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1 Introduction

1.1 Background

AMP Capital Investors is proposing a $140 million upgrade of the Marrickville Metro shopping centre, to provide 
a greater range of shops, services and community facilities to benefit people in the local area.

In January 2010, the NSW Minister for Planning declared the proposal a major project under Part 3A of the 
Environmental, Planning and Assessment Act 1979 (NSW). The project has also been deemed a state 
significant project by the NSW Department of Planning.  This means the project will be determined by the 
Minister for Planning, and also assessed by the Department of Planning, with input from a number of 
stakeholders, including Marrickville Council. 

In March 2010, AMP Capital engaged independent community consultation specialists, Elton Consulting, to 
design and facilitate a comprehensive community engagement process to seek community input into its plans.

This report outlines consultation activities and feedback received during these consultations, which took place 
in the period from 7 April to 18 May 2010. The report is intended to form part of AMP Capital’s Master Plan and 
Project Application, to be submitted to the NSW Department of Planning. 

1.2 Guiding principles 

The following leading practice principles for community engagement have guided consultation for the project: 

� Independent, non-political forum where the community can have a say 

� Enhance the understanding of all people and groups involved 

� As inclusive as possible, in order to ensure they are not subject to manipulation or domination by 
particular interests 

� Participants are made aware of what they can and cannot influence 

� Information provided to adequately inform participants’ inputs 

� Adequate time, staff and funds will be made available to support the participation process 

� Thorough and transparent review of the consultation process will occur at critical points throughout the 
engagement and at its conclusion. 

1.3 Objectives  

The purpose of the independent community engagement was to: 

� Actively seek out and listen to local community views regarding the redevelopment, specifically: 
– Current issues or areas for improvement at Marrickville Metro 
– What they would like to see included in an upgrade 
– Layout and appearance from the street 
– Options for open areas 
– Options for community facilities. 

� Establish constructive relationships with community leaders and stakeholder groups which are important 
to the planning process 

� Deliver community benefits as part of the proposal. 
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It is important to note that the feedback contained in this report: 

� Cannot be construed as being statistically representative of opinion within the local community 

� Was gathered as part of a voluntary period of consultation with the community, not as part of a statutory 
planning process 

� Represents comments on concepts and a draft planning proposal prepared by AMP Capital Investors. 
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2 Summary of consultation activities 

2.1  Consultation overview 

A range of consultation activities were undertaken over a seven-week period between 7 April and 18 May 
2010. Activities were designed to provide the local community with information on AMP Capital’s draft proposal 
and to give stakeholders an opportunity to provide feedback. An outline of consultation activities is included 
below: 

� Project website, ‘Talk Marrickville Metro’, launched 7 April 2010 and updated on 4 May and 17 May 2010 

� Community door-knock with survey, conducted Monday 29 March (5.30-7.30pm), Wednesday 31 
March (5.30-7.30pm) and Saturday 10 April (10.30am-3.00pm) 

� Newsletter 1 (distributed 3,000 approx), distributed 10 and 11 April 2010 and uploaded to website 7 April 
2010

� Newsletter 2 (distributed 3,000 approx), distributed 4 and 6 May 2010 and uploaded to website 4 May 
2010

� Community information and feedback session, held Saturday 15 May, 10am - 2pm, attended by 
approximately 219 people 

� Anecdotal feedback provided to Elton Consulting staff and the project team over the phone, email or 
face-to-face, throughout consultation period 

� Meeting with Marrickville Council officers to present consultation process and outcomes, on 24 May 
2010.

2.2  Stakeholder participation and feedback statistics 

The consultation catchment area was about 3,000 local residents, as agreed with Marrickville Council, together 
with the wider potential audience of the website. 

