were available (such as information about environmental considerations, 
components of the development and so on), participants were generally satisfied with the responses. 

3.3 Primary issues for address 

3.3.1 IKEA in Tempe 

The following are the concerns most commonly raised in relation to the location of IKEA in Tempe.  

Traffic  

There are views that traffic in Tempe (particularly the Highway) is quite heavy now, and that an increase 
will not be easily accommodated. There is support for improvement of active transport infrastructure 
(such as bicycle paths and racks) and appeals for better, and more frequent, public transport. 

Parking 
The adequacy of parking provision was one of the most prominent concerns. It was contended that the 
new development should provide parking sufficient to cater for all onsite activities, as parking in the 
vicinity is already difficult and further strain will negatively impact upon nearby businesses and 
residents. 

Local responsiveness  

Participants said that they would like to see the IKEA design and function reflect community values and 
identity. This was particularly raised in relation to open space use and design.  

Accessibility 

The IKEA design should be imbued with the principles of universal design, and should therefore provide 
good physical and informational access for all throughout the site – including (and specifically) for 
persons with a disability, parents with prams, and the elderly. 

Young people argued for the space to be made friendly and welcoming to young people and capable of 
multiple uses include ‘kicking a ball around’ and allowing for the ‘café scene’.  

Ecologically Sustainable Development 
Community members are keen to see the design and construction of the development be based on 
ESD principles, and be a leading example of ‘green’ building. 

Opportunities to be further involved and informed  

There will be ongoing demand to be involved in the design and function of the development, and to be 
regularly informed of progress. Overall participants were pleased to be consulted and would like to be 
able to have further input into the project at appropriate times. 

Aesthetic impact 
Residents, workers and business owners alike were eager to have IKEA find ways to improve the visual 
and pedestrian amenity of the site and area, including cafés, landscaping, open space and meeting 
places.  
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3.3.2 Tempe 

The following describe the primary issues for the locality, as identified by community and other 
stakeholders. 

Community meeting places 

There is a general perception that there is an under-supply of community ‘meeting places’ in the locality, 
and the places that are currently provided are largely thought to be run-down. This development is seen 
as an opportunity to partially address this situation. 

Access and mobility 
Public transport services in Tempe are considered to be insufficient. Common complaints related to the 
declining frequency of trains that stop at Tempe Station – it is believed that the number has halved; and 
the lack of bus routes (and infrequency of buses) to convey people around the LGA. For instance, 
someone with limited mobility (with a pram, aged, disabled etc) wanting to travel from the western side 
of Tempe to the Marrickville Metro Shopping Centre to do their grocery shopping may have to take two 
buses and then walk, with a trip time of up to an hour. 

Relationship to the rest of Sydney 
There is a strong sense that the Marrickville LGA and the wider Sydney region uses Tempe for services 
(airport, highway, desalination pipe, industry, rail freight and so on) but does not invest there. It has 
been noted that many of the longer established (and mostly older) residents of Tempe feel as if “the 
goal posts have shifted”, as much of the infrastructure that impacts negatively upon the amenity of the 
area – like Sydney Airport’s third runway – has been built since they moved into the area. This 
sentiment has been reflected in the consultations with local residents. Younger families moving into the 
area appear to be less likely to feel this way. 

Community services  
Residents believe there is a need for more local services such as child care and general medical 
services. It is generally felt that the rest of the LGA has a higher level of access to community services 
than Tempe.  

Reinvigoration of local businesses and retail  
Residents and local business owners recall days when there was an active retail strip in the area, which 
has disappeared in recent years. They lament the lack of basic convenience shopping, cafes, and 
restaurants.  

Noise and pollution 
Due to its proximity to the airport, highway, rail freight line and industrial development, Tempe residents 
endure significant levels of air and noise pollution. One resident commented that the plants in their 
backyard collected “a black layer of diesel exhaust fumes on all their leaves”. Others told anecdotes 
about the noise from aeroplanes and trains interrupting television shows or conversations inside their 
homes. Some residences adjoining the Valad site have already had soundproofing work done because 
of their proximity to the Airport. There was agreement in the focus groups about the inadequacy of the 
compensation and recognition from the State Government in relation to noise pollution.   

Local employment opportunities  
Many participants in the consultation described a need for local employment opportunities, particularly 
for young people in the area.  

3.3.3 Responses by stakeholder groups 

The following characterises the position of the key stakeholder groups. For further detail, see Appendix 
A: Consultation Log. 

Community organisations 
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There has been mixed reaction from the community and sporting organizations - some are receptive to 
the employment contribution, but others are either uninterested, or concerned about an increase in 
traffic and acoustic impact, and the level of land contamination on the site. People noted that there is a 
lack of community space in the area, and were hoping that the land could be used for green space. 

Local residents 
Residents generally believed the idea was a good one, believing that it may revitalise the area, which 
some claimed had been ‘dying’ for some time. They were however concerned about the increase in 
traffic which has the potential to exacerbate current congestion. The other major concern was that 
parking would be sufficient to cater to all onsite activities. 

Local businesses 
Local business owners and workers were receptive to the idea of IKEA taking up residence at the 
former Tempe Tip site. Like the residents, the general consensus was that the project would benefit the 
area through flow-on from customers coming to the store from across Sydney. They were also quite 
concerned about the traffic impacts. 

Youth  
Provision of employment for local youth, and particularly ‘at risk’, Indigenous and socially disadvantaged 
young people was a top priority for this group. The second major interest related to creation of public 
space in which young people could meet and recreate. There is considered to be a shortage of public 
space for young people and one of the main issues facing local youth is boredom and a lack of activity. 
There were questions about whether IKEA would contribute to providing a space for young people and 
if so how the space would be managed. 

Aged and persons with a disability 
The need for public or community transport services in and around Tempe was raised, as were the 
traffic impacts of an IKEA development on the Princes Highway, and the importance of physical 
accessibility. The Aged Services Committee members were supportive of the idea, believing that it 
would ‘be good for the area’. 
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4 Suggestions and next steps 

4.1 Suggested responses 
The information coming out of the consultation process has prompted the following considerations for 
the next phases of the project. 

� Street frontage should blend with surrounds and employ landscaping to soften impact 

� Manage traffic impacts on adjoining and local residents – egress and entry points, setbacks of 
buildings  

� Provide adequate parking 

� Enable good physical access for pedestrians and cyclists 

� Ensure continued opportunity for community input through all phases of the project 

� Demonstrate IKEA pride in local area by supporting community events and activities 

� Adopt human resource strategies to encourage and facilitate employment of local residents, 
particularly young people 

� Initiate and/or support grassroots community projects (like sponsoring a local sporting team, 
supporting community transport services, or funding a community development worker position)  

� Ensure that wherever possible ESD principles are adhered to, in design, construction and site 
management phases. 

Participants were eager to be kept informed throughout the process. 
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A.1 Valad site, Tempe: Consultation progress as at 18 December 2007  
Stakeholders Engagement strategy Status Date of Consultation 

TARGETED CONSULTATION 

Local Community and Sporting 
Organisations 

Phone interviews and 
comment by email 

Stakeholder list drafted 7 November – first ring around to community organisations and sporting 
bodies 
13 November – second ring around to community organisations and sporting 
bodies 
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Sam Ryan-Watkins rang community and sporting organisations to get their feedback on the idea of IKEA or similar setting up on the site. 

Organisation Outcome 

Addison Road Community Centre � 7/11/07: Interviewed. Manager indicated that he would be happy to elaborate on comments via email  
� 7/11/07: Email was sent to Addison Rd Community Centre, inviting the manager’s response, but Urbis is still 

awaiting a response 

Col Jones Swim Fitness � 7/11/07: Manager was currently unavailable. Left a message with contact details  
� 13/11/07: Rang twice throughout the day. Both times the manager was unavailable 

Concordia Club Ltd � 7/11/07: Manager was unavailable 
� 13/11/07: No answer  

Conservation Volunteers Australia � 7/11/07: The manager currently didn’t have time to talk and indicated a preference for corresponding via email 

Cooks River Motor Boat Club � 7/11/07: The manager currently didn’t have time to talk indicated a preference to be sent the interview questions 
by mail 

Friend of the Cooks River Valley Garden � 7/11/07: No answer 
� 13/11/07: Left a message on the answering machine with contact details 

Marrickville Karate Club � 7/11/07: Left a message on the answering machine with contact details 
� 13/11/07: Left a message on the answering machine with contact details 
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A.1.1 Tempe Community Organisations Phone Interviews 
1. Addison Road Community Centre 

Do you consider yourself to have an interest in the future of the site? 

Yes (made a comment that other organisations linked to them would be interested and that we should send Addison Road Community Centre an email so they could 
get their views) 

If so, what is it? 

Interested in the sustainability of the site and the continual use of the area by the community  

What, if any, issues arise for you in relation to the potential use of the site as an IKEA or similar? 

I am not really sure at this stage as I don’t know much about it. I have lived in the area a long time and would rather it stayed in the hands of the community.  

What do you think are the main issues for this part of Tempe? 

Didn’t answer  

Would you be interested in coming to a meeting with representatives from other community organisations to discuss the proposal further? 

Possibly if I knew more about it  

 

2. Robyn Webster Sports Centre 

Do you consider yourself to have an interest in the future of the site? 

Yes  

If so, what is it? 

Just generally interested in what is built there and how it would affect the community and the Sports Centre 

What, if any, issues arise for you in relation to the potential use of the site as an IKEA or similar? 

Because the store would be located near the Sports Centre I have concerns about parking – would want IKEA to ensure that it has its own parking spaces so that 
people don’t use the parking provided at the Sports Centre to go shopping at IKEA 

What do you think are the main issues for this part of Tempe? 

