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Re: Marrickville Metro - 35 Victoria Road, 13-55 Edinburgh Road and within the
Puhlic Reserve of Smidmore $t - Marrickville
MP02_0191 - Marrickville Metro

Overall view/position on the project: Object

| wish to thank the Department of Planning for placing the AMP Capital Investor’s Preferred Project Report
(PPR) on exhibition for one month, thus giving the community and myself an opportunity to review the PPR.

Several of my concerns and objections to the initiai proposal have been addressed adequately in the current
Preferred Project Report and in the architectural drawings. These including {1) remaval of the spiral vehicle
ramp on the corner of Murray Street and Victoria Road, (2} Move the large new loading away from its present
location across the road from my house, (3) reducing the proposed new expansion including new setbacks
directly across from the homes in Murray Street, (4} retaining street trees with the exception of trees to be
removed for the new loading dock entrance.

However, | have seven ohjections that still have not been addressed in the current PPR.

| object to:

The Halcrow Traffic Report in respect to the lack of any real or effective solution to reduce the impact
of future extra load of traffic in the streets that approach and surround Marrickville Metro. This
directly and adversely impacts the street | live in - Murray Street, Marrickville. This street wilt be
burdened with extra traffic of trucks, cars, delivery vans, taxis and buses —a major increase to what we
already experience. My family and my neighbours and their families will have to endure this increase
and it will negatively impact on the quality of our lives. Our street is small and narrow and it is already
very busy due to the current traffic of trucks, cars and buses. This will worsen if the proposal goes
ahead with no further amendments.

The extended hours of operation of the new Loading Dock in Murray Street.

The “Civic Place” suggested for the entrance on Victoria Road.

The spiral vehicle ramp on the corner of Edinburgh Road and Smidmore Street as it is unsightly, huge
and out of character to the surrounds. The bulk and the view of this spiral ramp directly and adversely
impacts the residents from Bourne Street and Edinburgh Road.

Expanding the Centre into the warehouse site, 13-55 Edinburgh Road — not a commercial precinct and
the impact this will have on local shopping precincts,

PPR does not state the hours of operation of the Centre. This is of vital imporiance to the livelihood of
the residents living in the streets that surround the centre.

Community Consultation carried out by Elton Consulting for AMP is NOT reflective of how this local
community feels about the Metro expansion plans. Details are in my submission.

Yours sincerely,

Stella Coe

12 Murray Street
Marrickville NSW 2204

Dated: 16 March, 2011




Objection to the Halcrow traffic report - it assumes that most vehicles will enter the expanded
Marrickville Metro Shopgping Centre via Edinburgh Road.

Objection that the Halcrow traffic report does not consider the increased traffic impact on Murray
Street and the negative effect this will have on the lives of the residents.

There is discussian in the Halcrow report to address a better flow of projected increased traffic along
Edgeware Road and Alice Street, The report suggests making several changes to parking restrictions. However,
what is not mentioned is that no matter what measures are put in place, all this traffic coming from this
direction enters the Centre by driving down Murray Street to access either the Murray Street car vehicle ramp
or the Murray Street loading dock entrance,

At present, even without the expansion proposed for Marrickville Metro Shopping Centre, it is currently
difficult to reverse my car out of my home’s driveway at peak hours during weekdays and ALL Saturday /
Sunday until the shops close. the Halcrow report offers no “real” solution to divert the additional cars, trucks,
vans, semi trailers and buses away from our street.

The proposed expansion of the Centre includes 2 more big brand stores plus a third supermarket. This will
bring a huge increase in semi trailers, trucks and vans delivering to the Centre. There is no measure in the
Halcrow report to seriously address what route these large vehicles will take to enter the loading docks. Itis
my experience from living in Murray Street for 9 years that the preferred route of these vehicles is whatever
the vehicle drivers choose, unless there is a barrier to stop them. It is appalling for the residents of Murray
Street that the Halcrow report does not acknowledge this.

i is assumed in the Halcrow report that cars and trucks wilt primarily use Edinburgh Road to access the Centre.
What changes to divert traffic have been made to ensure this happens? Traffic including cars, trucks and heavy
vehicles approaching the Centre now and in the future from New Canterbury Road / Stanmore Road and
Liberty Street must come down Edgeware Road as there is a no right turn on the Stanmore Road/Enmore Road
intersection. ALL this traffic moves into Murray Street. Traffic coming from King Street and down Alice Street
also will access the Centre via Murray Street. If the Halcrow Report is serious about encouraging traffic {o
enter the Centre’s car parks and loading docks via Edinburgh Road then two things must occur and neither is
mentioned in this report.

1. Vehicles approaching the Centre from New Canterbury Road / Stanmore Road require a right turning lane
and the removal of the “no right turn” sign at the Stanmore Road/Enmare Road intersection. All vehicles
would then have an avenue to approach the Centre’s three vehicle ramps via Edinburgh Road. Otherwise there
is no alternative but the current one, ie drive down Edgeware Road and enter Murray Street.

2. In order to make the lives of residents in Murray Street bearable with an expanded Centre, Murray Street
should be closed off to through traffic. The other two residential streets surrounding the Centre, Victoria
Road and Bourne Street have been closed off to through traffic. The third residential street surrounding the
Centre is Murray Street and at present this street is not closed off to through traffic. Murray Street must be
closed off before the vehicle ramp. SEF DRAWING 1. Closing off Murray Street hefore the vehicle ramp is the
only way that genuinely allows traffic to enter the Centre’s car parks and loading docks via Edinburgh Road ~
as “encouraged” by the Halcrow report. This will ensure that the increased traffic of cars, trucks, semi trailers,
vans and buses anticipated with an expanded Centre will not make our lives completely unbearahle.

Murray Street is a NARROW street. At present trucks, semis and buses mount the medium strip outside our
homes because this street was never intended for large vehicles. They have caused damage to the medium
strip, they constantly knock down the signage on the medium strip so regularly that they are no longer
replaced by Council. What's the point, they get run over again within 24 hours!



| have lived here for 9 years. | know all the problems that Murray Street experiences. The Halcrow report
DOES NOT! | understand firsthand the unbearable conditions imposed on us if the traffic concerns we
experience in Murray Street are not adequately addressed as the resuli of an expanded Marrickville Metro
Shopping Centre. Murray Street residents have been subject to our cars being swiped by trucks. | am afraid to
leave my car parked outside my house. | am afraid to cross the road safely. 1 am aware of the problems
experienced in our street, however passershy are not and their lives are endangered when they cross the
street. | have witnessed many incidents where people have been almost hit by cars and trucks especialty
where the road hends {SEE DRAWING 1). Any projected increase in traffic along Murray Street’s narrow and
curved street is not acceptable, There is nothing in the Halcrow report to address the impact of increased
traffic that will be experienced by the residents of Murray Street. No solution has been put forward. The
obvious solution is stated in my two points above. Furthermore, by closing off Murray Street, traffic that does
approach the Centre via Edgeware Road and Alice Street will continue down to the intersection of Edgeware
Road and Edinburgh Road and enter the Centre’s car park entrances or loading docks via Edinburgh Road ~
safely away from all residential homes.

The proposed foading dock in Murray Street is huge {(an amalgamation of several current loading docks into
one}. The entrance to the loading dock is in Murrays Street, a little further south from our houses, but still in
the same block as our homes. Entrance to the loading dock s on Murray 5t, between Smidmore Street and
Victoria Road — the same block as the residential houses.

With an expanded Centre which includes more supermarkets and more large discount department stores
there will be a substantial increase of trucks and large semi trailers using the new, huge loading dock. There is
nothing in the Halcrow report to divert this increase in trucks and semi trailers from driving down Edgeware
Road and then accessing the narrow and curved Murray Street and past our homes.

There will also be more kerbside damage, more driving over the medium strip to fit the large vehicles thru,
more noise pollution from these trucks, more air polution, more danger to our lives as we try to cross the
street, more cars being side swiped by the trucks and it will be nearly impossible to reverse my car out of my
driveway weekdays and weekends. The negative impact on our lives is huge.

All this could have been avoided if the Halcrow report had made a genuine effort to address this issue and
divert trucks, semis and vans so that they could only enter the loading dock by approaching Murray St via
Edinburgh Road (and not Edgeware Road}. This is achieved by closing off Murray Street to traffic. Itisin the
interest of local residents and also shoppers who walk or cycle to the Centre to close off Murray Street. This
stand-alone Shopping Centre is not in a business/commercial area. It is surrounded on three sides by
residential homes and one side by industrial warehouses. The roads are small and narrow and not suitable for
large heavy vehicles,

The Halcrow report continues to assert that there will be no (or minimal) traffic increase to the Centre,
because the “vehicles will already be on the road.” This assertion is unfounded. Other major retail centres
are located on main arterial roads (and are also well serviced by bus and rail public transport options) —so
“re-directing” that traffic to Marrickville Metro Shopping Centre will be via small focal roads through
residential areas. This is an unacceptable imposition on amenity and local road infrastructure.

In conclusion, { wish to encourage the NSW Department of Planning to conduct aon independent
traffic assessmenti and unbiased review of the generation of traffic issues in the immediate
intersections ond narrow sireets that surround Marrickville Metro Shopping Centre,
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Objection to the extended operational hours for the Loading Dock located in Murray Sireet

Currently operating hours of Murray Street Loading Docks are 7am to 7pm. Residents around the Centre
have continuously complained to AMP and sought the assistance from Marrickville Council because of
regular breaches of the current loading lock hours by trucks and vans. Murray Street is quiet at night — 3
relief from the noise created by trucks parked outside our homes during daylight when trucks and semi
trailers leave their engines and refrigeration motors running for hours. There is constant noise created by
the operation of rubbish compactors, fork lift machinery and the slarmming of pallets to name just a few,
When loading dock hours are breached it means that we also suffer at night, sleep is disturbed so there is
no relief. This is distressing and unfair; it affects our health due to sleep deprivation,

To expect the residents to agree to an increase of loading dock operation hetween 7pm and 10pm is not
acceptable. | appreciate that the foading dock has been relocated further south, but it is still in Murray
Street and as | have demonstrated earlier in this submission, there is nothing in the Halcrow report to stop
semi trailers and truck drivers from choosing to enter Murray Street via Edgeware Road/Victoria Road thus
rumbling down our narrow street and past our houses. We live in Federation houses — our bedrooms are
at the front of the house. Large semis and trucks using our otherwise very quiet street at night instantly
disturb our sleep. There is no reason why the loading dock operating hours need to be extended from 7pm
to 10pm. Even though more shops need to he serviced with an expanded Centre, the huge new loading
dock can cater for all the additional trucks — that’s why it’s more than twice the size!

Furthermore, the acoustic report states that semi trailers entering and leaving the loading dock will exceed
background sound levels —we should not be suddenly subjected to this imposition on our lives. This noise
will be clearly heard fram our homes. Keep the loading dock hours of operation as they currently
stand - 7am to 7pm.

Objection to the unsightly, imposing size and unsympathetic design of the spiral vehicle access ramp on
Edinburgh Road.