A total of 594 stakeholders were directly consulted, which can be broken down into the following participation 
types:

Participation method Number of people consulted 

Website 256 unique visitors 

Community survey 119 (97 face-to-face; 22 post-back) 

Community information and feedback session (CIFS) 219

TOTAL 594

Feedback was received from a total of 158 unique stakeholders, which can be broken down into the following 
feedback mechanisms: 

Feedback method Number of unique stakeholders 

Community survey 119

CIFS feedback form 29

Phone calls to Elton Consulting 1

Emails to Elton Consulting 10

TOTAL 158
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5 Next steps 

This consultation outcomes report forms part of the Concept Plan, Project Application and Environmental 
Assessment (EA) to be lodged with the NSW Department of Planning on 26 May 2010. The Department of 
Planning will then assess the documents to determine whether the Director-General’s Requirements have been 
addressed.

The Department will then advertise and exhibit the project documents, also notifying relevant public 
authorities, local Councils and residents. The community will have further opportunities to provide feedback on 
the planning proposal during this period.   

AMP Capital will be required to respond to any issues raised in submissions to the Department of Planning, and 
will consider this together with feedback received during this consultation process. 
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6 Appendices
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Appendix A Community survey 

Community Survey: Marrickville Metro 

This survey is part of a community engagement program being undertaken by AMP Capital to understand how 
community needs can be met through its proposed upgrade of the Marrickville Metro shopping centre. The survey 
aims to seek community perceptions in relation to:

�� Existing issues and areas for improvement within the shopping centre 
�� Preferences for retail and community facilities 
�� Preferences for design features 
�� Preferred ways to keep the community informed about the Marrickville Metro project. 

You can return the completed survey to us in the Reply Paid envelope provided. All completed surveys must be 
returned by Thursday 15 April 2010. For more information please contact Nicole at Elton Consulting on 9387 2600. 

1. Can you identify any issues or areas for improvement at Marrickville Metro? 

Please provide details: 

______________________________________________________________________________________________________ 

______________________________________________________________________________________________________ 

______________________________________________________________________________________________________ 

2. Of the issues you have identified, which three are most important to you? (please rank your top three 
 issues)
1.____________________________________________________________________________________________________ 

2.____________________________________________________________________________________________________ 

3.____________________________________________________________________________________________________

3. What would you like to see included in a Marrickville Metro upgrade? (tick one or more)  

� Additional supermarket 
� More services e.g. Medicare, post office, NRMA 
� Department store 
� More restaurant dining 
� More food court options 

� Additional entertainment facilities 
� More discount department stores e.g. Big W, Target 
� More specialty stores 
� More boutique shops 
� Other _______________________________ 

4. Do you have suggestions on the layout of Marrickville Metro or how it should look from the street? 
Please provide details: 

______________________________________________________________________________________________________ 

______________________________________________________________________________________________________ 

______________________________________________________________________________________________________ 

5. What would you like included in the open areas?   
Please provide details: 

______________________________________________________________________________________________________ 

______________________________________________________________________________________________________ 

_____________________________________________________________________________________________________ 

6. What community facilities would you like to see as part of the Marrickville Metro upgrade? (tick one or 
 more) 



22 AMP Capital Investors: Marrickville Metro revitalisation project 

� Community meeting space 
� Library 
� Childcare

� Market space 
� Performance and exhibition space 
� Other _______________________________ 

7. What are the best ways to provide you and with information about the Marrickville Metro upgrade? 

� Letterbox drop of flyers/newsletters  
� Email (if yes, please provide your email 

address)_________________________
� Advertising in local newspapers (if yes, please specify 

which one/s)_________________________

� Project website 
� Community information and feedback session 
� Advertising through Council (website, newsletters etc) 
� Other ____________________________

8. Would you like to be kept informed of consultation activities in relation to a potential Marrickville 
 Metro upgrade?  If yes, please provide: 

Name: ______________________________________________________________________________________________ 

Address: ______________________________________________________________________________________________ 

Phone: ______________________________________________________________________________________________ 

Email: ______________________________________________________________________________________________ 

9. Are there any individuals, groups or organisations in the local area who you think we should consult 
 with as part of the Marrickville Metro upgrade?  