The only thing I can think of is traffic issues – the traffic on the Pacific Highway is particularly bad in the afternoons, I guess I would be concerned that the IKEA Store 
might contribute to this  
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Would you be interested in coming to a meeting with representatives from other community organisations to discuss the proposal further? 

No, I don’t really have the time  

 

3. The Jet Sports Club  

Do you consider yourself to have an interest in the future of the site? 

Yes  

If so, what is it? 

Just generally interested in what happens in the local area  

What, if any, issues arise for you in relation to the potential use of the site as an IKEA or similar? 

None in particular, I mean IKEA stores are usually monstrous but I don’t think it will affect the Sports Club in any way  

What do you think are the main issues for this part of Tempe? 

The only thing I can think of is the considerable lack of parking in the local area but I figure that IKEA will provide its own parking spaces, they usually do  

Would you be interested in coming to a meeting with representatives from other community organisations to discuss the proposal further? 

No, seeing as it doesn’t affect the Club 

 

4. Marrickville Greens  

Do you consider yourself to have an interest in the future of the site? 

Yes  

If so, what is it? 

Concerned with the use and amount of public open space in the area, particularly green space with an emphasis on native tree planting. 

What, if any, issues arise for you in relation to the potential use of the site as an IKEA or similar? 

Concerned with the impact that it would have on local infrastructure. Also, the level of pollution it would cause to the local area.  

What do you think are the main issues for this part of Tempe? 
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The difficulty in reconciling the needs of the local residents and businesses with the airports in the local area. Also, the limited amount of recreational space.  

Would you be interested in coming to a meeting with representatives from other community organisations to discuss the proposal further? 

Yes  

 

5. St Peters Cooks River, Anglican Church  

Do you consider yourself to have an interest in the future of the site? 

Yes  

If so, what is it? 

I live about 200meters from the site 

What, if any, issues arise for you in relation to the potential use of the site as an IKEA or similar? 

I would like it to be used for something else not for an IKEA store, we have enough of them in the world already. The area is in desperate need of some green space. 
They should extend Sydney Park South and have residential living on the fringes.  

What do you think are the main issues for this part of Tempe? 

It’s currently in a transitional phase from industrial to residential. Also, there is no community centre and a lack of community space.  

Would you be interested in coming to a meeting with representatives from other community organisations to discuss the proposal further? 

Yes  
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6. Metropolitan Aboriginal Land Council  

Do you consider yourself to have an interest in the future of the site? 

Yes, I have a very strong interest in the site  

If so, what is it? 

It is Aboriginal land  

What, if any, issues arise for you in relation to the potential use of the site as an IKEA or similar? 

Well all the gas and other poisonous chemicals on the site are a big problem. I would like to know how they plan to deal with that because it could be very dangerous.  

What do you think are the main issues for this part of Tempe?  

There are a lot of narrow streets in Tempe so I think that traffic is a big concern. There are also a lot of residents and children that live in the area of which I imagine the 
additional traffic would be a nuisance. Tempe is also already very noisy being located beneath the flight path and a development like this would probably cause 
additional noise.  

Would you be interested in coming to a meeting with representatives from other community organizations to discuss the proposal further?  

Yes  
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Local Residents 2 focus groups Complete 29 November 

See Appendix C for details 

Local Businesses 1 focus group Complete 5 December 

See Appendix C for details 

Coptic Church n/a n/a n/a 

We have been informed that the Coptic Church is in need of significant contribution. It is heritage – the first Coptic Church in the Southern Hemisphere, although the 
building is no longer used as a Church. It is located opposite the site. 

Aged residents and Aged 
Services 

Discussion with Marrickville 
LGA Aged Services 
Committee 

Complete 29 November 
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Zoe Cox and Sam Ryan-Watkins attended a Marrickville Aged Services Committee meeting at the St Peters Town Hall. The meeting was regarding the future of the 
Tempe Tip site and was comprised of 10 Committee members. The following are the key points that came out of the meeting: 
 

General Issues for Tempe  

� The Tempe area is dying – Tempe used to have a variety of shops and businesses including a butcher, a chemist, a bank and a florist. The local commercial area 
desperately needs to be revived  

� The public transport system in Tempe is also dying – there is no longer a direct bus route to Marrickville Metro, the trains from Tempe railway station are infrequent 
and Sydenham Station desperately needs a lift or escalator as the stairs ‘are a killer’ and do not adequately provide for Tempe’s ageing population 

� The recreational space and green space in Tempe is very limited  
� Tempe has the worst, most polluted air in Sydney from the traffic and the planes  
� The Tempe community has suffered many injustices – ‘Tempe cops all the bad things’, ‘Tempe is the poor cousin of the inner west’  
� The disruption that is going to be caused by the desalination plant is another nuisance Tempe has to deal with  
� There were questions raised about the plans for a shopping centre at the Airport and how this would also further impact upon the traffic 
� Tempe has a large ageing population 
� Tempe has problems with social isolation and a communications breakdown; this is partly due to the public transport problem and bad technology infrastructure. The 

community of Tempe is also geographically divided and disjointed  
� The young people and the aged people in Tempe are not usefully engaged – there needs to be more services and social initiatives. For example, the Dendy in 

Newtown has senior citizens day and mothers with babies days  
� Tempe is in need of a community centre 
 

Issues for IKEA  

� The traffic on the Princess Highway is horrendous. This would be exacerbated by an IKEA store. A comment was made that the traffic on the weekends was not too 
bad but in peak hour it is terrible, an IKEA store would only make this worse. It was felt that IKEA should establish mitigation measures to deal with the traffic issue. 
IKEA could have more than one traffic route rather than all its traffic going directly onto the Pacific Highway. For Example, the cars from IKEA could connect through 
to Rickety Street.  

� IKEA could emphasise its free home delivery services and encourage its customers to use public transport 
� IKEA needs good landscaping. IKEA should include surrounding green space and some beautiful gardens. Families could use the space as a recreational park area.  
� If IKEA was designed with good aesthetics and had good landscaping it would enhance the attractiveness of the Princess Highway. Many people from all over 

Sydney travel along the Princess Highway to get to the Airport and IKEA could showcase and promote Tempe and entice people to visit the area 
� IKEA would have to take measures to ensure that their car park wasn’t used by people going to the airport  
� A comment was made that an IKEA store would ‘liven up’ the Tempe area and that commercial redevelopment was welcome  
� Issues were raised about the contamination of the site and how IKEA would deal with the gasses that exist on the land 
� The IKEA site currently blows dirt and dust all over Tempe and a building on that site is welcome as it would stop this  
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� The people in Tempe have already been inconvenienced and infringed upon so much that the construction processes of the IKEA store would have to be carried out 
in a way that ensures the local community is disrupted as little as possible  

� IKEA could help re-generate the shopping strip and bring back other local services 
� IKEA could provide a space for community activities, local employment, support local organisations such as the Coptic Church and the Marrickville Greens  
� IKEA could fund a community development worker  

 

Young people and youth 
services 

Discussion with Marrickville 
LGA Youth Services 
Committee 

Complete 20 November 
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20th November 2007 
Zoe Cox and Sam Ryan-Watkins attended a Marrickville Youth Council meeting at the St Peters Town Hall. The meeting was regarding the future of the Tempe Tip 
site and was comprised of 9 representatives from various youth services (e.g. Barnardos, StreetWork etc).  
 
The following are the key points that came out of the meeting: 
 
� People were interested to know the specific nature of the development as the implications for youths would vary depending on the type of complex. Someone 

asked if it was going to be a shopping centre complex similar to Rhodes.   
� It was acknowledged shopping complexes often act as hubs for young people (i.e. people aged between 12 and 24 years) especially at night time. This, however, 

would only be an issue if the development was a shopping complex that included café’s, restaurants, retail outlets and other facilities that would attract young 
people. It was thought that young people wouldn’t be interested in congregating at  a stand –alone IKEA store. 

� The point was made that the existing shopping strip in Tempe was dilapidated and very run down. It was asserted that the establishment of an IKEA could present 
an opportunity to regenerate the shopping strip. The two retail facilities (the strip and IKEA) could play a role in supporting each other. 

� The IKEA development could possibly play a positive, pro-active role in providing local youth employment opportunities. IKEA could provide a pathway for young 
people making the transition from school to work and could provide apprenticeships and work experience opportunities for students wishing to enter the retail 
industry. It was suggested that IKEA should establish links with local schools and youth services to facilitate this.  

� In Tempe area there is a shortage of public space for young people and one of the main issues facing local youth is boredom and a lack of activity. There were 
questions about whether IKEA would contribute to providing a space for young people and if so how the space would be managed. Protocols for managing young 
people in a positive manner were discussed with Bondi Westfield, Parramatta Westfield and Erina Fair given as examples of shopping centres that manage this 
relationship well. For example, Erina Fair offers art programmes and night time activities for young people and as such incorporates them into the shopping 
environment as opposed to tactics that created hostility such as having aggressive security guards to keep young people away from the site.  

� It is felt that Tempe offers many services to the wider community (such as the airport, freight trains etc) and there is not always enough emphasis placed on the 
local community of Tempe as having a strong local identity. An IKEA development would be expected to recognise Tempe’s local identity and play an active role in 
the local community. It would do this by participating in local festivals/fares and by establishing connections with local clubs, businesses, shops and schools.  

� The establishment of an IKEA at the former Tempe Tip site would increase the traffic in Tempe, which is already an issue for the local community. 
� Many young people are very reliant on public transport and an IKEA store would add an extra load of people using public transport to go to and from Tempe. 
� Finally, it was suggested that the IKEA store could help sustain the employment of local Indigenous youths.  
 