Quote from the PPR: “The circular ramp
infraduces an architectural feature that
identifies a key entry point fo the cenlre and
will also supporf water tanks contained
within the structure. A circular ramp has far
greafer archifectural quality than a long
Straight ramp that would he oftherwise
required to gain vehicle access fo the
rooftop.”

| disagree with the above quote which has been derived from the current URBIS PPR report, December 2010.
The design of this spiral vehicle ramp is ugly, large and unsightly, The size is imposing and can be seen by
Edinburgh Road residents and also by Bourne Street residents. It is completely out of character and totally
unsympathetic to the architectural surrounds in this area. This design is wrong for this area and sticks out like
a sore thumb. Also, noise from vehicles braking as they circle the ramp will be much more than if the vehicle
ramp access has been designed to enter and exit the centre similar to the Smidmore Street or Murray Street
vehicle ramps. A redesign of this spiral ramp to blend into the surrounds is essential.
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View of this inappropriate, huge expansion and spiral car ramp from Boumne Street



Objection to desire to turn the Cenire’s entrance on Victoria Road into a “Civic Place”

The proposed “Civic Place” at the front of the Victoria Road entrance is completely inappropriate in its location
directly facing small residential houses across a narrow street. The plans for the Civic Place also include
increased retail space expanding further from the current building towards Victoria Road.

There is only 20 metres separating the centre from the federation houses. If the intention of this Place is to
function as an area for public events and pedestrian activities, as well as being a retail area, this will severely
impact the lives of residents as well as serious loss of privacy. The homes here are small properties with small
frant yards and porches utilized by the residents to sit, relax, and entertain. The effect of more active retail
space in this area (ie outside and in front of the main Centre building), greater pedestrian usage, public events
and increased “activation” of the Civic Place will mean the front yards and porches will become more like
“fishbowils”. Again | cannot stress enough how this Centre is NOT in a commercial precinct and that no
consideration has been made of the adverse impact on the lives of real people. This is an unacceptable
encroachment on privacy. The current low-impact passive environment of the front area of Marrickville Metro
an Victoria Road must be maintained as is, and all additional activity must continue to be internalised inside
the Centre. Additional retail space in this area is not acceptable. Promotion of this area as an active “public
Place” is not acceptable. The amenity of the Centre will nat be impacted if the Civic Place plan does not go
ahead, however the amenity of the residents in this street will be severely impacted if the plan does goes
ahead.

This photo is Marrickville Metro’s
current main entrance as viewed from
the houses in Victoria Road.

The current emtrance fo the Shopping
Centre is orderly and unimposing. The
building fs single storay of shops so as not
to encroach on the area’s residential
houses that surround the Centre.

Artist's impression of Victoria Road Civic
Place — the forecourt to the main enfrance.

The proposed plan adversely impacis the
streetscape of Victoria Road.

Another storey of shops has doubled the height
of the building and the quiet ambience of current
Cenfre entrance will change to a busy, noisy and
active space, AMP have stated they want this
area to be very active and husy —~ There is no
cohsideration for the residents who are separated
from the Centre by a small, narrow streel.

Should the proposed “Civic Place™ be approved
there will no longer be peace or privacy for
Victoria Road residents, Quidoor sealing area will
be provided along the sides of the Civic Flace fo
assist in "activating the space”. Nole the absence
of people in this photo, which if included would
make the entire area very aclive and busy. Also, the proposal states seating to the south of the plaza which will
flow up onto the westemn side of heritage listed Mill House.




Objection to AMP Capital Investors proposal to expand the Centre onto the current warehouse site
at 13-55 Edinburgh Road, Marrickville,

Objection is due to
1. Zoning of this site is not suitable for commercial use.

2. Creation of a commercial area at this site will have an adverse impact on the retail sales at nearby
shopping precincts.

The proposed expansion seeks an extension of the shopping centre into a warehouse at 13 - 55 Edinburgh
Road, Marrickville.

This site is zoned General Industrial {4A) under MLEP 2001. Under the zoning provisions applying to the land,
the proposed development, seeking the construction of a new retail complex is a prohibited development.

The draft South Subregional Strategy’s (d$5S) support for the rezoning of Category 1 Industrial Land opposite
the Marrickville Metro for a range of business uses (including retail) to permit the expansion and redesign of
the shopping centre is contrary to the Strategy's objectives for protection of Category 1 Industrial Land.

Quote from the PPR: “The proposed expansion of Marrickville Metro would be expected to have some
trading impacts on retailers throughout the frade area. in the case of Marrickville Road, the frading impact is
forecast to be around 5%. However, these impacts are not likely to be so significant as to threaten the
ongoing viability on any one retail facility or strip. A greater proportion of the sales expected to be generated
by the proposed expansion of Marrickville Metro is expected to come from the relention of resident spending
which is currently escaping the trade area.”

The above statement is from the current URBIS PPR report, December 2010. | disagree with the statement
above that the impact is not likely to be significant as to threaten ongoing viability on any one retail facility or
strip.

This site, 13-55 Edinburgh Road, is not a commercial site. Marrickville Council, the local community and local
businesses along Marrickville Road, Enmore Road and King Street are against changing the zoning of this
warehouse to suit the owners of Marrickville Metro. The area does not need a new commercial centre at this
focation. Broadway Shopping Centre is close by as is the large shopping precinct in the heart of the CBD. The
URBIS PPR report states that Broadway Shopping Centre will lose over $16.8 million in sales per annum. It
stands to reason that if the zoning is changed to allow commercial business at this location, then trade and
new business will be drawn to this area and away from other nearby areas. Should this expansion go ahead, it
will have a negative impact on the current economy of shops that have businesses close by. Retail trade along
Marrickville Road, Enmore Road and King Street will experience loss of sales. 1 support trade and economic
prosperity along our local shopping strips and | do not want a new commercial centre to suck away this trade.

Objection —~ Operating Hours of Marrickville Metro Shopping Centre are not stated in the PPR

The PPR does not state the hours of operation of the Centre. This is of vital importance to the fivelihood of the
residents living in the streets that surround the Centre. Marrickville Metro Shopping Centre is unique as it is
not located in a commercial precinct. The current Centre is in a residential precinct and is surrounded by
families that live on Victoria Road, Murray Street, Bourne Street and Edinburgh Road. | wilt be directly
affected as | live in Murray Street.

AMP have made no attempt to recognise that trading hours of the Centre need to be stated upfront as this
may affect the lives of people who live close to the Centre.




Objection to Community Consultation undertaken for the proposed expansion of Marrickville
Metro Shopping Centre

| strongly stand by my previous objection {to the original submission made by AMP to expand Marrickville
Metro) that the methods used to consult with the community in regards to the proposed Metro expansion are
completely biased to achieve a result that looks good on paper but genuinely does not reflect how the
Marrickville and inner West community feel about this proposed expansion. PLEASE SEE ATTACHMENT 1
derived from my original submission to the Department of Planning, dated 5 September 2010. 1 submit
ATTACHMENT 1 as the reasons for my renewed objection because the PPR has not responded to my original
objections to the Community Consultation carried out by Elton Consulting.

Recent community consultation carried out by Elton Consulting:

| would like to make the Department of Planning aware of the methods engaged by Elton Consulting to gain
support for the Marrickville Metro expansion by the community since the closing date of original submissions
made to the Department of Planning.

This is factual and can be substantiated by many local residents. Should the Department of Planning wish to
examine this more tharoughly, | can provide a list of names and addressed of local residents who have
experienced what [ have experienced and set out below.

On behalf of AMP Capital Investors, Elton Consulting are regularly at Marrickville Metro Shopping Centre
stopping customers and asking them 10 sign a petition to support the expansion. This “suppert the Metro
expansion” has been carried out frequently from September 2010 to the present. | have many times
approached their desk and asked the consultant to see the expansion plans so that | can make an informed
decision on whether fo sign a support petition. The consultants only have available an A4 sheet with an
artist’s impression photograph of the exterior of the Centre and bullet points stating what AMP perceive are
the advantages of an expanded Centre. | then asked if there is a place where | can provide them with
information that | do not support this expansion. The answer is NO. On every occasion the consultants are
only there to get support signatures. The question MUST be asked: “how many people have been stopped and
have not had the opportunity to say they do not want this expansion?” This is NOT community consultation. it
is totally biased. | have withessed many people refuse to sign the “support petition” BUT this is not registered
anywhere,




ATTACHMENT 2:

Objection to Community Consultation undertaken for the proposed expansion of Marrickville Meiro
Shopping Centre.

This extract is from the submission to the Depariment of Planning by Stella Coe on 5 September 2010

| object to the report submitted by Elton Consulting, engaged by AMP to provide community consultation.
They did not effectively consult with the local community. The sample size as agreed by Marrickville Council
was for AMP to target 3,000 local residents. This figure was never achieved. Elton Consuiting did not contact
3000 residents.

Almost all households in the streets directly surrounding Marrickville Metro shopping centre and therefore
directly impacted by this proposal were never contacted. | have personally knocked on every door in Murray
Street, Victoria Street and Bourne Street, Elton Consulting never provided me with a leaflet; they organised
leaflets to be hand delivered into letterboxes, but | never received one and we never discard brochures in our
fetterbox without checking the contents. No one ever knocked on my door - | only work part-time and either |
or one of my teenage children are always at home. No one ever telephoned me. No attempt was made to
contact any member of my family, yet | live directly opposite Marrickville Metro and am directly affected by
this redevelopment,

Furthermaore many residents contacted by Elton Consulting are not local.

| object also because the consultation process is flawed as the people consulted were not given the
opportunity to view the proposed plans and were not given any information regarding the scale, size and
height of the proposed expansion plans. Explanation follows:

Elton Consulting ~ Community dgor knock survey — March 2010: The response rate to the door to door
questionnaire was very small - 3% response rate (119 of which 97 face to face and 22 post back). The survey
fuestions were restricted to aspects of improving the Metro site with no mention of the scale/size/height of
the development planned by AMP Capital. 1t was a "wish list” of what people would like to see in a revitalised
centre. Furthermore, the consultations were carried out prior to the Community Information and Feedback
Session at the Metro on 15 May 2010 when the actual development was unveiled.

An action group survey of shop owners in Enmore Road and King Street south revealed that AMP had at no
time surveyed them nor had any of them received any of the newsletters issued hy AMP. The shops are part
of our community yet there has been no consuitation undertaken with them. The Department of Planning
needs to undertake research on what the effect of the proposed development will have on the small
businesses in Enmore Road, King Street, Marrickville Road, Hlawarra Road and Dulwich Hill prior to any
decision being made on the proposal.

Community Information and Feedback session {CIFS} — At Metro 15 May 2010 between 11am and 1pm: This
was the first opportunity for visitors to the Metro to view “concept plans” for the development. Elton
Consulting staff ran the forum, 219 people visited the exhibition with only 29 completing the CFS feedback
form. There was no data collected on people opposed to the development and some people who spoke to the
staff were disappointed with the knowledge of the staff regarding issues relating to traffic etc. This activity was
not a community consultation process but yet again a guestionnaire full of “wish list” items for shops and
services such as a fibrary and créche. It was after this “consultation” process that Newsletters from AMPCI
included the library and créche and also called it a revitalisation project {refer to AMPCI Newsletter No3 of July
2010}

It should be noted that even at this forum, there was no opportunity on the questionnaire to object to the
expansion proposal. The consultants were only there to provide information on what AMP was planning to do.

Consuitation before plans were on dispiay - Marrickville Metro Community Attitudes Survey, luly 2008: 1200
telephone surveyed of which only 27% lived in Marrickville and 73% lived elsewhere. Research segmented
findings into groups based on their attitudes to an upgrade of the Centre where 70% agreed it would serve the
community better but there was never mention about the type of expansion or size of the development, ie all
who were surveyed by phone were not aware of the scale, size and height of the plans.




Newsletters: AMP Capital community newsletters 1 & 2 {April/May} refers to 2008 surveys as support for the
revitalisation of the Metro and again does not mention the extent of the development.