 Please provide details: 
______________________________________________________________________________________________________ 

______________________________________________________________________________________________________ 

______________________________________________________________________________________________________ 

10. Are there any other comments you would like to make about the Marrickville Metro and/or its 
 potential upgrade? 
______________________________________________________________________________________________________ 

______________________________________________________________________________________________________ 

______________________________________________________________________________________________________ 

11.  About you: (please circle relevant answer) 

How old are you? 16-25 26-35 36-45 46-55 56-65 66-75 75+ 

Gender   M / F 

How long have you lived in the local area?  < 12 months  1-2 yrs  3-5 yrs   5+yrs  

Are you currently involved in any local groups or organisations? (eg Parents & Citizens, 
sporting groups, resident action groups, etc) Please specify 

______________________________________________________________________________________________________ 

______________________________________________________________________________________________________ 

______________________________________________________________________________________________________

Thank you for taking the time to complete this survey
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Appendix B Community survey catchment area 
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Appendix C Newsletter catchment area    
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Appendix D Newsletter 1 
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Community Information 
and Feedback Session 
 
Marrickville Metro 
Revitalisation Project 
 
All Welcome
10am-2pm



www.talkMarrickvilleMetro.com.au
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revitalisation project

Indicative artist’s 
rendering of 
street view from 
Edinburgh Road

Welcome

01

Since the centre opened in 1987, Marrickville and 
the surrounding area has experienced significant 
growth and change. 

With Marrickville Metro approaching its 25th 
birthday an upgrade will allow the centre to better 
deliver the needs of the local community.

Before we finalise our detailed plans, we would like 
to give the community the chance to have their say.

We want to hear your ideas on Marrickville Metro. 
What could be improved, what shops would you like 
to see, what community facilities could be provided? 

Today, we welcome you to look at the plans and read 
the information provided – and we encourage you to 
share your thoughts and questions with our team.

Members of the project team here today include:

 » AMP Capital Investors – Project manager 
and owner of Marrickville Metro

 » Urbis – Town planning for the proposal
 » Halcrow Group – Traffic management
 » Elton Consulting – Community 
consultation specialists.

All feedback we receive from you today will 
be documented and included in a consultation 
outcomes report. The report will be submitted 
to the Department of Planning and Marrickville 
Council as part of the planning process.

We appreciate your time and interest in 
the Marrickville Metro upgrade.

Welcome to the Marrickville Metro  
community information and feedback session.



www.talkMarrickvilleMetro.com.au
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This could include: 

 » A greater variety of high-quality shops and services to create a 
convenient shopping location for the local community, including an 
additional supermarket, a new discount department store and around 90 
specialty shops

 » Landscaping to improve the centre’s surrounds and to highlight heritage 
features, such as the Mill House

 » More natural light and outdoor areas to improve the centre’s ambience
 » Community space, to cater for facilities such as meeting rooms, child 
care or a small library

 » Extending the centre up one retail level and out across Smidmore St 
into the industrial area, to create a total of 44,000 square metres of 
retail space

 » Open markets and public space as key features of the Metro’s current 
plans.

Indicative plans for the upgrade are provided on the next display board.
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AMP Capital Investors is proposing to invest $140 million at 
Marrickville Metro to provide variety and choice of shops, 
services and community facilities.

Surrounding suburbs Community facilities close to Marrickville Metro

What is being Proposed?
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What is being Proposed?
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Ground level plan Level 1 plan
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This planned upgrade to Marrickville Metro will provide a range 
of benefits to the local community. 

Key benefits include:

 » More open, green space for the community to enjoy 
 » Community space for facilities such as a library, meeting rooms, child care or pro bono 
office areas

 » Green initiatives, including a scheme to further reduce water usage at the Metro
 » Public education display, with information about community and Council initiatives, such 
as the Cooks River project

 » Greater integration with surrounding streets, for example, landscaping to improve the 
aesthetic of the Victoria Road entry.