Tempe Motor Boat Club Conversation with Manager Complete 20th November  

Zoe Cox and Sam Ryan-Watkins visited the Cooks River Motor Boat Club to check out its venue hiring possibilities. Norma the manager commented that she was 
very interested in the future of the site and was supportive of an IKEA being established there. She stated that an IKEA establishment presents a favourable 
alternative to the tip and that she couldn’t understand the strong community backlash against IKEA when they had previously shown interest in the site. Norma 
commented that the tip site was contaminated and had been making people sick for a long time. She asserted that the rates of asthma in Tempe where significantly 
higher when compared with other areas.  
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Appendix B Demographic information for Tempe 
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Source: Australian Bureau of Statistics, 2006 census data 

 

Key Socio-Economic Characteristics of the Trade Area Population, 2006  
                
USUAL RESIDENT BASED - not comparable to 2001     
Characteristics  Tempe  Total Trade Area  Sydney Avg  
                
Estimated Resident Population        
Population 2006 Census  3,184  3,184  4,118,844  
Population Density (Persons per Sq.km) 1,580.2  1,580.2  339.2  
Average Per Capita Income  $28,626  $28,626  $29,221  
Per Capita Income Variation  -2.0%  -2.0%    
        
Household Income        
        
$0-$13,000  9.5%  9.5%  8.0%  
$13,000-$18,200  4.9%  4.9%  6.4%  
$18,200-$26,000  5.1%  5.1%  4.4%  
$26,000-$33,800  6.5%  6.5%  9.4%  
$33,800-$41,600  7.6%  7.6%  6.3%  
$41,600-$52,000  7.3%  7.3%  7.1%  
$52,000-$62,400  9.5%  9.5%  10.8%  
$62,400-$72,800  5.6%  5.6%  5.6%  
$72,800-$88,400  9.0%  9.0%  8.6%  
$88,400-$104,000  10.1%  10.1%  7.4%  
$104,000-$130,000  9.9%  9.9%  7.9%  
$130,000-$156,000  6.8%  6.8%  8.7%  
$156,000 plus  8.3%  8.3%  9.3%  
        
Personal Income        
        
$0 - $20,800  40.9%  40.9%  42.1%  
$20,800 - $41,600  26.1%  26.1%  24.6%  
$41,600 - $83,200  25.8%  25.8%  23.9%  
$83,200 +  7.2%  7.2%  9.4%  
        
Average Household Income  $73,693.66  $73,693.66  $78,580.42  
Household Income Variation  -6.2%  -6.2%    
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Average Household Size  2.6  2.6  2.7  
        
Age Distribution        
        
Aged 0-4  7.3%  7.3%  6.6%  
Aged 5-9  4.6%  4.6%  6.5%  
Aged 10-14  5.0%  5.0%  6.5%  
Aged 15-19  5.0%  5.0%  6.6%  
Aged 20-24  5.9%  5.9%  7.2%  
Aged 25-29  7.4%  7.4%  7.4%  
Aged 30-34  9.3%  9.3%  7.9%  
Aged 35-39  9.9%  9.9%  7.7%  
Aged 40-44  9.3%  9.3%  7.6%  
Aged 45-49  8.0%  8.0%  7.2%  
Aged 50-55  6.8%  6.8%  6.4%  
Aged 55-59  6.1%  6.1%  5.8%  
Aged 60-64  4.3%  4.3%  4.4%  
Aged 65+  11.1%  11.1%  12.3%  
        
Average Age  37.4  37.4  36.7  
Dependency Ratio1  32.3%  32.3%  36.2%  
        
Housing Status        
        
Owner/Purchaser2  75.8%  75.8%  67.5%  
Renter2  24.2%  24.2%  32.5%  
        
Loan Mortgage Repayments  32.2%  32.2%  29.0%  
Rent Payments  21.9%  21.9%  17.7%  
        
Car Ownership        
        
% 0 Cars  17.9%  17.9%  13.7%  
% 1 Car  47.8%  47.8%  40.1%  
% 2 Cars  27%  27%  33%  
% 3 Cars  5%  5%  9%  
% 4+ Cars  2%  2%  4%  
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C.1 Focus Group 1 – local residents 
Introductions  

Zoe asked the focus group participants to individually introduce themselves and briefly explain how long they have been living in Tempe and what they 
like about the area: 

 

Respondent 1 

 

The respondent expressed the view that Tempe has a lot to offer – it has beautiful park areas and has a nice community with nice people living in the 
area. It was noted that there is a large proportion of retired people living in Tempe and in more recent years there has been an increase in young 
people moving into the area. The participant asserted that there were a couple of pubs/clubs in Tempe and that it had a reasonable social life. 
Generally speaking, this respondent felt that Tempe was a comfortable place to live.  

This respondent felt that commercially Tempe was dying. It was noted that many of the local shops had gone out of business over the years. It was felt 
that Tempe was in need of a revival of its commercial activity as it is currently viewed as ‘a dump that nobody wants to visit’. The respondent felt that 
there were two other ‘irritations’ in relation to Tempe. One was the Princess Highway which is busy and noisy and the other is the Airport.  

 

Respondent 2  

 

This respondent was born in Tempe, grew up in Tempe and went to school in Tempe. The respondent lived on the Gold Coast before returning to take 
up residence once again in Tempe. The respondent felt that Tempe was a central locality stating that ‘you can just jump on a bus and go anywhere, 
there’s nowhere you can’t get from Tempe’. This respondent also felt that the people currently living in Tempe are ‘nice and quite people who don’t get 
in your face’.  

This respondent also noted that all the shops in Tempe have died. There used to be 2 butchers, a grocery, pubs, barbers, florists and a bank which 
have all disappeared. It seems that shops are becoming increasingly centralized in places like Newtown and as a consequence little local shops are 
dying out. The airport which is very noisy and disruptive is seen as a major irritation. It was felt that Tempe is ‘a little pocket’ that is often forgotten 
about and neglected.  
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Respondent 3  

 

This respondent had lived in Tempe for 30 years. The respondent asserted that they like Tempe because it was a central location and because it was 
close to schools for their children. This respondent felt that the area was going downhill and that all the local businesses were disappearing. It was 
noted that the public transport network was dying as well.  

 

Respondent 4 

 

This respondent had lived in Tempe their entire life. They liked Tempe because it is central to everywhere. The respondent stated the Tempe has 
‘everything I want and need’. Over the years the respondent has noticed that many of the shops and local businesses and closed down and moved on. 
The respondent mentioned that the local youth use parking lots to drag race. The respondent agreed with the earlier comment that the public transport 
needs improving.  

 

Respondent 5  

 

Respondent 5 has lived in Tempe 7 years. This respondent moved to Tempe because they viewed it as an opportunity to capitalize on the growth of 
the area. The respondent asserted that they liked the lifestyle and the community of Tempe although they stated that they didn’t socialize in Tempe as 
in terms of recreation it has nothing to offer the younger generation. This respondent often has to travel for work so likes the fact that Tempe is close to 
the airport. It was felt that Tempe is close to Newtown with its restaurants, the shopping precinct of Marrickville Metro and the City CBD. The 
respondent also felt that Tempe has a lot of parks and green space and as such is a good area for dogs.  

It was noted that the main shopping strip is dead and that Tempe needed ‘a shot in the arm’. The respondent stated that IKEA would be a good 
development for the area.  
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Respondent 6  

 

This respondent has lived in Tempe for 5 years. This respondent has a young family and believes Tempe is a good area for kids as it has plenty of 
parkland and the houses have big backyards for children to play in. Tempe has a central location and a good atmosphere - very suburban in some 
senses and very inner city in another sense which is good combination.  

Tempe is in definite need of a good coffee shop. Although Tempe has every form of transport the transport system used to be better – they recently cut 
the number of trains to Tempe station in half. This respondent felt that IKEA was a good idea.  

 

Respondent 7  

 

This respondent has been living in Tempe for 12 years and has 4 boys aged between nine and sixteen. Tempe is a fantastic area for kids as the public 
transport is very good. Tempe is a cheaper area to live in compared with surrounding suburbs like Newtown and has bigger houses with larger 
backyards. Tempe has places for the children to ride their bikes and skateboard and has a good sense of community. The schools in the Tempe area 
are also good. It was noted that many young families are moving to the area because of this reason.  

Everything in Tempe is disappearing. This respondent thinks that IKEA is a good idea especially in term of part-time employment for the local youth.  

 

Respondent 8  

 

This respondent has lived in Tempe for over nine years. Tempe has a great sense of community and a very friendly neighbourhood. The community of 
Tempe is, however, disjointed by the expressway which divides the suburb in two. The noise from the traffic and planes is a real issue. The public 
transport in Tempe is terrible. The land where the IKEA will be located looks very scungy and unattractive.  

 

Respondent 9  

 

This respondent was born in Tempe and thinks it is a fantastic area with good parklands and good people who live in the area. Tempe has an old 
fishing village type of social structure. The community of Tempe is not a whole entity but rather divided into three separate sections.  Tempe has an 
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elderly population. Tempe railway station is a ‘disgrace’ and does not cater for the older population. Keeping the transport to a reasonable standard is 
an issue for Tempe.  

 

Respondent 10 

 

Respondent 10 was new to the area and feels that the houses are great prices, really close to the city, has good parklands and lots of space for the 
dog, the community is friendly and safe, there are lots of things to do and is generally a great area to live in. the noise from the planes and the trains is 
a big issue.   

 

Respondent 11  

 

Lived in Tempe for 33 years and has seen many changes over this period. The respondent likes the people, the little village atmosphere and the 
centrality of Tempe.  