Consultation provided by Metro Watch — a community based group of local residents and business owners
in the Marrickville LGA— The Real Facts —

Currently 4745 residents and small business owners are opposed to the existing AMP Capital Investors plans to
expand the current Marrickville Metro site and the additional warehouse across the road in Smidmore Street.
Petition sheets confirming the 4745 signatures objecting to AMP’s proposal to expand Marrickville Metro
Shopping Centre will be submitted in Metro Watch’'s objection submission to the Department of Planning.

79% surveyed do not want the site expanded as presented in the AMP plans. Reasons given include: The size,
scale and height are too large for this area and traffic projection of an additional 526-928 vehicles per hour
Thursday nights and Saturday mornings is not acceptable. Small roads that surround Metro cannot take this
load without causing gridlock. The community understands that small local businesses on our local shopping
strips will suffer.

7% want the development to go ahead
6% require more information
8% are not interested.

APP B — Two Blind Mice: Marrickville Metro Community Attitudes Survey Findings of Quantitative Research Conducted
with Marrickviile LGA Residents

| object to the survey guestions asked as they have no relation to the actual plans that AMP have submitied {o
expand Marrickville Metro shopping centre.  People surveyed were never shown plans for the expansion and
the size, scale and height of the proposed plans were never part of the survey questions. The surveys and
other consultative processes have all been done to date prior to the community being advised of the extent of
the expansion, the fact that it is not just a “revitalisation project” and no information or advice has been
provided to the community by any impartial agency.

The survey questions were grouped so that individual issues are impossible to assess and make sound findings,
For example:

e “Now I'll ask you how you would feel if the existing Marrickville Metro shopping centre was upgraded
& expanded.”

e |nnthe July 2008 report {page 54), six questions were asked. Five of the questions included upgraded
and expansion, improving atmosphere and appearance. These responses couid all relate to
refurhishment of the current centre with no physical expansion. The sixth question as about
increasing the number of shops for the benefit of the community. Respondents could still see this
guestion as more shops within the current building and the question is biased in relating it to the
benefit issue.

e No explanation or definition was given on what the term “expanded” meant.

Sound finding

That all the respondents want the current centre to be upgraded given that the centre has been
allowed to run down for the last 10 years. “Upgraded” has been interpreted by the respondents and
many people in the community as renovation or keep it clean.

AMP Capital also supports this sound finding. Their Newsletter 03 put in mail boxes at the end of
July 2010 calls it the Marrickville Metro revitalisation project. Other terms used in the two page
newsletter include “upgrade”, “revitalisation”, “improvements to the layout of the Metro”. Nowhere
in the document is any mention made of expanded or doubling in size. Residents in Newtown south
who were doorknocked on the same day as the distribution of this newsletter were shocked when

told that the Metro would expand, double in size (both up and out).

The size of the development



Both surveys and the May 2010 community consultation asked the community to answer a “wish list”
about what extra facilities they would like. My objection again is that none of the questions mentioned
that the centre sought to double the size in order to put in 80 more specialty shops and one discount
department store. The community consultation process has therefore come to unsound conclusions.

None of the questionnaires or community consultation processes has provided clear communication with the
community. No definitions or clarity on terms such as expanded, upgraded or revitalised in relation to the size
of the expansion or where the “wish list” services are to go. While concept drawings have been put on display
at the Metro in May 2010 and now, these are not plans and still have no height scale on them.

Sound finding

That the majority of the respondents to the questionnaires would be appalled at the doubling in size of the
centre and change their minds about the “wish list” of shaps and services offered by the developers.

This “wish list” questionnaire at the Metro in May 2010 had no provision for residents to say that they did not
want any expansion in size at all.

There was no transport management plan or any information in the surveys about improved public transport
or how the local one lane sach way streets were to cope with the additional traffic.

The answers about public transport or traffic congestion in May 2008 stated that no consuitation has been
held with bus, rail or taxi authorities to seek assurances that these services would improve.

There is no way a finding of 81% of “pleased critics” can be made if there has been no explanation or
definitions used on the terms used in the surveys.

Sampling of shop owners
The size of the sample (n=7) of strip shop owners is too small to make any meaningful findings given the large
number of shops in King Street, Enmore Road, Marrickville and IHawarra Roads and the strip shopping in
Dulwich Hill,

There is also no information available on the types of shops selected. Were they hairdresser, convenience
stores, greengrocers, butchers, gift shops, jewellers, cafes, restaurants, independent clothing stores, boutique
clothing stores which also manufactured the clothes, jewellers or masseurs?

There is little information about how they were selected and a recommendation was made to undertake
further studies on this issue, Was this done as no shop owners in King $treet south knew about the
development and nor had they been asked for their views. No newsletters appear to have been delivered to
date to the shop owners in South Newiown.

Sound findings
No shop owners have been made aware of the development by AMP Capital or their representatives and most
are very concerned about the impact on the businesses,

When the Metro was built in 1987, King Street south lost 3 butchers, two delis, one chemist, a bottle shop, two
Post Offices {one on Enmore Reoad) and the Commonwealth Bank. if the small number of cafes and
restaurants which existed at that time are excluded from this analysis, this represents an 80% impact on strip
shopping and the decimation of one stop strip shopping. There are still shop vacancies in the area and any
expansion of the Metro will put more out of business.

A community and multicultural area
The surveys found that 80% want to shop locally, so why does the Metro want to change that by bringing in
mare cars. Surely shopping locally means that walking or bicycling is better for the environment and
community support.

The survey makes findings on the community and multiculturaf feel of the area and the very strong attitudes of
the residents, including that 50% do not have English as the first language in the home. [f any of these




multicultural people were included in the survey findings without an interpreter, their respaonses should be
excluded. This does not appear to have been done. The survey stated that further study on this issue was
needed but there is no evidence that this has happened.

Sound findings

People who buy or rent in the area already know what the area is like and this is the reason for them choosing
1o live here so why is AMP Capital wanting to change the very nature of the community and the village feel
they identified.

Further research needs to be taken on the multicultural residents views.

An increasing number of local residents are saying that they want to be able to strip shop and get to know
their shop owners.

The survey findings support that the majority of residents want to shop locally so why is AMP Capital trying to
bring more people and cars into the area.

Transport
The survey concludes that there should be more follow up on the transport issues and this has not been
adequately addressed to date. There has been no transport management plan put on display at the Metro, At
the Metro in May 2010, the consultants advised residents that AMP Capital would only be discussing improved
public transport after the expansion was approved. There has been no feasibility study undertaken. A
resident in a wheelchair has been advised that none of the wheelchair accessible buses can go down the local
narrow streets.
The fragmented shopping problems identified will not be resolved by the expansion of the Metro which
primarily has indicated that the expansion will include a discounted department store and 80 specialty shops
and few if any services.

Sound findings

The expansion is designed to bring more cars on to the narrow streets and there will be gridlock at peak times.
There will be no improvement in access for disabled shoppers wanting ta travel there by public transport. The
additional car spaces {715) will be filled with the additional workers coming in to work at the Metro (817).

Survey sampling and questionnaires
The telephone and in person surveys were done a long time ago with no prior advice to residents on the
proposed expansion. To date no shops in King Street south have received any AMP Capital in person or
newsletter contact. A very limited number of residents near the Metro have had any contact either. The
results of any research by AMP Capital is therefore biased and does not reftect the majority view which has
been confirmed through a local door knock in the streets surrounding Marrickville Metro and also streets in
Newtown south.

The community consultative process in the Metro in May 2010 did not provide any space for a resident to
indicate that they did not want any expansion in size. There was only a “wish list” offered with most tick the
hox items relating to retail shops rather than services,

Similarly the other two surveys did not provide an aption for renovation only with no expansion,

Door knocking in Marrickville and South Newtown revealed that residents were still unaware of the size of the
expansion and only four people were found who were included in the previous surveys.
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SUBMISSION TO THE NSW DEPARTMENT OF PLANNING

Project Description: Marrickvile Metro Shapping Cenlre . MEPOG 31891 - Mardchkyille Metro
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Narme:  {lisstnamey et TN T fsaemamey T NN
Organisation: (if appdicatde]

o
Heldress: \ -

{home oF work -

Email: s e Phone:

Guerall view/position on
the Metro proposal
{nlease ciroke) * Suppor (Jh;ecl) = Oithen

tabject to the above proposat Lo expand the Marrickville Metro Shopping Centra. The redevelopmant of Lhis centro is sappropriate. 1 unlike other shopping
cenfres and requires special consideration of its unigue stuation. 11is not leoated on a mam road, s not ateguately serviced by public ransporn, i wilf
increase tratfic problems, itis oul of character willy the surrounding low-rise sesidential area i will deain husiness from looat shopping strips, i will increoase

& and air poliuiion. and il will have a aegative inpact on the amenity of residonts and the COMMLly

ot

SIZE ~ it will create negative visual impact
The proposal, though scaled down inthe rovised plang, wil increase by 75%. 0wl increase by 130% in height. (s overall presance will dominate and
averwhelm Ihe small-scale single residental dwelliings around i ands oot of character with the slraclscape of perod butldings.

TRAFFIC ~ it will create significant negative traffic impact

The proponent does not acknowledge that the huge increase in retail floor space will signilicantly impact on braffic. 1Uis sell-evident (thal @most goubling the
size of the centre will markedly increase rathic on the d?ecmly gver-burdaenad small ncal rosds. Ap mslwppn(ir\nt analysis prodicls thal traffic :;gli norease by
50% on Saturdays and 75% on Thursday evenings. It will 2lso generale a farge increase in Hucks o service the additional major stares and 37 supermarked.
vl worsen current 1t runs” throoch narrow sireels as vehicles try Lo avoid traffic uld-ups. Koy streets alecled, such as Lord and Dardey Slrarls, have boe
mrored in he AMP Iraffic assessment, request that the Depl of Planning conducl an indapendent raffic anpact sludy belore considering this propos al

PUBLIC TRANSPORT - it is nof adequately serviced by pablic transport

The rail siations ave At least a kalomelee away. (oo fan to cany heavy shopping The 3 bus routes rom ihe Maelro de nol adeguately 56
local area, s Ihoy axil the LGA o go o Bondi funclion o Millers PL The other bus coutes from Enmore Rd or King 8 are again

oo far to carry a ol of shopping Public ransport i inadeguate and the expansion will cncourage mora oo eavel

LOSS OF TREES - an expansion may result in loss of significant trees
While the new plans Bave retained most of lhe trees an Marray & Smidmore Sireels thal wers designasted for rcemoval in the oniginal plans sy
sfher frees thal may sHl be under threal of removal. Espenially along Viclosia Road where most of the landseape-significant Hills Weeping P trees are

described as "consider for retention” - s ambigoous termmolagy i no guarantee fof the protection of these magnilicent trees that form 2 continuous leady
canopy that shelters much wildlife: and birds as wel as adding shade and beauly to the sires

SHOPPING CHOICES - i will create negative economic impact on tocal shopping strips

The addition of a third supermarket & two more discount depariment siores is a duplication of services offored at ather nearby shopping centres & is

ary. One of the characteristics of this area is g diverse shopping expenecca & lack of major cetait chain stores . Theres is real concar thal an
inded Metro cantre will draw business away from local shopping strips. & daspite AMP'S assettion that #us w4l be minimal, The negative elfacts of such

wtavelopment can be observed at Double Bay, Paddington & Bondi altar the axpandad Bondl function centre

LITTER, TROLLEYS AND POLLUTION ~ these issues are not addressaed in the current proposal
Many issues have not yet hean addrassod in the sew proposal, More carg and frucks vall add Lo air and nose pollution. The management of abandons
trotteys and tes s currently very unsalistactary. Naise distorbance wilb warsen due lo increased aperational and clearing activities,

HADEQUATE COMMUNITY CONSULTATION - and misleading information caused confusion in community