Marrickville Metro is also working closely with Marrickville Council to identify 
opportunities to support community initiatives and programs through the upgrade.

We welcome your feedback and ideas on the facilities you would like to see in plans for 
the Metro upgrade.

Indicative artist’s rendering of civic place

Indicative artist’s rendering of civic place view  
from Victoria Road

Community Benefits

04
Landscape plan for civic place next to Victoria Road
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Indicative artist’s rendering of outdoor 
performance space

Indicative artist’s rendering of plaza area across 
Smidmore Street

Indicative  
artist’s rendering 
of plaza from 
Smidmore Street

Landscape plan 
for plaza area on 
Smidmore Street

Artist’s Rendering
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The upgrade will boost Marrickville’s local 
economy by:

 » Delivering more jobs – during the construction 
period as well as long term retail employment 
opportunities

 » Promoting business investment in the 
Marrickville area

 » Encouraging local employment – more jobs 
closer to home

 » Providing more variety and choice so residents 
can do more of their shopping in the local 
area.

Upgrade plans have been designed to minimise 
impacts to local business owners along King 
Street, Marrickville Road and Illawarra Road. It 
will offer different types of shops and services to 
the strips.

Our research has indicated that the majority of 
people like to shop at both strips and shopping 
centres because of the different offers available. 
A phone survey of 1,200 people in the local area 
found:

 » One-fifth preferred shopping strips
 » One-fifth preferred shopping centres
 » 58 per cent of respondents liked to shop in 
both.

Local businesses may also benefit from 
increased consumer traffic in Marrickville as a 
result of the upgrade.

Boosting the Local Economy

06



www.talkMarrickvilleMetro.com.au

�����������������

revitalisation project

Marrickville Metro is proposing a range of  
measures to improve traffic flow around the  
centre both during and after the upgrade.

The measures include:

 » An independent traffic management plan for the project, 
prepared by Halcrow Group, to minimise impacts on 
neighbouring businesses and residents during construction

 » Moving buses to Edinburgh Road, to improve traffic along 
Murray Street and onto Victoria Road

 » Improved accessibility throughout the precinct, including 
a new pedestrian entry on Smidmore Street and Edinburgh 
Road and a new car park entry from Edinburgh Road

 » Rationalising three loading docks on Murray Street into 
one dock – to improve traffic flow and the appearance of 
Murray Street

 » Providing a better car entry into the centre, by 
extending the existing Smidmore Street ramp and building a 
new ramp off Edinburgh Road 

 » Additional bike racks and showers available in the centre 
– as part of Marrickville Metro’s efforts to encourage its 
employees and customers to use sustainable transport

 » An additional 715 car parking spaces, with at least half 
undercover.

0 10 25 40 50M

0 10 25 40 50M

Traffic, Parking & Public Transport

07

Carpark level 2

Carpark level 2A
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Planning Process
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 »  January 2010 – NSW Minister for Planning declared the proposed 
upgrade of Marrickville Metro a major project

 »  This means the project application will be determined by the NSW 
Minister for Planning, under Part 3A of the Environmental Planning 
and Assessment Act 1979 (NSW).

 » AMP Capital Investors has lodged an initial application and 
preliminary Environmental Assessment (EA)

Declaration of 
Major Project

Initial Application

 » The Department of Planning advertises and exhibits the EA for  
at least 30 days, and notifies relevant public authorities, local 
Councils and residents

 » Any one can make a written submission to the Department of 
Planning during the exhibition period.

 » The Director-General of the Department of Planning consulted 
relevant public authorities and established the key issues that must 
be addressed in the EA

 » These are referred to as the Director-General’s Requirements.

 » The Director-General prepares an Environmental Assessment report 
to the Minister for Planning

 » If the Director-General recommends approval, draft conditions of 
approval are also prepared.

 » AMP Capital will be asked to respond to any issues raised in the 
written submissions

 » If changes are required for the project, AMP Capital will prepare a 
Preferred Project Report outlining the changes.