 

Respondent 12 

 

Lived in Tempe since 1987. This respondent feels that Tempe everything is disappearing, Tempe has nothing and is becoming a dump. Tempe has 
largely been ignored by the Council.  The council has not spent sufficient money re-generating the community as priority is given to other suburbs in 
the Marrickville LGA and Tempe is neglected –‘Tempe is the back end of the Marrickville LGA, Marrickville matters Tempe doesn’t’.  Tempe 
desperately needs a community centre for the kids. The youth and the elderly don’t have any facilities or services. 
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General Discussion  

Noise, smell and dust from the planes was considered to be a major issue for the Tempe area. It was felt that unlike Sydnham, Tempe received no 
funding from the government for sound proofing or insulation.  

 

Issues relating to IKEA  

 

In a general discussion regarding the impact of IKEA, the focus group participants identified a number of ways in which IKEA could positively impact 
upon the local community: 

� IKEA could take an interest in ensuring there is no rubbish on their site and the surrounding area. It was felt that private businesses could 
contribute to cleaning up the area more effectively then the Council 

� Landscape the front of IKEA  nicely and provide green space 

� Provide a local coffee shop 

�  Provide local employment opportunities especially giving preference to local youths  

� Put pressure on the council to take more interest in Tempe   

� Be a part of the local community – provide community sponsorship and participate in local events  

� Help to re-energize the local shopping strip – ‘business will bring business’  

� Inject money into the local community and ‘give Tempe its pride back’  

 

A comment was made that IKEA was a reputation for being very conscious of social impacts. It was felt by some that IKEA is a environment conscious, 
progressive, world class business that would make a solid effort to help the local community. It was felt that ‘IKEA has a big heart’ and ‘is the kind of 
company you would want in your local community’.   

 

The main problem associated with the establishment of an IKEA store in Tempe is the extra burden it would place on an already bad traffic situation. It 
was felt that IKEA would need to design mitigation measures to manage this problem. It was suggested that Smith Street be used as a road providing 
direct access to the IKEA store.  



 

APPENDICES 
 

 
 

 

Consultation Report, IKEA in Tempe Appendix C 

 

 

 

 

Many participants expressed a wish for IKEA to undertake ongoing community engagement with full consultation with all residents at public meetings 
regarding the issues of this development.  

C.2 Focus Group 2 – local residents 
 

Introductions  

Zoe asked the focus group participants to individually introduce themselves and briefly explain how long they have been living in Tempe and what they 
like about the area: 

 

Respondent 1 

 

Respondent one had been living in Tempe for 34 years. The respondent stated that they ‘love Tempe which is why I have lived here for so long and I 
never plan to move out’. The respondent asserted that they had seen many things change in the area over the years including the establishment of the 
Tempe reserve and the sports centre in the park.  

 

Respondent 2 

 

This respondent has lived in Tempe for 21 years and had previously lived in Newtown. The respondent felt that Tempe was close to city and the St 
George area but was not the best area to live in. The respondent felt that Tempe misses out on a lot of things compared with other suburbs and that 
Tempe was under-resourced and does not offer enough services. In particular, it was noted that Tempe did not have enough childcare centres and 
educational facilities. The respondent had noticed many changes over the years such as the reduction of shops in the area including the butcher, bank 
and pharmacy. It was noted that Tempe now has none of these shops. The only new things that have been established in Tempe are the park and the 
sports centre. The respondent felt that Tempe was a largely industrial area that needed more development and more new buildings. 

 

Respondent 3  
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This respondent has lived in Tempe for just over a year. The part of Tempe in which the respondent lives is very close to Sydenham, close to the 
childcare centre, has a park at end of street which is good for their dog. The respondent said that they originally didn’t look to move to Tempe and 
instead where focusing on the areas of Erskineville and Newtown. However, they really love their house in Tempe it has a big backyard which is great 
for their dog and will be good for when they start to have children. Tempe is a central location, has good public transport and is really well connected to 
other parts of Sydney.  The respondent felt that the shops needed to be revitalized as it is very annoying having to drive to another suburb just to go to 
a café.   

 

Respondent 4 

 

 This respondent has lived in Tempe for 2.5 years. The respondent moved from Erskineville to Tempe as they felt that Erskineville was becoming too 
saturated with high rise development that diminished the character of the suburb. The respondent likes the fact that Tempe is a forgotten about area, 
as it is quite and has a nice village atmosphere and sense of community. The houses and backyards in Tempe have a lot more space and Tempe has 
a lot of open space and green space. The respondent felt that Tempe is a great place for both kids and dogs and stated that they didn’t mind the noise 
of the planes. The respondent stated that the shops in Tempe are ‘lousy’ and that they wouldn’t mind some further development as ‘long as it doesn’t 
take the heart and soul away from the suburb’. The respondent asserted that it was a shame that the council didn’t take better care of Tempe.  

 

Respondent 5  

 

This respondent moved to Tempe18 months ago because it was in their price range. The respondent stated that living in Tempe has been ‘the best 
time of my life’. The respondent worked at Sydney Uni and their partner worked at St George Hospital, it took both of them 15 minutes to get to work 
from Tempe. Consequently they though the location of Tempe was ideal, stating that the ‘train and bus system in Tempe is great’. The respondent 
stated that the draw back was the planes although they felt that after a while becomes background noise and you get used to it. The respondent stated 
that parking is a big issue in Tempe.  

 

Respondent 6 
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This respondent has lived in Tempe for 5 years and stated that they moved to Tempe because they ‘fell in love with the house’ which was big house 
and had a spacious backyard for the dogs. The respondent had previously lived in Glebe and found that moving to Tempe was ‘a culture shock’. In 
Glebe the respondent was used to having shops, cafes and restaurants all within walking distance. The respondent felt that the lack of shops in Tempe 
was a big problem. The respondent also felt that Tempe was not very ‘user friendly’ and therefore didn’t socialize in the area as there were not many 
places to have a good night out.  

 

General Discussion  

� The Cooks River in Tempe needs to be cleaned, it is smelly and looks very dirty especially when the tide is low 

� The respondents felt that Tempe is often forgotten by the council and that no-one looks after it  

� A discussion was had on Marrickville Council and the view was forwarded that ‘it is better than some and not as good as others’  

� It was felt that the council should be trying to encourage younger people to move to the area. The council needs to invest money into shops and 
businesses as these are the things that people consider when choosing to move into an area. Tempe is too much of an industrial area and needs 
more commercial ventures. Young people can currently afford to buy houses but are discouraged because they can’t see that it has any growth 
opportunities  

� There needs to be more childcare centres in the area  

 

IKEA  

In a general discussion regarding the impact of IKEA, the focus group participants identified a number of ways in which IKEA would impact upon the 
local community: 

� It was noted that there are a lot of big trucks that deliver to the stockyards often turning left at the top of princess highway into the salvos. It was felt 
that people generally aren’t used to driving that close to large trucks and that if an IKEA store was to be established on that site this issue was 
going to have to be manage to accommodate both the trucks and the IKEA customers. Some suggestions were widening the road, changing the 
intersection, introducing a new set of traffic lights and using the freight line for the trucks.  

� IKEA was referred to as an ‘institution’ as opposed to a shop and it was thought that because of the large size associated with IKEA the visual 
impact would be very significant. IKEA needs to be very conscious of it aesthetics. IKEA needs to provide appropriate open space and green 
space.  
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� It was felt that the thousands of customers visiting IKEA would dramatically impact the traffic in Tempe. The respondents indicated that Terry 
Street would be one of the worse effected. A comment was made that traffic modelling and management often does not extend broadly enough to 
mitigate the ‘knock on effects’. it was also felt that IKEA needed to be mindful of its trading hours and how these would effect the peak hour traffic. 

� IKEA has ‘a very different feel to a small boutique shop’ and one respondent raised the point that this kind of development in the area may 
encourage other large scale commercial developments rather than small cafes and retail outlets. It was thought that there needed to be a good 
balance and Tempe would benefit from having some small shops.  

� An issue was raised about the extra noise caused by the extra traffic and that IKEA would need to mitigate this  

� People commented that they would like to have a development like IKEA in the area as it would give the locals something to do and draw visitors 
to the area. An IKEA store would also indicate that Tempe is not lagging behind but instead is growing and progressing like the rest of Sydney. 

� IKEA could help upgrade and fix the Princess Highways. One respondent stated that driving on the Princess Highway was like ‘driving on a goat 
track’  

� IKEA will have flow on effects for other shops and cafes  

� Maybe they can open a restaurant or shop in the IKEA  

� A comment was made that although IKEA intends to have a good green star rating once it begins operating, the environment impacts need to be 
considered in the construction processes as well.  

� One respondent stated that ‘it seems strange that IKEA is giving up Moore Park and focusing on the Tempe area’  

� The respondents felt that IKEA needed to undertake ongoing community engagement, IKEA needs to be ‘pro-active rather than re-active’ when 
consulting the community   
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C.3 Focus Group 3 – local business managers and owners 
 

Introductions  

 

Respondent 1 

 

Respondent one works for a container shipping company which has been operating in the Tempe area for 22-30 years. The location of the shipping 
company is behind the IKEA site. The business operates out of Tempe because it is close to ports, railway line and main roads. The respondent stated 
that they had seen many changes in Tempe over the years.  

 

Respondent 2  

 

Works for Cheap and Easy Waste Management services which has been operating in Tempe for 10 years. The respondent stated that they have used 
the Tempe tip many times over the years. The respondent felt that Tempe had a bad traffic problem. In relation to local businesses Tempe has 
changed a lot over the years.  