The cammundy consuflation process condunted for AMP was ansatistactory and disingenuous. B soughl to misiead po eving that “revilab
meant returkeshment of renovation. bul he plans revenl a buge expansgion over the cutrent cenlie and onto a lserge warehouse sifbe thatis soned for industrss
use Contrary 1o AMP's ceponls, extensive independaent surveys of local resdents condirm they appese the plans,

cpie inle bo salion

Crar commi iy does nol want o need this massve redevelopment forced on them Weoowant oockean and inviting envicanment bo shop in but nod & massive
cpansion thal will forever change e fabrin and characiee of our neighbouthood

QTHER COMMENTS

Yalgs smceraly




Hyou want to SAVE MARRICKVILLE & the INNER WEST from this massive & unwanted redevelopment, use this page (or use your own words)
to write a submission to the Dept of Planning. Send a copy fo the other politicians below so they also know what the community thinks

Where to send submissions via post, online or email For more information from Metro Watch
At Andrew Smith Join cus ematling st to seceive updatas
Depariment of Planning melre_watch@ontusnet com au

GPO Box 38

Sydngy NSW 2011

Dept of Planning - Major Projects MP0OgZ 0191 - Marnckvilie Melio Visit the websile {0 send an instart submission
ntipimatorprojects planning. nsw oy awZactonsview lob&job 23734 woww melrowaich com.au

Dept of Planning - Planning Minister Tony Kelly
planning@lpma nsw.uny. ay

Dept of Planning ~ Director Ganeral Sam Haddad Be our fnend on Facehook

sam.haddad@olanniog. nsw.qov au v facebook comfaroup php?aid=s 1 3803956895447 33
information@inianning nsw.gey. ag

Shadow Minister for Planning - Brad Hazzard COMPLETE, 5IGN & DATE THE FORM BELOW

brad hazzard@parkament asw.gov. au Al details are required if the submission is to be accepled by [ of P

prr cut hers and Send »rrsdorrrEenrrh PrrprrrrrRErrERRRRRRRRN bR RaRn s degdiine for submissions is Spm Fric!ay 18 Mareh 209 rrrrren

Project Description Marrickville Metro Shopping Cenire MPO9 0191 - Marrickville Melro
—— . - 7 . p ; ™
Name ; e /q(f)f"‘;/,-? . f’.ﬂ[, N ¢first name) //f{/{/?/\/('r {sumama)
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l v
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Crganisalion (if applicatile)
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Address CELFEL Y A L 2ty et Home g Work {please gircle)
Emait .
Overall view/pasition /
an the Metro proposal * Suppet I Object © ° Other {[pease circle)
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! object to the above proposal to expand the Marrickville Metro Ehopping Cenire. The redevelopment of this centre is inappropriale. It is unlike other shopping
cenlies and requires special consideration of #s unique situation. I1is nat lccated on a main road. 1s not adequately serviced by public transport, # will increase
raffic protlems. it is out of character with the surrounding low-rise residential area. 2L will drain business from fecal shopping stips.  will increase noise and as
poliulion. and it wift have a negative impact on the amenity of residents and the cormmunity

SIZE
The proposal, though scaled down in the revised plans, will ncrease by 75%. It will increase by 140% in height. Its overall presence wilf dominale and ovenyheim
the smatt-scale single residential dweitings around #, and is oul of character with the straglscape of pariod buildings

TRAFFIC

Tha applicant does nol acknowiedge thal the huge increase in retail floor space will significantly impact on traffic s self-avident that almos! doubling the size of
the centre will markediy increase traffic on the already over-burdened small local roads. An independent analysis pradicls thal traffic will increase by 50% on
Saturdays and 75% on Thursday evenings. i will also generate a laige increase in tucks o service the addilional major stores and 3" supermarket. | will worsen
current “ral rung” thirough nasrow stresls ag vehicles try to avoid traffic build-ups. Key strests affected. such s Lord and Dadey Slrests, have been ignored in the
AMF {raffic assessment.

CHSLIC TRANSFORT

The rail stations are al least 2 kilometre away, too far o cany heavy shopping. The 3 bus routes from the Mebre do not adequataly service the neads of the loost
area, as hey fxt the LGA to go to Bondi Junciion or Millers Pt The other bus routes from Enmore Rd or King 5 are again

toa far to carry & lof of shopping. Pulilic transport is inadequate and the expansion will encoulage more car ravel,

LOSS OF TREES

VWinle the new plans have refained most of the trees on Murray & Snudmore Streets that were designated for removat in the onginal plans. there are many olher
trees that may sl be under threat of removal. Especially along Victoria Road whera most of the landscape-sgmificant Hills Weeping Fig rees are describad as
“consider for retention” - this ambiguous terminclegy is ne guarantee for the proteciion of these magnificent trees that form a contintious lealy canopy that shelters
much wildile and birds as wall as adding shade and besuly to the streeiscape

SHOPPING CHOICES

The addition of 2 third supermarket & two more discount department stores is a duplication of services offered af olher nzarby shopping cenlies § is uonecessary.
One of the charactenistics of this area is its diverse shopping experience & lack of major relaif chain slores  There is real concern that an expanded Melio centre
will draw Lusiness away from local shopping strips, & despite AMP's asserlion that this will be minimal, the negative effects of such redevelopment can be
anserved at Double Bay, Paddington & Bendi after the expanded Bondi Junction cenire

LETTER, TROLLEYS AND POLLUTION

Many issues have not yel been addrassed in ihe new proposal. More cars and frucks witt add lo ar and nose pollddien. The managemen of abandoned troleys
and fiter is currently very unsatistactory. Moise disturhance will worsen due to increasedd operationat and cleaning activities

INADEQUATE COMMUNITY CONSULTATION

The community consultation process conduciad for AMP was unsatisfactory and disingenuous 1 saught lo mislead people into believing thal revitalisation” meant
refurbishment af renovation, but the plans reveal a huge expansion over the current sentre and oole 2 large warehouse siha thal is zoned for industdal use
Centrary to AMP's reporte. extensive independent surveys of focal residents confism they oppose the plans.

(ot communily does nol want of need this massive redevalopment forced on them Wa want a clean and mviling ervironmenl 1o shop i but not a massive
expansion thal wili forever change the fabrc and character of our naighbouhioodd

Yours sincersly
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i you want 1o SAVE MARRICKVILLE & the INNER WEST from this massive & unwanted redevelopment, use this page {oF use your own words)
to write 2 submission to the Depi of Planning, Send a copy to the other polilicians below so they also kaow what the community thinks

Where {0 send submissions via post, online or email For more iiformation from Metro Watch
At Andrew Smith Jom our emaiting list to raceive updates
Creparment of Planning melro_watch@optusnal com au

GPO Box 39
Sydgney NSW 2011

fiept of Planning - Major Projects MP0OS 0191 - Marrickvilte Metro Visit the websile fo send an instant submission

MtoAmajorprojects. planning nsw gov au/laction=view job&job d=3734 wyaw melrowaleh com au

[Dept of Planning - Planning Minister Tony Kelly
planning@Iema New . Goy.au

Dept of Planning - Director General Sam Haddad Be our friend on Facebook
sam haddaddpianning nsw. ooy, ay v facebaok comigroup pho?agics 1380595880544732
sformationf@planning. nsw . agy_ au
Shadow Rinister for Planning - Brad Hazeard COMPLETE, SIGN & DATE THE FORM BELOW
trad hazzard@parhament nsw qov au Al detadls are roguired i the submission is 1o be accepled by D of P
»u> ouf here and send >>>2 5k r>2brr b DR pRpbRREERRRIFPEP RN PR 22> deadline for submissions is Spm Fn‘day 13"‘ March 2011 »>>ro2e
Project Description Marsickville Metro Shopping Centre MIPOS 0191 - Marrickville Metro
Name /['( /v /\(/} L ’Vi (st name) {/‘*.,f{»ﬁ{) i {sumarme)
Organisation {f applicable}

— e Y - S !

2% Erona e
Addrass /‘1‘;.;")*\,(.:?'(;,/ FAYA Y TV S Q/ 2. | Home ok Work” O (please circley

. Ema” RO »

Overall viewlposition yo
on the Metro proposal * Suppord /¢ Object 3 Other {piease circle)

| abject to the above proposal to expand the Marrickville Metro Shopping Centre The redevelopment of tivs centre is inappropriate. #is unlike other shopping
cenlies and requires special consideration of s unigue situation. IEis not iocated on a main road. is not adequately servicad by pubtic transport. i will Increase
tratflic prablems it is out of characlar with the surrounding lowerise residential area. it wilt drain business from 1ocaf shopping sinps, #f wilt increase noise and air
nollulion, and it will have a negative impact onr the amerily of residents and the community,

SIZE
Tha proposal, hough scaled down in the revised plans, will morease by 75%. 1Uwill increase by 140% i haight. lis overall presence will dominate and overshelm
the smatl-seale single residenlial dwellings around it and is out of character with the strestscape of podod buildings

TRAFFIC

The applicant does ot acknowiedge that the huge increase in retail Aoor space walt significanlly simpact on trafiic it is seif-evident that almosl doubling the size of
the cerire will markedly increase traffic on the already over-burdened small local roads. An independent analysis predicts that raffic will increase by 50% on
Salurdays and 75% on Thursday evenings. It wilt also generale a farge increase in trucks lo service the additional major stores and 37 supermasket. (1 will vorsen
curtent "ral runs” through parrow streels as vehicles try 1o avok! rafic build-ups. Key streets affected, such as Lord and Darley Streefs, have heen ignored in the
AMP fraffic assessment

PUBLIC TRANSPORT

The rait slations are at least a kilomelre away. (oo far to canry heavy shopping. The 3 bus teutes liom the Melio do ool sdequately service the neads of the foeal
arga. as they 2xit the LGA te go to Bondi Junction or Millers PL The olher bus rautes from Enmore Rd or King 51 are again

i far to camy & 10! of shopping Public fransportis inadequale and the expansion will encouwrage more cal Wavel

LOSS OF TREES

Winlg (he new plans have retained most of the trees on Murray & Smdmore Streets thal were designated for removat in the original plens, there are many ofbwgs
rees thal may still be under theeat of removal Especially along Victaria Road where most of the landscape- sigrificant Hills Weeping Flg rees ase describied a5
“consider for retention” - this ambigueus tamminology is no guaraniee for the protaction of these magnificent trees that form a continuous leafy canopy that shelters
much wildlife and birds as welt as adding shade and beauty o the streetscape

SHOPPING CHOICES

The addition of 2 third supermarkel & two mora discount department stores is a duplication of services offered al other nearby shopping cenfres & is unnecessary
Oine of the characlenstics of this area is its diverse shopping experience & lack of major retall chain stores. There is real concam that an expanded Melio centre
will draw business away from focal shopping strips, & despite AMP's asserlion thai this will be minimal, the neqgalive effecls of such redevelopment can be
abserved ai Double Bay, Paddington & Bondi after the expanded Bondi Junction centre.

LITTER, TROLLEYS AND POLLUTION
Many issues have not yet been addressed in lhe new proposal, More cars and trucks will adkd fo air and polse pollution. The management of atendoned Yolleys
and iilter s currently very unsatisfactory Noise disturbance will worsen due to increased operational and cleaning activilies.

INADEQUATE COMMUNITY CONSULTATION

The community consuliation process condusted for AMP was unsatistactory and disingenuocus I sought (o mislaad people into believing thaf “revitalisation” mean
refurbishment of rencyation. but the plans reves! a huge expansion over the current centre and onlo 2 large warghouse sis that is zoned for indystral use
Conlrary to AMP's reports, exlensive independent surveys of local residents confirod they oppose the plans

Our comnmurily doas not want or need this massive redeveloprment forced on thera. We want a clean and inviling environmeant 1o shop in bul et  massive
expansion hat will torever change the fabric and charscter of out ngighbourhood.