 » AMP Capital prepares and submits the EA, together with its 
Concept Plan and Project Application

 » The Director-General determines whether or not the EA has 
addressed the Director-General’s Requirements.

 » Minister decides whether to approve or reject the project

 » AMP Capital would be notified of the determination, as well as 
people who lodged written submissions

 » Determination notice would be placed on the Department of 
Planning website.

Environmental 
Assessment (EA) 
requirements

Notification  
and exhibition

Assessment 
report

Preparation of  
EA document

Consideration 
of written 
submissions

Determination

WE ARE HERE
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Marrickville Metro is committed to listening 
to you and to ensuring the project team 
hears your views on the major issues.

Independent engagement specialist, Elton 
Consulting, is carrying out a community 
consultation process for the Marrickville 
Metro project.

Today is an opportunity for you to ask 
questions of the project team on a one-
to-one basis, before the Environmental 
Assessment (EA) is lodged. They are keen 
to hear your thoughts and ideas about the 
upgrade.

There are a range of other ways you can provide 
feedback and be kept up-to-date, including:

 » Feedback forms – for you to complete and 
either place in the designated box provided 
today, or to post back in a reply paid 
envelope

 » The project website – 
www.talkmarrickvillemetro.com.au 

 » Regular project newsletters – distributed 
to surrounding residents and businesses 
and uploaded to the website.

This feedback will be considered in planning 
for any future upgrade. 

Feedback will be documented and included 
in a consultation outcomes report. The 
report will be submitted to the Department 
of Planning and local Council as part of the 
planning process.

Community Consultation
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Thank you to all who have contributed feedback about the 
Marrickville Metro revitalisation project to date. 

Community feedback has been received in 
the following ways:

 » Research conducted in 2008 with 
Marrickville residents through 11 focus 
groups and 1,200 telephone surveys

 » Community doorknock in the local area
 » Via the project website
 » Over the phone.

A summary of the kinds of things we’ve 
heard so far include:

 » A greater range of speciality shops and 
high-end clothing shops

 » Showcasing the area’s heritage features, 
such as the Mill House

 » A better layout and more natural light 
inside the centre

 » More regular trolley collection from 
streets surrounding Marrickville Metro

 » Ensuring the centre’s upgrade is in-
keeping with the local area

 » Ensuring traffic is managed as part of 
any future upgrade

 » More parking and bike racks
 » More open space around the centre for 
children’s play areas, seating and grass 
and trees

 » Inclusion of community facilities, such as 
a library and market space. 

What we have heard so far
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Thank you for your time today. 

To submit your comments or ideas, please fill out a feedback form and return 
it to us today, or send it via the reply-paid envelope by Tuesday 18 May 2010. 

If you wish to register your contact details with us we can notify you of 
future consultation opportunities and up-to-date project information.

Please email the Marrickville Metro project team at consulting@elton.com.au 
with your name, contact details and email address if you wish to register.

For specific project questions, please contact the Marrickville Metro team at: 
(02) 9387 2600. 

All information you provide will be held in accordance with Elton Consulting’s 
privacy policy. To view this policy, please ask a representative here today.

We encourage you to have your say about the Marrickville Metro upgrade.

Thank you

11
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Appendix H CIFS feedback form 

Marrickville Metro revitalisation project – Feedback Form 

Thank you for participating in today’s community information session. We would appreciate your comments on the material 
you have viewed as well as any other comments you wish to make. Please place completed forms in the box provided, or if 
you would like more time to consider your response, please return your feedback to us by Wednesday 18 May 2010 using 
the reply paid envelope or by emailing consulting@elton.com.au. All feedback will be collated by Elton Consulting and included 
in a report to the Department of Planning.  No individual will be identifiable in any reporting associated with this process.