 

Respondent 3  

 

Works for Spot On Pluming which has been operating in Tempe for 12 to 13 years. The Tempe area is very central, which is its key draw-card. The 
houses in Tempe are big and cheap and there is a good mix of people living in Tempe from many different socio-demographic backgrounds. Tempe is 
a very middle class area but is slowly changing and as more entrepreneurial and business type people are renting and buying in the area.   

 

Respondent 3  
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Works in the excavating and demolition industry and has always used the Tempe tip to dispose of materials. This respondent also lives in Tempe and 
thinks that it is a fantastic area because it has a central location, good neighbors and good houses.   

 

Respondent 4  

 

Works for a spare car parts company that has been operating in Tempe for 10 years. The respondent stated that they liked the area because of its 
central locality. The respondent felt that Tempe has lots of air pollution and lots of noise pollution.  

*note: some participants came in late and consequently didn’t participate in this section of the discussion  
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Issues relating to IKEA  

� IKEA would bring more people and visitors to the Tempe area which is a good thing  

� The establishment of an IKEA would probably result in flow on business – more cafes and retail shops would be developed in Tempe as a 
consequence  

� Would have a bad impact on the traffic especially considering that IKEA often has long opening hours. With an IKEA store in Tempe the peak hour 
traffic will be extended. However, the comment was made that no-matter what the development on the site is, it is likely to impact the volume of 
traffic.  

� IKEA would have to think of a way to manage the extra traffic going into the Tempe Tip site alongside the big trucks that already use that site. A 
possible solution for this is to add extra traffic lights.  

� The part of the IKEA store that fronts onto the Pacific Highway would have to look acceptable and appealing  

� There has been a plan in Tempe for a long time to link the M5 from Tempe to the City. If the M5 was finally established it could help manage the 
traffic problem on the Princess Highway  

� A comment was made that ‘if it is not IKEA it will be some other commercial development’ and the feeling was that IKEA was not the worst idea  

� Could provide local employment  

� Could help create other business opportunities and that more activity in the area would be very welcome  

� IKEA could outsource to other local businesses, for example of they need a tradesman they could look to employ someone locally  

� If an IKEA is established in the area it will help create growth opportunities and the land value in the area will increase  

� IKEA is not just a shop but a whole complex. IKEA stores often incorporate their own café or restaurant which could create unwanted competition 
for local business owners  

� Some of the respondents stated that they were very happy IKEA was consulting the local community  

� It was felt by some that IKEA probably wouldn’t change the character of the community in any significant way – some parts of Tempe are always 
going to remain a heavy industrial area  

� It was felt that the desalination plant was further going to disrupt the Tempe community and that IKEA should try and cause as little bother as 
possible during the construction processes  

� Maintaining green space in the Tempe area was seen as very important by a number of the respondents and it was thought that IKEA could 
provide green space  
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� It was felt that there are many things lacking in the Tempe area. For example, there are not enough services and facilities in the community for 
young people. In particular, the community needs a childcare. It was thought that IKEA could provide some space and activities for young children  

� IKEA could help provide local indigenous employment  

� The respondents stated that they wished to be kept informed by IKEA about the progress of the development and that ongoing consultation was 
desired. It was suggested that IKEA could provide a free 1800 number where local residents could call up with any questions they might have.  

 

 

 



 

APPENDICES 
 

 

 

Valad Social and Community Benefits Report, August 2008 Appendix C
  
 

19

Appendix C Consultation Log 
 



 

APPENDICES 
 

 

 

Valad Social and Community Benefits Report, August 2008 Appendix C 
  
 

C.1 Valad site, Tempe: Consultation progress as at 18 December 2007  
Stakeholders Engagement strategy Status Date of Consultation 

TARGETED CONSULTATION 
Local Community and Sporting 
Organisations 

Phone interviews and 
comment by email 

Stakeholder list drafted 7 November – first ring around to community organisations and sporting 
bodies 
13 November – second ring around to community organisations and sporting 
bodies 
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Sam Ryan-Watkins rang community and sporting organisations to get their feedback on the idea of IKEA or similar setting up on the site. 

Organisation Outcome 

Addison Road Community Centre  7/11/07: Interviewed. Manager indicated that he would be happy to elaborate on comments via email  
 7/11/07: Email was sent to Addison Rd Community Centre, inviting the manager’s response, but Urbis is still 

awaiting a response 

Col Jones Swim Fitness  7/11/07: Manager was currently unavailable. Left a message with contact details  
 13/11/07: Rang twice throughout the day. Both times the manager was unavailable 

Concordia Club Ltd  7/11/07: Manager was unavailable 
 13/11/07: No answer  

Conservation Volunteers Australia  7/11/07: The manager currently didn’t have time to talk and indicated a preference for corresponding via email 

Cooks River Motor Boat Club  7/11/07: The manager currently didn’t have time to talk indicated a preference to be sent the interview questions 
by mail 

Friend of the Cooks River Valley Garden  7/11/07: No answer 
 13/11/07: Left a message on the answering machine with contact details 

Marrickville Karate Club  7/11/07: Left a message on the answering machine with contact details 
 13/11/07: Left a message on the answering machine with contact details 

 
 
 
 
 

C.1.1 Tempe Community Organisations Phone Interviews 
1. Addison Road Community Centre 
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Do you consider yourself to have an interest in the future of the site? 

Yes (made a comment that other organisations linked to them would be interested and that we should send Addison Road Community Centre an email so they could get their 
views) 

If so, what is it? 

Interested in the sustainability of the site and the continual use of the area by the community  

What, if any, issues arise for you in relation to the potential use of the site as an IKEA or similar? 

I am not really sure at this stage as I don’t know much about it. I have lived in the area a long time and would rather it stayed in the hands of the community.  

What do you think are the main issues for this part of Tempe? 

Didn’t answer  

Would you be interested in coming to a meeting with representatives from other community organisations to discuss the proposal further? 

Possibly if I knew more about it  

 

2. Robyn Webster Sports Centre 

Do you consider yourself to have an interest in the future of the site? 

Yes  

If so, what is it? 

Just generally interested in what is built there and how it would affect the community and the Sports Centre 

What, if any, issues arise for you in relation to the potential use of the site as an IKEA or similar? 

Because the store would be located near the Sports Centre I have concerns about parking – would want IKEA to ensure that it has its own parking spaces so that people don’t 
use the parking provided at the Sports Centre to go shopping at IKEA 

What do you think are the main issues for this part of Tempe? 

The only thing I can think of is traffic issues – the traffic on the Pacific Highway is particularly bad in the afternoons, I guess I would be concerned that the IKEA Store might 
contribute to this  

Would you be interested in coming to a meeting with representatives from other community organisations to discuss the proposal further? 

No, I don’t really have the time  
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3. The Jet Sports Club  

Do you consider yourself to have an interest in the future of the site? 

Yes  

If so, what is it? 

Just generally interested in what happens in the local area  

What, if any, issues arise for you in relation to the potential use of the site as an IKEA or similar? 

None in particular, I mean IKEA stores are usually monstrous but I don’t think it will affect the Sports Club in any way  

What do you think are the main issues for this part of Tempe? 

The only thing I can think of is the considerable lack of parking in the local area but I figure that IKEA will provide its own parking spaces, they usually do  

Would you be interested in coming to a meeting with representatives from other community organisations to discuss the proposal further? 

No, seeing as it doesn’t affect the Club 

 

4. Marrickville Greens  

Do you consider yourself to have an interest in the future of the site? 

Yes  

If so, what is it? 

Concerned with the use and amount of public open space in the area, particularly green space with an emphasis on native tree planting. 

What, if any, issues arise for you in relation to the potential use of the site as an IKEA or similar? 

Concerned with the impact that it would have on local infrastructure. Also, the level of pollution it would cause to the local area.  

What do you think are the main issues for this part of Tempe? 

The difficulty in reconciling the needs of the local residents and businesses with the airports in the local area. Also, the limited amount of recreational space.  

Would you be interested in coming to a meeting with representatives from other community organisations to discuss the proposal further? 

Yes  

 

5. St Peters Cooks River, Anglican Church  
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Do you consider yourself to have an interest in the future of the site? 

Yes  

If so, what is it? 

I live about 200meters from the site 

What, if any, issues arise for you in relation to the potential use of the site as an IKEA or similar? 

I would like it to be used for something else not for an IKEA store, we have enough of them in the world already. The area is in desperate need of some green space. They 
should extend Sydney Park South and have residential living on the fringes.  

What do you think are the main issues for this part of Tempe? 

It’s currently in a transitional phase from industrial to residential. Also, there is no community centre and a lack of community space.  

Would you be interested in coming to a meeting with representatives from other community organisations to discuss the proposal further? 

Yes  
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6. Metropolitan Aboriginal Land Council  

Do you consider yourself to have an interest in the future of the site? 

Yes, I have a very strong interest in the site  

If so, what is it? 

It is Aboriginal land  

What, if any, issues arise for you in relation to the potential use of the site as an IKEA or similar? 

Well all the gas and other poisonous chemicals on the site are a big problem. I would like to know how they plan to deal with that because it could be very dangerous.  

What do you think are the main issues for this part of Tempe?  

There are a lot of narrow streets in Tempe so I think that traffic is a big concern. There are also a lot of residents and children that live in the area of which I imagine the 
additional traffic would be a nuisance. Tempe is also already very noisy being located beneath the flight path and a development like this would probably cause additional noise.  

Would you be interested in coming to a meeting with representatives from other community organizations to discuss the proposal further?  

Yes  
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Local Residents 2 focus groups Complete 29 November 

See Appendix C for details 

Local Businesses 1 focus group Complete 5 December 

See Appendix C for details 

Coptic Church n/a n/a n/a 

We have been informed that the Coptic Church is in need of significant contribution. It is heritage – the first Coptic Church in the Southern Hemisphere, although the 
building is no longer used as a Church. It is located opposite the site. 