Yours sincerely
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Project Description Marrickville Metro Shopping Centre . MPOS_ 0141 - Marrickvilie Metro

Name R\/Q—SC 'P\t\(\&\){\“? QUU\(%;;t\name) Af\‘l(} ™ t’g =Y ‘U% {sumame)

Organisation {if applicable) ; " S—
/\ (3(3 jJ\U\{ (K%”U L\\M' &(‘\/&L Phone Number: C(g QC( Zoi L}/

Address r\/}\(’( [ / ;'\ CQ“L} \‘\\ - Home of Wark {please circle)

Email

Overall view/position e
on the Metro proposal * Support Object * Other (please

circle)

| object to the above proposal to expand the Marickville Metro Shopping Cenkve. The redevelopment of tpis cenl{e is inappropriate. i is untike
other shopping centres and requires special considaration of #ts unigue situation. Itis not located on a main road, |s_n0§ adequately servicad tiy i
public fransport, it will increase traffic problems, it is out of character with the surrounding low-rise residential area, it will drain business from leca
shopping strips, it will ingrease noise and air pollution, and it wili have a negative impact on the amenity of residents and the community.

SIZE o ) .
‘The proposal, theugh scaled down in the revised plans, will increase by 75%. It will increase b_y 140% in height. Its ove(all presence will dominate
and overwhalm the small-scale single residential dwellings around it, and is out of character with the streetscape of period buildings.

TRAFFIC ‘ ,
The applicant does not acknowledge that the huge increase in retail fioor space will significantty impact an traffic. it is self-evident that almgst{ nat
doubling the size of the centre will markedly increase traffic on the alfeady over-burdened small jocal roads. An independent analysis p'ei!{f s !a
traffic will increase by 50% on Saturdays and 75% on Thursday evenings. It will alse generate & large increase in trucks to service the additiana

&l

major stores and 3" supermarket. it will worsen current "rat runs” through narrow streets as vehicles try to avoid fraffic build-ups. Key streets
affected, such as Lord and Darley Streets, have been ignored in the AMP traffic assessment.

PUBLIC TRANSPORT .

The rail stations are at least a kiloretre away, too far to carry heavy shopping. The 3 bus routes from the Metro do not adequately service the
needs of the local area, as they exit the LGA ta go to Bondi Junction or Mitlers Pt. The other bus routes from Enmore Rd or King St are again too
far to carry a lot of shopping. Public transport is inadegquate and the expansion will encourage more car travel.

LOSS OF TREES ] , - th
While the new plans have retained mos! of the trees on Murray & Smidmore Streets that were designated for removal in the erg_mal pians, there
are many other trees that may still be under threat of removal. Especially along Victoria Road where most of the Iandscz;pe-sugmﬂcant H'“ﬁ. .
Weeping Fig trees are desceibed as “consider for retention” - this ambiguous terminology is no guarantee for the protection of these magmficen
trees that form a continuous leafy canopy that shelters much wildlife and birds as well as adding shade and beauty to the streetscape.

SHOPPING CHOICES ] ) tres &
The addition of a thisd supenmarket & two more discount depariment stores is a duplication of services offere@ at o_shef nearby shoppsng cen resm
is unnecessary, One of the characteristics of this area is its diverse shopping experience & fack of major re.iaH chain g(orgs. The,?rtle is reat conce
that an expanded Metre centre will draw business away from local shopping strips. & despite AMP's assertion that mls_wnli he_ minimal, the
negative effects of such redevelopment can be ohserved at Double Bay, Paddington & Bondi atter the expanded Bondi Jungtion centre.

LITTER, TROLLEYS AND POLLUTION ] ] ) . . ¢ of
Many issues have not yet been addressed in the new proposal. More cars and trucks will add to air and noise po!lut_|on, The management_ ?t'
abandoned trolleys and litter is currently very unsatisfactory. Noise disturbance will worsen due to increased operational and cleaning activities.

INADEQUATE COMBMUNITY CONSULTATION . . o

The community consultation process conducted for AMP was unsatisfactary and disingenuous. It sought fo mislead people into believing that .
“revitalisation” meand refurbishiment or renovation, but the plans reveal a huge expansion over the current centre and onto a targe warelhouse site
that is zoned for industrial use. Contrary to AMP's reports, sxtensive independent surveys of locat residents confirm they oppose the plans.

Our community does not want or need this massive redevelopment forced on them, We want a ciean and inviting environment to shop in but not a
massive expansion that will forever change the fabric and character of our neighborhood.

OTHER COMMENTS

Yours sinceraly

(signature) (date) N
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Marrickville Metro Shopping Centre
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Overall view/position .
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circle) .

I object to the above preposal lo expand the Marrickville Metro Shopping Centre. The redevelopment of this centre is inappropriate. It is unlike
other shopping centres and requires special consideration of its unique situation. Lis not tocated on a main road, is not adequately serviced by
public transpert. it wili increase traffic problems, it is out of character with the surrounding low-rise residantial area, it will drain business from focal
shopping strips, it will increase noise and air poliution, and it will have a negative impact on the amenily of residents and the community.

SIZE

The proposal, though scaled down in the revised plans, will increase by 75%. It will increase by 140% in height. lts overall presence will dominate
and overwhelm the smali-scale single residential dwellings around it, and is out of character with the streetscape of period buildings.

TRAFFIC

The applicant does not acknowledge that the huge increase in retail fioor space will significantly impact on traffic. It is self-evident th'at almqsi
doubling the size of the centre will markedly increase iraffic on the already over-hurdened small locat roads. An independent analysis predicts that

traffic will increase by 50% on Saturdays and 75%

major stores and 3™ supermarket.

PUBLIC TRANSPORT

The rail staticns are at least a kilometre away, too far to carty heavy shoppirg.

on Thursday evenings. it will also generate a large increase in trucks to service the additional

it will worsen current "rat runs” through natrow streets as vehicles try to avoid traffic build-ups. Key streets
affected, such as Losd and Dariey Streels, have been ignored in the AMF traffic assessment.

The 3 bus routes from the Metro do not adequately service the

needs of the local area, as they exit the LGA to go to Bondi Junction or Millers Pt. The other bus routes fram Enmore Rd or King St are again too
far to carry a lot of shopping. Public transport is inadequate and the expansion wili encourage more car travel.

LOSS OF TREES

While the new plans have retained most of the trees on Murray & Smidmore Streets that were designated for removal in the original plans, there

are many other trees that may st

| be under threat of removal. Especially along Victoria

Road where most of the landscape-significant Hills

Weeping Fig trees are described as “consider for retention” - this ambiguous terminolagy is no guarantee for the protection of these magnificent
trees that form a continuous leafy canopy that shelters much wildlife and birds as well as adding shade and beauty fo the streetscape.

SHOPPING CHOICES

The addition of a third supermarket & two more discount department stores is

a duplication of services offered at other nearby shopping centres &

is unnecessary. One of the characteristics of this area is its diverse shapping experience & lack of major retail chain stores. There is real concerm
(hat an expanded Metro centre will draw business away fram local shopping strips, & despite AMP's assertion that this will be minimal, the
negative effects of such redeveiopment can be observed at Double Bay, Paddington & Bondi after the expanded Bondt Junction centre.

LITTER, TROLLEYS AND POLLUTION
Many issues have not yet been addressed in the new proposal. More ¢ars and trucks will add to air and noise pollution. The managemen@ c_Jf_
abandoned trolleys and fitter is currently very unsatisfactory. Noise disturbance will worsen due to increased operational and cleaning activities.

INADEQUATE COMMUNITY CONSULTATION
The community constltation process conducted for AMP was unsatisfactory and disingenuous, it sought to mislead people into betieving {hat _
“revitalisation” meant refurbishment or renovation, but the plans reveal a huge expansion over the current centre and oo a large warehouse site
that is zoned for industrial use, Contrary to AMP's repornis, extensive independent surveys of local residents confirm they eppose the plans.

Qur community does not want or need this massive redevelopment forced on them. We want a clean and inviting environment to shop in but nota
massive expansion that will forever change the fabric and character of our neighborhood.

OTHER COMMENTS

Yours sincerely

(signature)

SV . -
’/ i (‘ g ;{,-\_, \IL!
o (/ LA AL + e

(date)




Project Description Marrickville Metro Shopping Centre MPO9 0191 - Marrickville Metro T
Name / (}/A M (first name) V\(/r) \3 D O \\),k\)(}) .
' FrElrs

_Organisation (if applicable)

Phone Number:

290 MARRICK . i SFY

Qverall view/position AT : /—. ;
on the Metro proposal * Support *(Ohj v Other {please

circle)

| object to the above proposal to expand the Marrickville Melro Shopping Centre. The redevelopment of this centre is inappropriate. 1t is unlike
other shopping centres and requires spacial consideration of its unique situation. It is not located on & main foad, is not adequately serviced by
pUblic transport, it will increase traffic probiems, it is out of character with the surrounding low-rise residential area, it will drain business from local
shopping strips, it will increase noise and air pollution, and it will have a negative impact on the amenity of residents and the community.

SIZE . .
The proposal, though scaled down in the revised plans, will increase by 78%. It will increase b_y 140% in height. s ovefall presence will dominate
and overwhelm the smail-scale single residential dwellings around it, and is out of character with the streetscape of pericd buildings.

TRAFFIC

The applicant does not acknowledge that the huge increase in retail flcor space will significantly impact on traffic. itis self-evident {hat almqst
doubling the size of the centre will markedly increase traffic on the already over-burdened smali local r_oads. Auv;ndependent an'aiysls predic_ts th‘at
traffic wilt increase by 50% on Saturdays and 75% on Thussday evenings. It will also generate a farge increase in trucks Lo sepvice the additiona
major stores and 3" suparmarket. it will warsen current “rat runs” through narrow streets as vehicles try to avoid trafiic build-ups, Key streets
affected, such as Lord and Dariey Streets, have been ignored in the AMP traffic assessment.

PUBLIC TRANSPORT ‘

The rail stations are at jeast a kilometre away, toe far to carry heavy shopping. The 3 bus routes from the Metro do not adequ_ately sermvice the
needs of the local area, as they exit the LGA to go to Bondi Junction or Millers Pt. The other bus routes from Enmore Rd or King St are again 100
far to carry a lot of shopping. Public transport is inadequate and the expansion will encourage mefe car fravel.

LOSS OF TREES . -

While the new plans have retained most of the trees on Murray & Smidmore Streets that were designated for removal in the c_mg_mal plars, there
are many other trees that may still be under threat of rernoval, Especiatly along Victaria Road where most of the landscqpe-mgmﬁcant Hzlls_;_
Weeping Fig trees are described as “consider for fetention” - this ambiguous terminology is no guarantee for the protection of hese magnificent
trees that form a continuous ieafy canopy that shelters much wildlife and birds as weil as adding shade and beauty to the streetscape.

SHOPPING CHOICES ) A
The addition of a third supermarket & two more discount department stores is a duplication of services offeree_:l at o}her nearby shop}pmg centres
is unnecessary. One of the characteristics of this area is its diverse shopping experience & tack of major retaif chain ;.torc::s, Thejrg is real concern
that an expanded Metro centre will draw business away from tocal shopping strips, & despite AMP's asseftion 1hat thxs‘wﬂl be minimal, the
negative effects of such redevelopment can be observed at Double Bay, Paddington & Bongdi after the expanded Bondi Junclion centre.