1. What are the three most important issues you think should be considered in planning for this project? 
(please list your top three issues)

1.__________________________________________________________________________________________  

2.__________________________________________________________________________________________ 

3.__________________________________________________________________________________________ 

2. Based on the plans you have seen today, how well do you think these issues have been addressed? 

Please provide details: 

__________________________________________________________________________________________  

__________________________________________________________________________________________ 

__________________________________________________________________________________________

3. What would you like to see included in a Marrickville Metro upgrade? (please tick one or more)

� Additional supermarket 
� More services e.g. Medicare 
� Department store 
� More restaurant dining 
� More food court options 

� Additional entertainment facilities 
� More discount department stores e.g. Big W, Target 
� More specialty stores 
� More boutique shops 
� Other _______________________________ 

Please provide details: 

__________________________________________________________________________________________  

__________________________________________________________________________________________ 

__________________________________________________________________________________________ 

3. Based on the plans you have seen today, do you have any comments on the proposed layout of 
Marrickville Metro?  

Please provide details: 

__________________________________________________________________________________________  

__________________________________________________________________________________________ 

__________________________________________________________________________________________ 

4. Based on the plans you have seen today, do you have any comments on the appearance of the 
proposed development from the street? Please provide details:

5. What would you like included in the open areas, for example, around the plaza area on Smidmore 
 Street?  Please provide details:
__________________________________________________________________________________________  
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__________________________________________________________________________________________ 

__________________________________________________________________________________________ 

6. What community facilities would you like to see as part of the Marrickville Metro upgrade? (please tick) 

� Community meeting space 
� Library 
� Childcare

� Market space 
� Performance and exhibition space 
� Other ______________________________

Please provide details: 

__________________________________________________________________________________________  

__________________________________________________________________________________________ 

__________________________________________________________________________________________ 

7. How did you find out about today’s community information session? (Please tick one or more)

� Talk Marrickville Metro website (www.talkmarrickvillemetro.com.au)
� Newsletter 
� Other (please specify) ___________________ 

9. Would you like to be kept informed of consultation activities in relation to the planned Marrickville 
Metro upgrade?  If yes, please provide: 

Name: ______________________________________________________________________________________ 

Address: _____________________________________________________________________________________ 

Phone: ______________________________________________________________________________________ 

Email: _______________________________________________________________________________________ 

10. Are there any other comments you would like to make about the Marrickville Metro project? 

__________________________________________________________________________________________  

__________________________________________________________________________________________ 

__________________________________________________________________________________________ 

11. Which best describes you? Please tick all that apply

� Adjacent resident 
� Non-resident property owner 
� Resident of the local area (please specify suburb) ____________________
� Business owner/operator 
� Representative of local group (please specify) ____________________
� Other (please specify) _________________

Thank you for taking the time to complete this feedback form. Please give your completed form to a representative of Elton 
Consulting or drop it in the feedback box provided.

If you would like more time to consider your response, please return your completed form to us by Wednesday 18 May
2010 by:

Posting it to us in the Reply Paid envelope supplied 

Emailing it to us at consulting@elton.com.au
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Appendix I Elton Consulting Privacy Policy 

Collection, use and storage of personal information
With reference to Commonwealth Consolidated Acts  
Privacy Act 1998 – Schedule 3 National Privacy Principles pages 1-11 

An organisation may collect health information about an individual if it is necessary for any of the 
following purposes: 

� Research relevant to public health or public safety 
� The compilation or analysis of statistics is relevant to public health or public safety 
� The management, funding or monitoring of health service. 

Where that purpose cannot be served by: 

� The collection of information that does not identify the individual 
� From which the individual’s identity cannot reasonably be ascertained and/or it is 

impractical for the organisation to seek the individual’s consent to the collection 
� It is collected as required by law or in accordance with rules established by competent 

health or medical bodies, dealing with obligations of professional confidentiality which bind 
the organisation, or in accordance with guidelines approved by the Commissioner under 
Section 95A. 

The information collected in accordance with the above requirements must be 
permanently de-identified before it is disclosed. 

The collection of personal information is lawful and by fair means if it is collected in a 
reasonable and non-intrusive way. 