Aged residents and Aged 
Services 

Discussion with Marrickville 
LGA Aged Services 
Committee 

Complete 29 November 
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Zoe Cox and Sam Ryan-Watkins attended a Marrickville Aged Services Committee meeting at the St Peters Town Hall. The meeting was regarding the future of the Tempe Tip 
site and was comprised of 10 Committee members. The following are the key points that came out of the meeting: 
 

General Issues for Tempe  

 The Tempe area is dying – Tempe used to have a variety of shops and businesses including a butcher, a chemist, a bank and a florist. The local commercial area desperately 
needs to be revived  

 The public transport system in Tempe is also dying – there is no longer a direct bus route to Marrickville Metro, the trains from Tempe railway station are infrequent and 
Sydenham Station desperately needs a lift or escalator as the stairs ‘are a killer’ and do not adequately provide for Tempe’s ageing population 

 The recreational space and green space in Tempe is very limited  
 Tempe has the worst, most polluted air in Sydney from the traffic and the planes  
 The Tempe community has suffered many injustices – ‘Tempe cops all the bad things’, ‘Tempe is the poor cousin of the inner west’  
 The disruption that is going to be caused by the desalination plant is another nuisance Tempe has to deal with  
 There were questions raised about the plans for a shopping centre at the Airport and how this would also further impact upon the traffic 
 Tempe has a large ageing population 
 Tempe has problems with social isolation and a communications breakdown; this is partly due to the public transport problem and bad technology infrastructure. The 

community of Tempe is also geographically divided and disjointed  
 The young people and the aged people in Tempe are not usefully engaged – there needs to be more services and social initiatives. For example, the Dendy in Newtown has 

senior citizens day and mothers with babies days  
 Tempe is in need of a community centre 

 

Issues for IKEA  

 The traffic on the Princess Highway is horrendous. This would be exacerbated by an IKEA store. A comment was made that the traffic on the weekends was not too bad but in 
peak hour it is terrible, an IKEA store would only make this worse. It was felt that IKEA should establish mitigation measures to deal with the traffic issue. IKEA could have 
more than one traffic route rather than all its traffic going directly onto the Pacific Highway. For Example, the cars from IKEA could connect through to Rickety Street.  

 IKEA could emphasise its free home delivery services and encourage its customers to use public transport 
 IKEA needs good landscaping. IKEA should include surrounding green space and some beautiful gardens. Families could use the space as a recreational park area.  
 If IKEA was designed with good aesthetics and had good landscaping it would enhance the attractiveness of the Princess Highway. Many people from all over Sydney travel 

along the Princess Highway to get to the Airport and IKEA could showcase and promote Tempe and entice people to visit the area 
 IKEA would have to take measures to ensure that their car park wasn’t used by people going to the airport  
 A comment was made that an IKEA store would ‘liven up’ the Tempe area and that commercial redevelopment was welcome  
 Issues were raised about the contamination of the site and how IKEA would deal with the gasses that exist on the land 
 The IKEA site currently blows dirt and dust all over Tempe and a building on that site is welcome as it would stop this  
 The people in Tempe have already been inconvenienced and infringed upon so much that the construction processes of the IKEA store would have to be carried out in a way 

that ensures the local community is disrupted as little as possible  
 IKEA could help re-generate the shopping strip and bring back other local services 
 IKEA could provide a space for community activities, local employment, support local organisations such as the Coptic Church and the Marrickville Greens  
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 IKEA could fund a community development worker  
 

Young people and youth 
services 

Discussion with Marrickville 
LGA Youth Services 
Committee 

Complete 20 November 

20th November 2007 
Zoe Cox and Sam Ryan-Watkins attended a Marrickville Youth Council meeting at the St Peters Town Hall. The meeting was regarding the future of the Tempe Tip 
site and was comprised of 9 representatives from various youth services (e.g. Barnardos, StreetWork etc).  
 
The following are the key points that came out of the meeting: 
 
 People were interested to know the specific nature of the development as the implications for youths would vary depending on the type of complex. Someone 

asked if it was going to be a shopping centre complex similar to Rhodes.   
 It was acknowledged shopping complexes often act as hubs for young people (i.e. people aged between 12 and 24 years) especially at night time. This, however, 

would only be an issue if the development was a shopping complex that included café’s, restaurants, retail outlets and other facilities that would attract young 
people. It was thought that young people wouldn’t be interested in congregating at  a stand –alone IKEA store. 

 The point was made that the existing shopping strip in Tempe was dilapidated and very run down. It was asserted that the establishment of an IKEA could present 
an opportunity to regenerate the shopping strip. The two retail facilities (the strip and IKEA) could play a role in supporting each other. 

 The IKEA development could possibly play a positive, pro-active role in providing local youth employment opportunities. IKEA could provide a pathway for young 
people making the transition from school to work and could provide apprenticeships and work experience opportunities for students wishing to enter the retail 
industry. It was suggested that IKEA should establish links with local schools and youth services to facilitate this.  

 In Tempe area there is a shortage of public space for young people and one of the main issues facing local youth is boredom and a lack of activity. There were 
questions about whether IKEA would contribute to providing a space for young people and if so how the space would be managed. Protocols for managing young 
people in a positive manner were discussed with Bondi Westfield, Parramatta Westfield and Erina Fair given as examples of shopping centres that manage this 
relationship well. For example, Erina Fair offers art programmes and night time activities for young people and as such incorporates them into the shopping 
environment as opposed to tactics that created hostility such as having aggressive security guards to keep young people away from the site.  

 It is felt that Tempe offers many services to the wider community (such as the airport, freight trains etc) and there is not always enough emphasis placed on the 
local community of Tempe as having a strong local identity. An IKEA development would be expected to recognise Tempe’s local identity and play an active role in 
the local community. It would do this by participating in local festivals/fares and by establishing connections with local clubs, businesses, shops and schools.  

 The establishment of an IKEA at the former Tempe Tip site would increase the traffic in Tempe, which is already an issue for the local community. 
 Many young people are very reliant on public transport and an IKEA store would add an extra load of people using public transport to go to and from Tempe. 
 Finally, it was suggested that the IKEA store could help sustain the employment of local Indigenous youths.  

 

Tempe Motor Boat Club Conversation with Manager Complete 20th November  
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Zoe Cox and Sam Ryan-Watkins visited the Cooks River Motor Boat Club to check out its venue hiring possibilities. Norma the manager commented that she was 
very interested in the future of the site and was supportive of an IKEA being established there. She stated that an IKEA establishment presents a favourable 
alternative to the tip and that she couldn’t understand the strong community backlash against IKEA when they had previously shown interest in the site. Norma 
commented that the tip site was contaminated and had been making people sick for a long time. She asserted that the rates of asthma in Tempe where significantly 
higher when compared with other areas.  
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Source: Australian Bureau of Statistics, 2006 census data 

 

Key Socio-Economic Characteristics of the Trade Area Population, 2006  
                
USUAL RESIDENT BASED - not comparable to 2001     
Characteristics Tempe  Total Trade Area  Sydney Avg  
              
Estimated Resident Population       
Population 2006 Census 3,184  3,184  4,118,844  
Population Density (Persons per Sq.km) 1,580.2  1,580.2  339.2  
Average Per Capita Income  $28,626  $28,626  $29,221  
Per Capita Income Variation  -2.0%  -2.0%    
        
Household Income        
        
$0-$13,000  9.5%  9.5%  8.0%  
$13,000-$18,200  4.9%  4.9%  6.4%  
$18,200-$26,000  5.1%  5.1%  4.4%  
$26,000-$33,800  6.5%  6.5%  9.4%  
$33,800-$41,600  7.6%  7.6%  6.3%  
$41,600-$52,000  7.3%  7.3%  7.1%  
$52,000-$62,400  9.5%  9.5%  10.8%  
$62,400-$72,800  5.6%  5.6%  5.6%  
$72,800-$88,400  9.0%  9.0%  8.6%  
$88,400-$104,000  10.1%  10.1%  7.4%  
$104,000-$130,000  9.9%  9.9%  7.9%  
$130,000-$156,000  6.8%  6.8%  8.7%  
$156,000 plus  8.3%  8.3%  9.3%  
        
Personal Income        
        
$0 - $20,800  40.9%  40.9%  42.1%  
$20,800 - $41,600  26.1%  26.1%  24.6%  
$41,600 - $83,200  25.8%  25.8%  23.9%  
$83,200 +  7.2%  7.2%  9.4%  
        
Average Household Income  $73,693.66  $73,693.66  $78,580.42  
Household Income Variation  -6.2%  -6.2%    
        
Average Household Size  2.6  2.6  2.7  
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Key Socio-Economic Characteristics of the Trade Area Population, 2006  
                
USUAL RESIDENT BASED - not comparable to 2001     
Characteristics Tempe  Total Trade Area  Sydney Avg  
        
Age Distribution        
        
Aged 0-4  7.3%  7.3%  6.6%  
Aged 5-9  4.6%  4.6%  6.5%  
Aged 10-14  5.0%  5.0%  6.5%  
Aged 15-19  5.0%  5.0%  6.6%  
Aged 20-24  5.9%  5.9%  7.2%  
Aged 25-29  7.4%  7.4%  7.4%  
Aged 30-34  9.3%  9.3%  7.9%  
Aged 35-39  9.9%  9.9%  7.7%  
Aged 40-44  9.3%  9.3%  7.6%  
Aged 45-49  8.0%  8.0%  7.2%  
Aged 50-55  6.8%  6.8%  6.4%  
Aged 55-59  6.1%  6.1%  5.8%  
Aged 60-64  4.3%  4.3%  4.4%  
Aged 65+  11.1%  11.1%  12.3%  
        
Average Age  37.4  37.4  36.7  
Dependency Ratio1  32.3%  32.3%  36.2%  
        
Housing Status        
        
Owner/Purchaser2  75.8%  75.8%  67.5%  
Renter2  24.2%  24.2%  32.5%  
        
Loan Mortgage Repayments  32.2%  32.2%  29.0%  
Rent Payments  21.9%  21.9%  17.7%  
        
Car Ownership        
        
% 0 Cars  17.9%  17.9%  13.7%  
% 1 Car  47.8%  47.8%  40.1%  
% 2 Cars  27%  27%  33%  
% 3 Cars  5%  5%  9%  
% 4+ Cars  2%  2%  4%  
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Appendix E Focus Group Transcripts 
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E.1 Focus Group 1 – local residents 
Introductions  

Zoe asked the focus group participants to individually introduce themselves and briefly explain how long 
they have been living in Tempe and what they like about the area: 

 

Respondent 1 

 

The respondent expressed the view that Tempe has a lot to offer – it has beautiful park areas and has a 
nice community with nice people living in the area. It was noted that there is a large proportion of retired 
people living in Tempe and in more recent years there has been an increase in young people moving 
into the area. The participant asserted that there were a couple of pubs/clubs in Tempe and that it had a 
reasonable social life. Generally speaking, this respondent felt that Tempe was a comfortable place to 
live.  