LITTER, TROLLEYS AND POLLUTION ) i ) ¢
Many issues have not yet been addressed in the new preposal. Maore cars and trucks will add to air and noise pollution. The managemen@ of
abandoned trolleys and litter is currently very unsatisfactory. Noise disturbance wif wersen due to increased operational and cleaning activities.

INADEQUATE COMMUNITY CONSULTATION ) . Lo

The community consuttation process conducted for AMP was unsatisfactory and disingenuous. It sought to misiead people into believing that )
“revitalisation” meant refurbishrment or renovation, but the plans reveal a huge expansion over the cur.rent centre and onto a large warehouse site
that is zoned for industrial use, Contrary to AMP's reports, extensive indeperident surveys of local residents confirm they oppose the plans.

Qur community does not want or need this massive redevelopment forced on them. We want a clean and inviting environment to shop in but not a
massive expansion that will forever change the fabric and character of our neighborhood.

OTHER COMMENTS

Yours sincerely

N ) - oY !
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Project Description Marsickville Metro Shopping Centre - MP0g 0191 - Marrickyille Metro

Name (first name} |

Organisation {if applicable)

f. '.‘.ﬂ Phone Number:

-3 (,"’

Addross Heme or Work ""&s."\ (p|03‘3(’»3”0!?l_
Email S i . ; o
QOverall view/position
on the Metro proposal *Support ¢ * Object™y  * Other {please

B circie} / R -

et

| abject to the above proposal to expand the Marrickville Metro Shopping Centre. The redevelopment of this centre is inappropriate. it ';s_ untike
other shopping centres and requires speciat consideration of s unigue situation. It is not Yocated on a main road. is nol adequately serviced by
public fransport, it will increase traffic problems, it is out of charagter with the surrotnding low-rise residential area, it will drain bus‘mess from local
shopping strips; it will increase noise and air pollution, and it will have a negative impact on the amenity of residents and tha comaunity.

SiIZE ) .
The proposal, though scaled down in the revised plans, will increase by 75%. It will increase by 140% in height, its overall presence will dominate
and overwhelm the smali-scale single residential dwellings around it, and is out of character with the streetscape of period buildings.

TRAFFIC

The applicant does not acknowiedge that the huge increase in retail floor space will significantly impact on traific. I is seif-evident th_at alm?st
doubling the size of the centre will markedly increase traffic on the alreacy over-burdened small local reads. An independent a:wglys:s predicts that
traffic will increase by 50% on Saturdays and 75% on Thursday evenings. It will also generate @ large incraase in trucks to service the additional
major stores and 3 supermarket. It will worsen current “rat runs” thraugh nairow streets as vehicles try to avoid traffic build-ups. Key streets
affected, such as Lord and Darley Streets, have been ignored in the AMP traffic assessment.

PUBLIC TRANSPORT )

The rail stations are at least a kilometre away, 100 far to carry heavy shopping. The 3 bus routes from the Metro da not adequately service the
needs of the local area, as they exit the LGA to go to Bondi Junction or Millers Pt. The other bus routes from Enmore Rd or King St are again too
far to carry a lot of shopping. Public transport is inadequate and the expansion will encourage more car travet,

;
]
]
1

LOSS OF TREES )

While the new plans have retained most of the trees on Murray & Smidmaore Streets that were designated for removal in the Drig_mal plans, there
are many other trees that may still be under threat of removal. Especially along Victoria Road wheie most of the landscape-significant Hills
Waeaeping Fig trees are described as “cansider for retention” - this ambiguous terminology is no quaraniee for the protection of these magnificent
trees that form a continuous leafy canopy that shelters much wildlife and birds as well as adding shade and beauty to the streetscape.

SHOPPING CHOICES .

The addition of a third supermarket & two more discoun! depariment stores is a duplication of services offered at other nearby shopping centres &
is unnecessary. One of the characteristics of this area is ils diverse shopping experience & tack of major retail chain stores. Thgrg is raal concern
thal an expanded Metro centre will draw business away from local shopping strips. & despite AMP's assertion thal this will be minimal, the
negative effects of such redavelopment can be observed at Double Bay, Paddinglon & Bondi after the expanded Bondi Junction cenlre.

LITTER, TROLLEYS AND POLLUTION )
Many issues have not yet been addressed in the new proposal. More cars and trucks will acd to air and noise pollugon. The managemen@ gf
abandoned frolieys and litter is currently very unsatisfactory. Noise disturbance will worsen due 1o increased operational and cleaning activities.

INADEQUATE COMMUNITY CONSULTATION -

The community consuitation process conducted for AMP was unsatisfactory and disingenuous. It sought to mistead people into belfieving that
"revitalisation” meant refurbishment or renovation, but the plans reveal a huge expansion over the current centse and onto a large warehouse site
that is zaned fot industrial use. Gontrary to AMP's reports, extensive independent surveys of local residents confirm they oppose the plans.

Our community does not want or need this massive redevelopment forced on them. We want a clean and inviting environment to shop in but nota
massive expansion that will foraver change the fabric and character of cur neighborhood.

OTHER COMMENTS

Yours sincerely




. Project Description | Marrickville Metro Shopping Centre o MP09 0191 - Marrickville Metro

Name oo rstname) | BN T TR0 | (surname)

_Organisation (if applicable}

Phone Number:

Address e 1""\\6?&-&‘\\\5x‘;}r--(’t’\ Home or.Worki.... (please circle)
Email el e Ml b 468 113 A3

Overall viewiposition N

on the Metfro proposal * Support * Object )} * Other (please

- S circle)

I object to the above proposal to expand the Marrickvilie Metro Shopping Centre. The redevelopment of this centre is inappropriate. itis unlike |
other shopping centres and requires special consideration of its unique situation. It is not tocated on a main read, ] nqt adequately serviced by l

public fransport, it will increase traffic problems, it is out of character with the surrounding low-rise residential area, it will drain busmes_,s from loca
shopping strips, it will increase noise and air pollution, and it will have a negative impact on the amenity of residents and the community.

SIZE o A '
The proposal, though scaled down in the revised plans, will increase by 75%. it will increase by 140% in height. Its GVEI?a" presence will dominate
and overwhelm Lhe small-scale single residential dwellings around it, and is out of charactes with the streetscape of period buildings.

TRAFFIC .

The applicant does not acknowledge 1hat the huge increase in relail floor space wili significantly impact on trafflg, {tis self-evident th_ai almgstt at
doubling the size of the centre will markedly increase traffic on he already over-burdened small local roads, An independent analysis predf&t'.g S Ia
traffic will increase by 50% on Saturdays and 75% on Thursday evenings. [ will also generale a large increase in !tupks o service the addxtmna
major stores and 3" supermarket. it will worsen current "rat runs” through narrow streats as vehicles try to avoid trathic build-ups. Key streets
affected, such as Lord and Darley Streets, have been ignored in the AMP traffic assessment.

PUBLIC TRANSPORT ice th
The rail stations are at least a kilometre away, too far to carry heavy shopping. The 3 bus routes from the Metro do not adequ;teiy service th et
needs of the local area, as they exit the LGA to go to Bondi Junction or Millers Pt. The other bus routes from Ermare Rd or King St are again tco
far to carry a lot of shopping. Public transport is inadequate and the expansion will encourage more car travel.

1.08S OF TREES ) -

While the new plans have retained most of the trees on Musray & Smidmore Streets that were designated for removal in the qng_lnal pl?.?ﬁ' there
are many other trees that may still be under threat of removal. Especially along Victoria Road where most of the Iandscgpe—mgmﬂcant i sf t
Weeping FFig trees are described as "consider for retention” - this ambiguous terminology is no guarantee for the protection of these magnificen
trees that form a continuous leafy canopy that shelters much wildlife and birds as well as adding shade and beauty te the streetscape.

J
l
|
‘
i

SHOPPING CHOICES ) ros &
The addition of a third supermarket & two more discount depariment stores is a duplication: of services oﬁereq at o_ther nearby shoppmg <l:en es
is unnecessary. One of the characteristics of this area is its diverse shopping experience & lack of major re_tall chain gtort_es. Thgrg is real concern
that an expanded Metro centre will draw business away from incal shopping strips, & despite AMP's assertion that this 'Wili be_ minimal, the
negative effects of such redevelopment can be observed at Double Bay, Paddington & Bondi after the expanded Sondi Junction centre,

LITTER, TROLLEYS AND POLLUTION , _ . . {of
Many issues nave not yet been addressed in the new proposal. More cars and trucks will add to air and noise poflution. The ma"agement. ”
abandoned frolteys and litter is currently very unsatisfactory. Noise disturbance will worsen due to increased operational and cleaning activities.

INADEQUATE COMMUNITY CONSULTATION . ) Heving that
The coramunity consultation process conducted for AMP was unsatisfactory and disingenuous. It scught to misiead people ixto believing th "
“revitalisation” meant refurbishment or renovation, but the plans reveal a huge expansion over the cur.rent centre and onto a large warehogse site
that is zoned for industrial use. Contrary to AMP's reports, extensive independeat surveys of local residents confirm they oppose the plans.

Qur community does not want or need this massive redavelopment forced on them. We want a clean and inviting environment ta shop in but not a
massive expansion that will forever change the fabric and character of our neighborhood.

OTHER COMMENTS

Yours sincarely

(date)



_Project Description Marrickville Metro Shopping Centre - MPCS_0191 - Marrickville Metrg
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Overall viewfposition
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1 ohject to lhe above proposal to expand the Marrickville Metro Shopping Gentre. The redevelopment of this centre is inappropriate. 1t is_ unlike
ather shopping centres and requires special consideration of its unique situation. Itis not located on a main road, is not adequaieiy serviced by
public transport. it will increase traffic problems, it is out of character with the surrounding low-rise residentiat area, it will drain business from local
shapping strips, it will increase noise and air pollution, and it will have a negative impact an the amenity of residends and the commkity.

SKE

The proposal, though scaled down in the revised plans, will increase by 75%. It will increase by 140% in height. Its over_ail presence will dominate
and overwhelm the small-scale single residential dwellings around it, and is out of character with the streetscape of period buidings.

TRAFFIC

The applicant does not acknowledge that the huge increase in ratail floor space will significantly impact on taffic, It is self-evident that almost
doubling the size of the centre will markedly increase traffic on the already over-burdened small local roads. An independent angiysm preds_c_ts that
traffic will increase by 50% on Saturdays and 75% on Thursday avenings. It will aiso generate a large increase in trucks to service the additional
major stores and 3" supemmarket. I will worsen current “rat runs” through natrow streets as vehicies lry to avoid traffic build-ups. Key streets
affected, such as Lord and Darley Streets, have been ignored in the AMP traffic assessment.

PUBLIC TRANSPORT ;

The rail stations are at least a kiiometre away, foo far to carry heavy shopping. The 3 bus routes from the Metro do not adequf';zteiy senvice the
needs of the local area, as they exit the LGA to go to Bondi Junstion or Millers P4 The other bus routes from Enmore Rd or King St are again toc
far to carry a lot of shopping. Public transport is inadequate and the expansion will encourage mare car travel.

1.0SS OF TREES N

While the new plans have retained most of the trees on Murray & Smidmore Streets that were designated for removat in the c_mgyna[ {}Iaqs, there
are many other traes that may still be under threat of removal. Especially atong Vigtoria Road where most of the landscgpe-mgmﬁcani Hzll§_
Weeping Fig trees are described as “consider for retention” - this ambiguous terminology is o guasantee far the protection of these magnificent
trees that form a continuous leafy canopy that shelters much wiltdlife and birds as well as adding shade and beauty to the streefscape.