At or before the time an organisation collects personal information about an individual from the 
individual, the organisation is obliged to ensure the individual is aware of:

� The organisation’s identity and how to contact it 
� The purposes for which the information is collected 
� His or her ability to gain access to the information 
� The organisations or types of organisations to which the information will be disclosed 
� Any law that requires the information to be collected 
� Any consequences, if any, for the individual if the information is not provided.

Personal information collected, used or disclosed by an organisation must be accurate, complete 
and up-to-date. 

An organisation must set out clearly in a document its policies on its management of 
personal information. It must be made available to anyone who asks for it. On request by a 
person, an organisation must let the person know generally what sort of personal information it 
holds. (See Elton Consulting’s Privacy Statement.) 

The personal information about an individual, collected from the individual only, must be used for 
the primary use unless: 

� Secondary use is related to the first  
� The individual has consented to this use  
� Disclosure of the information is not sensitive  
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� The secondary use is for direct marketing 
� If it is sensitive* information it should be used for the primary use only.  

If an organisation uses the information for a secondary purpose, it must make a written note of the 
use or disclosure. 

In the case of direct marketing, where the individual has not requested not to receive direct 
marketing communication, in each communication with the individual, the organisation must 
prominently display: 

� A notice that a wish to not receive any further direct marketing communication can be 
freely expressed.  

� The business address, telephone number and electronic contact details.  
� A statement that No fee will be charged to delist an individual.

* Sensitive Information: 

An organisation must not collect sensitive information about an individual unless: 

� The individual has consented 
� It is required by law  
� It is necessary to prevent or lessen a serious imminent threat to life or health of the 

individual.

At the time of collecting information of members of non-profit organisations or individuals who 
have regular contact with it, in connection with its activities, the organisation undertakes to the 
individual whom the information concerns that the organisation will not disclose the information 
without the individual’s consent. (Non-profit organisation is deemed to mean one that has only 
racial, ethnic, political, religious, philosophical, trade or trade union aims.)

An organisation that collects personal information must take steps to protect that information and 
maintain security thereof to prevent misuse, loss, modification or disclosure from unauthorised 
access. Information no longer needed for any purpose which it may be used or disclosed 
under National Privacy Principle 2, must be destroyed or permanently de- identified.

Access and correction: 

Access to personal information about an individual must be provided by the organisation except: 

� Where it would have an unreasonable impact on the privacy of other individuals  
� The request for information is frivolous or vexatious or would pose a serious threat to life 

or health of an individual 
� Where it relates to existing or anticipated legal proceedings between the organisation and 

the individual  
� The information would not be accessible by the process of discovery in those proceedings  
� The information would prejudice negotiations with the individual 
� The information would prejudice an investigation of possible unlawful activity, and other 

criminal activity. 

Where access to the information would reveal evaluative information generated within the 
organisation in connection with a commercially sensitive decision-making process, the 
organisation may give the individual an explanation for the commercially sensitive decision 
rather than direct access to the information.  

Where this does not apply, and an organisation uses it as an explanation for withholding 
information, the organisation is in breach of this law. 
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A mutually agreed intermediary would allow sufficient access to meet the needs of both parties if 
the organisation is not required to provide the individual with access to the information because of 
any of the above. 

An organisation must provide reasons for denial of access or a refusal to correct personal 
information.

Photographs:

There is no current legislation concerning taking photographs. However, as long as the procedures 
legislated concerning privacy and sensitive information are followed there should be no problem 
with taking photographs at events held by the Company. 

Below is a statement that can be positioned in a highly visible place which would inform 
all individuals present of the possibility of a photograph being taken and will give all individuals the 
right to refuse to have a photograph taken. Both this statement and the Elton Consulting privacy 
statement should be displayed at events. 

“Photographic record of this event - For the purposes of creating a visual record of this 
event, a photographer will be taking photographs.  If you do not want to be 
photographed please inform the photographer.” 