This respondent felt that commercially Tempe was dying. It was noted that many of the local shops had 
gone out of business over the years. It was felt that Tempe was in need of a revival of its commercial 
activity as it is currently viewed as ‘a dump that nobody wants to visit’. The respondent felt that there 
were two other ‘irritations’ in relation to Tempe. One was the Princess Highway which is busy and noisy 
and the other is the Airport.  

 

Respondent 2  

 

This respondent was born in Tempe, grew up in Tempe and went to school in Tempe. The respondent 
lived on the Gold Coast before returning to take up residence once again in Tempe. The respondent felt 
that Tempe was a central locality stating that ‘you can just jump on a bus and go anywhere, there’s 
nowhere you can’t get from Tempe’. This respondent also felt that the people currently living in Tempe 
are ‘nice and quiet people who don’t get in your face’.  

This respondent also noted that all the shops in Tempe have died. There used to be 2 butchers, a 
grocery, pubs, barbers, florists and a bank which have all disappeared. It seems that shops are 
becoming increasingly centralized in places like Newtown and as a consequence little local shops are 
dying out. The airport which is very noisy and disruptive is seen as a major irritation. It was felt that 
Tempe is ‘a little pocket’ that is often forgotten about and neglected.  

 

Respondent 3  

 

This respondent had lived in Tempe for 30 years. The respondent asserted that they like Tempe 
because it was a central location and because it was close to schools for their children. This respondent 
felt that the area was going downhill and that all the local businesses were disappearing. It was noted 
that the public transport network was dying as well.  
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Respondent 4 

 

This respondent had lived in Tempe their entire life. They liked Tempe because it is central to 
everywhere. The respondent stated the Tempe has ‘everything I want and need’. Over the years the 
respondent has noticed that many of the shops and local businesses and closed down and moved on. 
The respondent mentioned that the local youth use parking lots to drag race. The respondent agreed 
with the earlier comment that the public transport needs improving.  

 

Respondent 5  

 

Respondent 5 has lived in Tempe 7 years. This respondent moved to Tempe because they viewed it as 
an opportunity to capitalize on the growth of the area. The respondent asserted that they liked the 
lifestyle and the community of Tempe although they stated that they didn’t socialize in Tempe as in 
terms of recreation it has nothing to offer the younger generation. This respondent often has to travel for 
work so likes the fact that Tempe is close to the airport. It was felt that Tempe is close to Newtown with 
its restaurants, the shopping precinct of Marrickville Metro and the City CBD. The respondent also felt 
that Tempe has a lot of parks and green space and as such is a good area for dogs.  

It was noted that the main shopping strip is dead and that Tempe needed ‘a shot in the arm’. The 
respondent stated that IKEA would be a good development for the area.  

 

Respondent 6  

 

This respondent has lived in Tempe for 5 years. This respondent has a young family and believes 
Tempe is a good area for kids as it has plenty of parkland and the houses have big backyards for 
children to play in. Tempe has a central location and a good atmosphere - very suburban in some 
senses and very inner city in another sense which is good combination.  

Tempe is in definite need of a good coffee shop. Although Tempe has every form of transport the 
transport system used to be better – they recently cut the number of trains to Tempe station in half. This 
respondent felt that IKEA was a good idea.  

 

Respondent 7  

 

This respondent has been living in Tempe for 12 years and has 4 boys aged between nine and sixteen. 
Tempe is a fantastic area for kids as the public transport is very good. Tempe is a cheaper area to live 
in compared with surrounding suburbs like Newtown and has bigger houses with larger backyards. 
Tempe has places for the children to ride their bikes and skateboard and has a good sense of 
community. The schools in the Tempe area are also good. It was noted that many young families are 
moving to the area because of this reason.  

Everything in Tempe is disappearing. This respondent thinks that IKEA is a good idea especially in term 
of part-time employment for the local youth.  

 

Respondent 8  
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This respondent has lived in Tempe for over nine years. Tempe has a great sense of community and a 
very friendly neighbourhood. The community of Tempe is, however, disjointed by the expressway which 
divides the suburb in two. The noise from the traffic and planes is a real issue. The public transport in 
Tempe is terrible. The land where the IKEA will be located looks very scungy and unattractive.  

 

Respondent 9  

 

This respondent was born in Tempe and thinks it is a fantastic area with good parklands and good 
people who live in the area. Tempe has an old fishing village type of social structure. The community of 
Tempe is not a whole entity but rather divided into three separate sections.  Tempe has an elderly 
population. Tempe railway station is a ‘disgrace’ and does not cater for the older population. Keeping 
the transport to a reasonable standard is an issue for Tempe.  

 

Respondent 10 

 

Respondent 10 was new to the area and feels that the houses are great prices, really close to the city, 
has good parklands and lots of space for the dog, the community is friendly and safe, there are lots of 
things to do and is generally a great area to live in. the noise from the planes and the trains is a big 
issue.   

 

Respondent 11  

 

Lived in Tempe for 33 years and has seen many changes over this period. The respondent likes the 
people, the little village atmosphere and the centrality of Tempe.  

 

Respondent 12 

 

Lived in Tempe since 1987. This respondent feels that Tempe everything is disappearing, Tempe has 
nothing and is becoming a dump. Tempe has largely been ignored by the Council.  The council has not 
spent sufficient money re-generating the community as priority is given to other suburbs in the 
Marrickville LGA and Tempe is neglected –‘Tempe is the back end of the Marrickville LGA, Marrickville 
matters Tempe doesn’t’.  Tempe desperately needs a community centre for the kids. The youth and the 
elderly don’t have any facilities or services. 
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General Discussion  

Noise, smell and dust from the planes was considered to be a major issue for the Tempe area. It was 
felt that unlike Sydnham, Tempe received no funding from the government for sound proofing or 
insulation.  

 

Issues relating to IKEA  

 

In a general discussion regarding the impact of IKEA, the focus group participants identified a number 
of ways in which IKEA could positively impact upon the local community: 

 IKEA could take an interest in ensuring there is no rubbish on their site and the surrounding area. It 
was felt that private businesses could contribute to cleaning up the area more effectively then the 
Council 

 Landscape the front of IKEA  nicely and provide green space 

 Provide a local coffee shop 

  Provide local employment opportunities especially giving preference to local youths  

 Put pressure on the council to take more interest in Tempe   

 Be a part of the local community – provide community sponsorship and participate in local events  

 Help to re-energize the local shopping strip – ‘business will bring business’  

 Inject money into the local community and ‘give Tempe its pride back’  

 

A comment was made that IKEA was a reputation for being very conscious of social impacts. It was felt 
by some that IKEA is a environment conscious, progressive, world class business that would make a 
solid effort to help the local community. It was felt that ‘IKEA has a big heart’ and ‘is the kind of 
company you would want in your local community’.   

 

The main problem associated with the establishment of an IKEA store in Tempe is the extra burden it 
would place on an already bad traffic situation. It was felt that IKEA would need to design mitigation 
measures to manage this problem. It was suggested that Smith Street be used as a road providing 
direct access to the IKEA store.  

 

Many participants expressed a wish for IKEA to undertake ongoing community engagement with full 
consultation with all residents at public meetings regarding the issues of this development.  
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E.2 Focus Group 2 – local residents 
 

Introductions  

Zoe asked the focus group participants to individually introduce themselves and briefly explain how long 
they have been living in Tempe and what they like about the area: 

 

Respondent 1 

 

Respondent one had been living in Tempe for 34 years. The respondent stated that they ‘love Tempe 
which is why I have lived here for so long and I never plan to move out’. The respondent asserted that 
they had seen many things change in the area over the years including the establishment of the Tempe 
reserve and the sports centre in the park.  

 

Respondent 2 

 

This respondent has lived in Tempe for 21 years and had previously lived in Newtown. The respondent 
felt that Tempe was close to city and the St George area but was not the best area to live in. The 
respondent felt that Tempe misses out on a lot of things compared with other suburbs and that Tempe 
was under-resourced and does not offer enough services. In particular, it was noted that Tempe did not 
have enough childcare centres and educational facilities. The respondent had noticed many changes 
over the years such as the reduction of shops in the area including the butcher, bank and pharmacy. It 
was noted that Tempe now has none of these shops. The only new things that have been established in 
Tempe are the park and the sports centre. The respondent felt that Tempe was a largely industrial area 
that needed more development and more new buildings. 