SHOPPING CHOICES

‘Five addition of a third supermarket & fwo more discount department stores is a dupication of services offered at other nearby shom}mg centres &
is unnecessary. One of the characteristics of this area is its diverse shopping expesience & tack of major retait chain stores. ?Ize_rg is real concers
that an expanded Metro centse will draw business away from local shopping strips, & despite AMP's assertion that this_wull be mininmal, the
negative effects of such redevelopment can be observed at Double Bay, Paddington % Bandi after the expanded Bondi Junctien centre.

LITTER, TROLLEYS AND POLLUTION . . :
Many issues have not yet been addressed in the new proposal. More cars and trucks will ad¢ to air and noise pollut'mn. The management‘ Qf_
abandoned trolleys and iitter s currently very unsatisfactory. Noise disturbance will worsen due to increased operational and cleaning activities.

INADEQUATE COMMUNITY CONSULTATION ) .

The communily consultation pracess conducted for AMP was unsatisfactory and disingenuous. it sought to misiead people into befieving that
“revitaiisation” meant refurbishment of renovation, but the plans reveal a huge expansion over the curfent centre and onto a large warehouse site
that is zoned for industrial use. Gontrary to AMP's reposts, extensive independent surveys of local residents confirm they oppose the plans.

Qur community does not want or need this massive redevelopment forced on them. We want a clean and inviting environment to shop in but not a
massive expansion that wili forever change the fabric and character of our agighbiorhoad.

OTHER COMMENTS

Yaurs sincerely

{signature; {date)




Project Desgription Marrickville Metro Shopping Centre | MPog 0191 - Marickyille Metro e
Name  HAENRIQUS e (first name) r,»ff////}f?ﬁff;%/}’m/‘“
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circle)

| object to the above proposat to expand the Marsickvilie Metro Shopping Centre. The redevelopment of this centre is inappropriate. 1t is unlike
ather shopping centres and requires special consideration of its unigue situation. It is not located on a main read, |s_no_t adequately serviced by
public transport, it will increase traffic problems, it is out of character with the surreunding low-rise residential area, it wifl drain business from local
shopping strips, it will increase noise and air pollution, and it will have a negative impact on the amenity of residents and the community.

SIZE . .
The proposal, though scaled down in the revised plans, wil increase by 75%. [t will increase by 140% in height. ts overall presénce will dominate
and overwhelm the smail-scale single residential dwellings arcund i, and is out of character with the streetscape of period buildings.

TRAFFIC

The applicant does not acknowledge that the huge increase in retail floor space will significantly irpact on traffic. s self-evident thal aimost
doubling the size of the centre will markedly increase traffic on the alieady over-burdened small local roads. /-\n_mdependent an_alysm pred!c:!s that
traffic will increase by 50% on Saturdays and 75% on Thursday evenings. [t witl also generale a large increase in lrucks to service the additicnal
major stores and 3" supermarkel. It will worsen current “rat runs” through narfow streets as vehicles try to avaid traffic buiid-ups. Key strests
affected, such as Lord and Darley Streets, have been ignored in the AMP traffic assessment.

PUBLIC TRANSPORT )

The rail stations are at least a kilometre away, too far to carry heavy shopping, The 3 bus routes from the Metro do not adequately service the
needs of the local area, as they exit the LGA fo go to Bondi Junction or Miflers Pt. The cther bus routes from Enmore Rd or King St are again foo
far to carry a lot of shopping. Public transport is inadequate and the expansion will encourage more car travel.

LOSS OF TREES \ .-

While the new plans have retained most of the trees on Murray & Smidmore Streets that were designated for removal in the qug_mai plar}s, there
are many other trees that may still be under threat of removal. Especially atong Victoria Road where most of the Iandscgpenmgmﬁcant Hills
Weeping Fig trees are described as "consider for retention” - this ambiguous terminotogy is na guarantee for the protection of these magnificent
trees that form a continuous leafy canopy that shelters much wildlife and birds as well as adding shade and beauty to the streetscape.

SHOPPING CHOICES _

The addition of a third supemarket & wo more discount department stores is a duplication of services offere_d at qtluer nearl}_y shoprpmg centres &
is unnecessary. One of the characteristics of this area is its diverse shopping experience & fack of major retail chain :fatorgs‘ I'h(?rc_e is real concern
that an expanded Metro centre will draw business away from local shopping stips, & despite AMP’s assertion that lhlS‘Wlil be_ minimal, the
negative effects of such redevelopmant can be observed at Double Bay, Paddington & Bondi after the axpanded Bondi Junction centre.

LITTER, TROLLEYS AND POLLUTION ] ] i ¢
Many issues have not yet been addressed in the new proposal. More cars and trucks will add to air and noise pol%ut_lon. The managemen@ oF
abandaned trolieys and litter is currently very unsatisfactory. Noise disturbance wilk worsen dug to increased operational and cleaning aclivities

INADEQUATE COMMUNITY CONSULTATION . . -

The community consultation process conductad for AMP was unsatisfaciory and disingenuous. It sought to mistead people into believing that
"revitalisation” meant refurbishment ar renovation, but the plans reveal a huge expansion over the current centre and onto a farge warghouse site
that i zoned for industrial use. Contrary to AMP's reports, extensive independent surveys of local residents confirm they oppose the pians.

Our community does not want or need this massive redevelopment forced on them. We want a clean and inviting environment to shop in but net a
massive expansion that will forever change the fabric and character of our neighbothood,

OTHER COMMENTS

Yours sincerely

i
S .

”(s!gj Nasare) ) {tlate}




Project Description

Marrickville Metro Shopping Centre

MPDZ 0191 -Marickvile Meteo
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Narme £ ENi Ao {first name) A0 )
_Qrganisation (if applicable} ) i
50 ,*"-{ff??’é‘;ff‘;/‘\»’? & !" Phone Number: (D40 5 8 5§ / 34
Address ,{j’/)f'fi}/;fﬁg A ,,2/?/,}\/ Home ar Work (please circle)

Email
Overall view/position

@ * Other

on the Metro proposal * Support (piease
circle)

| object to the above proposat to expand lhe Marrickvilie Metro Shopping Centre. The redevelopment of this cent(e is inappropriate. it is uniike
other shopping centres and requires special consideration of its unique situation. It is not located on a main read, is no_t adequately serviced by
public ransport, iU will increase traffic problems, it is out of character with the surrounding low-rise residential area, it will drain busmes_s from local
shopping strips, it wil increase noise and air poflution, and it will have a negative impact on the amenity of residents and the community.

SIZE . .
The proposal, though scaied down in the revised plans, will increase by 75%. It will increase by 140% in height. its oveltall presence wifl dominate
and overwhelm the small-scale single residential dwailings around it, and is out of character with the streetscape of period duildings.

TRAFFIC

The appticant does not acknowledge that the huge increase in retait floor space wilt significantly impact on traffic. It is self-evident th'a: aimgsl
doubling the size of the centre will markedly increase traffic on the alieady over-burdened small Tocal Foads. An independent analysis predicts that
traffic will increase by 50% on Saturdays and 75% on Thursday evenings. i will also generate & farge increase in trucks to service the additional
major stores and 3" supermarket. It will worsen current "rat runs” through narrow streets as vehicles try to avoid traffic build-ups. Key streets
affected, such as Lord and Darley Streets, have been ignosed in the AMP traffic assessment.

PUBLIC TRANSPORT )

The rail stations are at least a kilomatre away, too far to carry heavy shopping. The 3 bus routes from the Metro do not adeguately service the
needs of the local area, as they exit the LGA to go to Bondi Junction or Millers Pt. The other bus roties from Enmore Rd or King St are again too
far to carry a lot of shopping. Public transpart is inadequate and the expansion will encourage more car {ravel.

LOSS OF TREES _ N

White the new plans have retained most of the trees on Musray & Smidmore Streets that were designated for refaoval in the original plans, there
are many other trees that may stil be under threat of removal, Especially along Victoria Road where maost of the Iandscgpe-stgnmcam Hllls_,
Weeping Fig trees are described as “consider for retention” - this ambiguous terminalogy is no guarantee for the protection of these magnificent
traes that form a continuous feafy canopy that shefters much wildlife and birds as well as adding shade ant heauty 1o the streelscape.

SHOPPING CHOICES . &
The addition of a third supermarket & two more discount department stores is a duplication of services offered at qther nearby shop_pmg centres
is unnecessary. One of the characteristics of this area is its diverse shopping experience & lack of major re_tail chaia stores. There is rezl concermn
thal an expanded Metro centre will draw business away from locat shopping strips, & despite AMP's assertion that thuslwrll he_ minimal, the
negative effects of such redeveiopment can be observed at Deuble Bay, Paddinglon & Bondi after the expanded Bondi Junclion centre.

LITTER, TROLLEYS AND POLLUTION ] . ) ¢
Many issues have not yet been addressed in the new proposal. More cars and trucks will add to air and noise po!!upon. The maﬂagement_ of
abandoned trolleys and litter is currently very unsatisfactory. Noise disturbance will worsen due to increased operational and cleaning aclivities.

INADEQUATE COMMUNITY CONSULTATION . -

The community consultation process conducted for AMP was unsatisfactory and disingenuous. It sought to mislead people into believing that _
"revitalisation” meant refurbishment or renovation, but the plans reveal a huge expansion over the current centre and onto a large warehouse site
that is zoned for industrial use. Gontrary to AMP's feports, extensive independent surveys of local residents confirm they oppose the plans.

Our community does not want or need this massive redevelopment forced on them. We want a clean and inviting environment to shop in but not a
massive expansion that wilt forever change the fabric and character of our neighborhood.

OTHER COMMENTS

Yours sincerely

El

fAl

[signature)
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Project Description Marrickvilie Metro Shopping Centre MP09_0191 - Marrickville Metra S
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I object to the above proposal to expand the Marrickville Metro Shopping Centre. The redevelopment of this cantfe is inappropriate. it is unlike
ather shopping centres and reguires special consideration of its unique situation. It is not localed on a main road, is not adequately serviced by
public transport, it wilt increase traffic problems, it is out of character with the surrounding low-rise residential area. it will drain busmes_s from locai
shopping strips, it will increase neise and air pollution, and 1 will have a negative impact on the amenity of residents and the community.

SIZE . .
The proposal, theugh scaled down in the revised plans, will increase by 75%. It will increase by 140% in height. lts ove{all presence wili dominate
and overwhelm the smali-scale single residential dweliings around it, and is cut of character with the streetscape of period buitdings.

TRAFFIC

The applicant does not acknowledge that the huge increase in retail floor space will significantly impact on traffic, It is self-evident that atmost
doubling the size of the ceatre will markedly increase traffic en the already over-burdened small local roads. An ‘mctependent an‘alysrs predicts that
traffic witl increase by 50% on Satusdays and 75% on Thursday evenings. il wifl also generate a large increase in trucks to service the additional
major stores and 3 supermarket, It will worsen current “rat runs” through narrow streets as vehicles try to avoid teaffic build-ups. Key streets
affected, such as Lord and Darley Streets, have been ignored in the AMP traffic assessment.

PUBLIC TRANSPORT .

The rail stations are at ieast a kilemetre away, oo far 1o carry heavy shopping. The 3 bus routes from the Metro do not adequ_ately service the
neads of the local area, as they exit the LGA to go to Bondi Junction or Millers Pt. The cther bus routes from Enmore Rd or King St are again too
far to carry a lot of shopping, Public transport is inadequate and the expansion will encourage more car travel.

LOSS OF TREES . -

While the new plans have retained most of the trees on Murray & Smidmore Streets that were designated for remaval in the r‘)rlg‘mai plans, there
are many other trees that may stilt be under threat of removal. Especially along Victoria Road where most of the tan(isca'pe-sagmﬁcam Hills
Weeping Fig trees are described as "consider for relention” - this ambiguous terminology is no guarantee for the protection of these magnificent
trees that form a continirous fealy canopy that shelters much witdlife and birds as well as adding shade and heauty to the streetscape.