 

Respondent 3  

 

This respondent has lived in Tempe for just over a year. The part of Tempe in which the respondent 
lives is very close to Sydenham, close to the childcare centre, has a park at end of street which is good 
for their dog. The respondent said that they originally didn’t look to move to Tempe and instead where 
focusing on the areas of Erskineville and Newtown. However, they really love their house in Tempe it 
has a big backyard which is great for their dog and will be good for when they start to have children. 
Tempe is a central location, has good public transport and is really well connected to other parts of 
Sydney.  The respondent felt that the shops needed to be revitalized as it is very annoying having to 
drive to another suburb just to go to a café.   

 

Respondent 4 

 

 This respondent has lived in Tempe for 2.5 years. The respondent moved from Erskineville to Tempe 
as they felt that Erskineville was becoming too saturated with high rise development that diminished the 
character of the suburb. The respondent likes the fact that Tempe is a forgotten about area, as it is 
quite and has a nice village atmosphere and sense of community. The houses and backyards in Tempe 
have a lot more space and Tempe has a lot of open space and green space. The respondent felt that 
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Tempe is a great place for both kids and dogs and stated that they didn’t mind the noise of the planes. 
The respondent stated that the shops in Tempe are ‘lousy’ and that they wouldn’t mind some further 
development as ‘long as it doesn’t take the heart and soul away from the suburb’. The respondent 
asserted that it was a shame that the council didn’t take better care of Tempe.  

 

Respondent 5  

 

This respondent moved to Tempe18 months ago because it was in their price range. The respondent 
stated that living in Tempe has been ‘the best time of my life’. The respondent worked at Sydney Uni 
and their partner worked at St George Hospital, it took both of them 15 minutes to get to work from 
Tempe. Consequently they though the location of Tempe was ideal, stating that the ‘train and bus 
system in Tempe is great’. The respondent stated that the draw back was the planes although they felt 
that after a while becomes background noise and you get used to it. The respondent stated that parking 
is a big issue in Tempe.  

 

Respondent 6 

 

This respondent has lived in Tempe for 5 years and stated that they moved to Tempe because they ‘fell 
in love with the house’ which was big house and had a spacious backyard for the dogs. The respondent 
had previously lived in Glebe and found that moving to Tempe was ‘a culture shock’. In Glebe the 
respondent was used to having shops, cafes and restaurants all within walking distance. The 
respondent felt that the lack of shops in Tempe was a big problem. The respondent also felt that Tempe 
was not very ‘user friendly’ and therefore didn’t socialize in the area as there were not many places to 
have a good night out.  

 

General Discussion  

 The Cooks River in Tempe needs to be cleaned, it is smelly and looks very dirty especially when 
the tide is low 

 The respondents felt that Tempe is often forgotten by the council and that no-one looks after it  

 A discussion was had on Marrickville Council and the view was forwarded that ‘it is better than 
some and not as good as others’  

 It was felt that the council should be trying to encourage younger people to move to the area. The 
council needs to invest money into shops and businesses as these are the things that people 
consider when choosing to move into an area. Tempe is too much of an industrial area and needs 
more commercial ventures. Young people can currently afford to buy houses but are discouraged 
because they can’t see that it has any growth opportunities  

 There needs to be more childcare centres in the area  

 

IKEA  

In a general discussion regarding the impact of IKEA, the focus group participants identified a number 
of ways in which IKEA would impact upon the local community: 

 It was noted that there are a lot of big trucks that deliver to the stockyards often turning left at the 
top of princess highway into the salvos. It was felt that people generally aren’t used to driving that 
close to large trucks and that if an IKEA store was to be established on that site this issue was 
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going to have to be manage to accommodate both the trucks and the IKEA customers. Some 
suggestions were widening the road, changing the intersection, introducing a new set of traffic lights 
and using the freight line for the trucks.  

 IKEA was referred to as an ‘institution’ as opposed to a shop and it was thought that because of the 
large size associated with IKEA the visual impact would be very significant. IKEA needs to be very 
conscious of it aesthetics. IKEA needs to provide appropriate open space and green space.  

 It was felt that the thousands of customers visiting IKEA would dramatically impact the traffic in 
Tempe. The respondents indicated that Terry Street would be one of the worse effected. A 
comment was made that traffic modelling and management often does not extend broadly enough 
to mitigate the ‘knock on effects’. it was also felt that IKEA needed to be mindful of its trading hours 
and how these would effect the peak hour traffic. 

 IKEA has ‘a very different feel to a small boutique shop’ and one respondent raised the point that 
this kind of development in the area may encourage other large scale commercial developments 
rather than small cafes and retail outlets. It was thought that there needed to be a good balance 
and Tempe would benefit from having some small shops.  

 An issue was raised about the extra noise caused by the extra traffic and that IKEA would need to 
mitigate this  

 People commented that they would like to have a development like IKEA in the area as it would 
give the locals something to do and draw visitors to the area. An IKEA store would also indicate that 
Tempe is not lagging behind but instead is growing and progressing like the rest of Sydney. 

 IKEA could help upgrade and fix the Princess Highways. One respondent stated that driving on the 
Princess Highway was like ‘driving on a goat track’  

 IKEA will have flow on effects for other shops and cafes  

 Maybe they can open a restaurant or shop in the IKEA  

 A comment was made that although IKEA intends to have a good green star rating once it begins 
operating, the environment impacts need to be considered in the construction processes as well.  

 One respondent stated that ‘it seems strange that IKEA is giving up Moore Park and focusing on 
the Tempe area’  

 The respondents felt that IKEA needed to undertake ongoing community engagement, IKEA needs 
to be ‘pro-active rather than re-active’ when consulting the community   
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E.3 Focus Group 3 – local business managers and owners 
 

Introductions  

 

Respondent 1 

 

Respondent one works for a container shipping company which has been operating in the Tempe area 
for 22-30 years. The location of the shipping company is behind the IKEA site. The business operates 
out of Tempe because it is close to ports, railway line and main roads. The respondent stated that they 
had seen many changes in Tempe over the years.  

 

Respondent 2  

 

Works for Cheap and Easy Waste Management services which has been operating in Tempe for 10 
years. The respondent stated that they have used the Tempe tip many times over the years. The 
respondent felt that Tempe had a bad traffic problem. In relation to local businesses Tempe has 
changed a lot over the years.  

 

Respondent 3  

 

Works for Spot On Pluming which has been operating in Tempe for 12 to 13 years. The Tempe area is 
very central, which is its key draw-card. The houses in Tempe are big and cheap and there is a good 
mix of people living in Tempe from many different socio-demographic backgrounds. Tempe is a very 
middle class area but is slowly changing and as more entrepreneurial and business type people are 
renting and buying in the area.   

 

Respondent 3  

 

Works in the excavating and demolition industry and has always used the Tempe tip to dispose of 
materials. This respondent also lives in Tempe and thinks that it is a fantastic area because it has a 
central location, good neighbors and good houses.   

 

Respondent 4  

 

Works for a spare car parts company that has been operating in Tempe for 10 years. The respondent 
stated that they liked the area because of its central locality. The respondent felt that Tempe has lots of 
air pollution and lots of noise pollution.  

*note: some participants came in late and consequently didn’t participate in this section of the 
discussion  
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Issues relating to IKEA  

 IKEA would bring more people and visitors to the Tempe area which is a good thing  

 The establishment of an IKEA would probably result in flow on business – more cafes and retail 
shops would be developed in Tempe as a consequence  

 Would have a bad impact on the traffic especially considering that IKEA often has long opening 
hours. With an IKEA store in Tempe the peak hour traffic will be extended. However, the comment 
was made that no-matter what the development on the site is, it is likely to impact the volume of 
traffic.  

 IKEA would have to think of a way to manage the extra traffic going into the Tempe Tip site 
alongside the big trucks that already use that site. A possible solution for this is to add extra traffic 
lights.  

 The part of the IKEA store that fronts onto the Pacific Highway would have to look acceptable and 
appealing  

 There has been a plan in Tempe for a long time to link the M5 from Tempe to the City. If the M5 
was finally established it could help manage the traffic problem on the Princess Highway  

 A comment was made that ‘if it is not IKEA it will be some other commercial development’ and the 
feeling was that IKEA was not the worst idea  

 Could provide local employment  

 Could help create other business opportunities and that more activity in the area would be very 
welcome  

 IKEA could outsource to other local businesses, for example of they need a tradesman they could 
look to employ someone locally  

 If an IKEA is established in the area it will help create growth opportunities and the land value in the 
area will increase  

 IKEA is not just a shop but a whole complex. IKEA stores often incorporate their own café or 
restaurant which could create unwanted competition for local business owners  

 Some of the respondents stated that they were very happy IKEA was consulting the local 
community  

 It was felt by some that IKEA probably wouldn’t change the character of the community in any 
significant way – some parts of Tempe are always going to remain a heavy industrial area  

 It was felt that the desalination plant was further going to disrupt the Tempe community and that 
IKEA should try and cause as little bother as possible during the construction processes  

 Maintaining green space in the Tempe area was seen as very important by a number of the 
respondents and it was thought that IKEA could provide green space  

 It was felt that there are many things lacking in the Tempe area. For example, there are not enough 
services and facilities in the community for young people. In particular, the community needs a 
childcare. It was thought that IKEA could provide some space and activities for young children  

 IKEA could help provide local indigenous employment  

 The respondents stated that they wished to be kept informed by IKEA about the progress of the 
development and that ongoing consultation was desired. It was suggested that IKEA could provide 
a free 1800 number where local residents could call up with any questions they might have.  