SHOPPING CHOICES ) &
The addition of a third supsmmarket & two more discount depariment stores is a duplication of services offered at other nearby shopping centres
is unnecessary. One of the characteristics of this area is its diverse shopping experience & fack of major re‘tall chain stores. There is real concemn
that an expanded Mefro centre wifl draw business away frem locat shopping strips, & daspite AMP's assertion that this will be minimat, the
negative effects of such redevelopment can be observed at Double Bay, Paddington & Bondi after the expanded Bondi Junction centre.

LITTER, TROLLEYS AND BPOLLUTION . i . §
Many issues have not yet been addressed in the new proposal. More cars and trucks wili add to air and naise poliution. The management of
abandoned trolleys and litter is currently very unsatisfactory, Noise distusbance will worsen due to increased operational and cleaning activities.

INADEQUATE COMMUNITY CONSULTATION . . -
The community consultation process conducted for AME was unsatisfactory and disingenuous. It sought to mislead people into believing that

“revitalisation” meant refurbishment or renovation, but the pians reveal a huge expansion over the current centre and onto a iarge warehouse site
that is zored for industrial use. Contracy to AMP's reports, extensive independent surveys of local residents confirm they oppose the plans.

Our community does not want or need this massive redevelopment forced or: them. We want a clean and inviting environment to shop in but not &
massive expansion that will forever change the fabric and character of our neighborhood.

OTHER COMMENTS

Yours sincerely

/. )
’/"’"1/}/’“ — J%/ 4 s/

(sigrnature) / {dae)
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Project Description Marrick?yle Metro Shopping Centre
rh / . ¥
Name ) (/7/ fALA {first name)

108 L OTlsARCl W]

Address ] / l/ 'L (j/if WR (f'fé ‘ {,/ '[\ L (é

Emaii S—— e, e e
Overall view/position

on the Metro proposal * Suppert . Object‘ * Other {please

circle) TSGR ST

| obyject to the above proposal to expand the Marrickville Metro Shopping Centre, The redevelopment of t‘his centre is inappropriate. 1t is uréilge
other shopping centres and requires special consideration of its unique situation. Iis not located on a main road, is not ade(;uateiy servlfce iycal
public transpot, it will increase traffic problems, itis oul of character with the surrounding fow-rise res.adentlal ared, it will drain business from io
shopping strips, it will increase noise and air poliution, and it will have a tegative impact on the amenity of residents and the community.

The proposal, though scaled down in the revised plans, will increase by 75%. It will increase by 140% in height. Its ove:_all presence will dominate
and overwhelm the small-scaie single residential dwellings around it, and is out of character with the streetscape of period buildings.

TRAFFIC L . is self-evident that almost

The appiicant does not acknowledge that the huge increase in retail floor space will significantly impact on traffic. It is seli-evic e“i 1 dicts that
doubling the size of the centre will markedly increase traffic on the already over-burdened smal! tocal r_oads. An ‘maependent ana YS;S prfi(iiiﬁ{;ﬂ'sl
traffic will increase by 50% on Saturdays and 75% on Thursday evenings. It will also generate a large increase in trucks to servnce;:t e ?f 215 ‘ |
major stores and 3 supermarket. 1 will worsen current "rat runs” through narrow streets as vehicles try 1o avaid traffic build-ups. Key sire
affected, such as Lord and Dariey Streets, have been ignored in the AMP traffic assessment.

]

3

|

]

]

|

SIZE i
i

|

|

PUBLIC TRANSPORT 4 tely service the
The rail stations are at least a kilometre away, too far to carry heavy shopping. The 3 bus routes from the Metro do not adequate ét 00
needs of the local area, as they exit the LGA to go to Bondi Junction or Millers Pt. The cther bus routes from Enmore Rd or King St are ag

far to carry a lot of shopping. Putlic transport is inadequate and the expansion will encourage more car travel.

LOSS OF TREES _ _ 7 o ans. there
While the naw plans have retained mest of the trees an Mutray & Smidmore Slreets that were designated for removat in the original p e,

are many othar trees that may stili be under threat of removal. Especially along Victoria Road where most of the Iandscape"SIQn‘"C"'“ K Ini'cent
Weeping Fig trees are described as "consider for retention” - this ambiguous terminolegy is no guarantee for the protection of these magnif
trees that form a continuous leafy canapy that shelters much wildlife and birds as well as adtling shade and heauty to the streetscape.

SHOPPING CHOICES . . i ing centres &
The addition of a third supermarket & two mare discount department stores is a duplication of services offereq at o.ther nearby sam‘i)'pl g eoneorn
is unrnecessary. One of the characteristics of this area is its diverse shapping experience & lack of major re_tall chain ;tcrc-_zs. Th(_.re_, is retie

1hat an expanded Metro cenlre will draw business away from local shopping strips, & despite AMP's assertion matfms.wm be minimal,

negative effects of such redevelopment can be observed at Double Bay, Paddington & Fondi after the expanded Gondi Junction centre.

LITTER, TROLLEYS AND POLLUTION _ ) A ] ement of
Many issues have not yet been addressed in the new proposat. More cars and frucks will add to air and noise pollut_lon. The manag s
abandoned trolleys and litier is currently very unsatisfactory. Noise disturbance will worsen dus to increased operational and cleaning activiiies.

INADEQUATE COMMUNITY CONSULTATION . _ e into befisving that
The community consultation pracess conducted for AMP was unsatisfactory and disingenuous. It sought to misiead people intc bed E oo site
“revitatisation” meant refurbishment or renovation, but the plans reveat a huge expansion over the current centre and onto a large hware| ou

that is zoned for industrial use. Contrary to AMP's reporis, extensive independent surveys of local residents canfirm they oppose the plans.

N . . ia
Our community does not want or need this massive redevelopment forced on them. We want a clean and inviting envirenment te shop in but no

massive expansion that will forever change the fabric and character of our neightorhood.

OTHER COMMENTS

Yours sincerely

'(signature) . . (date)



_Project Description 1 Marrickville Metro Shopping Centre | MPQ9 0191 - Marrickyille Metro

Name Yo o€  stname P}’”’Vﬁ

{surnarms)

Address YD Ef/f”?cj) ///(?M Y 66 /‘)

Home orWork {please cucle) |

Emait i R

Overall view/position ,

an the Metro proposal * Support @@ * Other {please
circle) S

| ohject ta lhe above propnsal to expand the Marrickvilie Metro Shopping Centre. The redevelopment of this ceatre is lnar)pro;?r:exte. Itis un:ﬂtt)e
other shopping cantres and requires special consideration of its unique situation. it is not located on amain road, «s_no@ adequaieiy servtfce( lyca!
public lranspor, it will increase traffic problems, it is out of character with the surrounding low-rise reslldentlal aread, it will drain business from lo
shopping strips, it will increase noise and air pollution, and it wiil have a negative impact on the amenity of residents and the community.

SIZE o . .
The proposal, though scaled down in the revised plans, will increase by 75%. It will increase by 140% in height. its over_all presence will dominate
and overwhelm the small-scate single residentiai dwellings around it, and is out of character with the streetscape of period buidings.

TRAFFIC il signifi i i i hat almast

The applicant does not acknowledge that the huge increase in retail floor space will significantly impact on 1rafﬁc§‘ It is self-evident l1‘a a o that
doubling the size of the centre witl markedly increase traffic on the already over-busdened small local r_oads. An_mciependent an_a;ys;s prgd!iz_ S I
traffic will increase by 50% on Saturdays and 75% on Thursday evenings. It will aiso generate ajarge increase in trucks to service the a ;tlona
maijor stores and 3 supermarket. It will worsen current “rat cuns” through narrow streets as vehicles iy to aveid traffic build-ups. Key streets
affected, such as Lord and Darley Streets, have been ignored in the AMP traffic assessment.

PUBLIC TRANSPORT _ | o the
The rail stations are at least a kilometre away, 100 far to carry heavy shopping. The 3 bus routes from the Metro do not adequ_ate y service i 00
needs of the local area, as they exit the LGA ta go to Bongi Junction or Millers £t. The other bus routes from Enmore Rd or King St are again to
far to carry a iot of shopping. Public transport is inadequate and the expansion will encourage more car travel.

LOSS OF TREES : in the original plans, there
While the new pians have retained most of the trees on Murray & Smidmaorg Streets that were designated for removal in the origmal p ?—I'Ii‘

are many othier trees that may stil be under threat of removal. Especially along Victoria Road where most of the Iandscgpe-519r1lr;cas1t i sf‘cent
Weeping Fig trees are described as "consider for retention” - this ambiguous terminology is o guarantee for the protection aof thes_e magnifi
trees that fomm a continucus leafy canopy that shelters much wildlife and birds as well as adding shade and beauty o the streetscape.

|
SHOPPING CHOICES ) |
The addition of a third supesmarket & two more discount department stores is a duplication of selvice§ offereq at qther nearhy sho;)‘pzng Tentrr‘izrﬁ
is unnacessary. One of the characteristics of this area is ifs diverse shopping experience & ack of major re_ta|| chain stores. thrc_a is irete:] col
thal an expanded Metro centre will draw husiness away from tocal shopping strips, & despite AMP's assertion that th;s‘wni e minial, the
negative effects of such redevelopment can be observed at Double Bay, Paddington & Bondi after the expanded Bondi Junction centre.

LITTER, TROLLEYS AND POLLUTION _ ) ) ment of
Many issues have not yet been addressed in the new proposal. More cars and trucks will add to air and noise pollution. The manage e
abandoned trolleys and fitter is currently very unsatisfactory. Noise disturbance wifl worsen due to increased cperationat and cleaning activities.

INADEQUATE COMMUNITY CONSULTATION ] ) into believing that
The community consultation process conducted for AMP was unsatisfactory and disingenuous. it sought to mislead people inte believi I? o
“revitalisation” meant refurbishment or rencvation, but the plans reveal a huge expansion over the current centre and onte a large ware! ouse 5i
that is zoned for industrial use. Contrary ko AMP's reports, extensive indepandent surveys of local residents confirm they oppose the plans.

Qur community dees not want or need this massive redevelopment forced on them. We want a clearn ard inviting environment to shep in but not a
massive expansion that will forever change the fabric and character of our neighborhood.

QOTHER COMMENTS

Yours sincerely

o ,/)! ! fﬁ/ ) /,. /|

a ; e 7 i I3
G AN _‘,f,f;;-‘;_y/_ ({; ...... Foeeeens J A
(Signure) 1 {date) !
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_Project Descriotion Marrickvilte Metro Shopping Centre | MP09 0191 -Marrickvile Metr

Narme Q;//MMDQ _ (first name) s BUrREME)
- 77 A@f

_Organisation (if applicable) © f’/’%ﬁ’/ﬂ‘% o T

Phone Number:

-~ e g s
Address /‘}Z :f A /jﬂ M L'//: ﬂ f/ - Horsg o{{\loﬁ: Q4 ? é// %Iease circle)

gy fo A ?
Email \pESER C U A
Overail view/position ) ’ .
on the Metro proposal " Suppert "Objecﬂ © Other {please
circie) sl

I abject to the above proposal to expand the Mardickvilie Matro Shopping Gentre. The redevelopment of this centre is inappropriate. Itis untike
other shopping centres and requires special consideration of its unigue situation. Itis not located on a main road, is_ no_t adequate!y senviced by
public transport, it will increase traffic problems, it is out of character with the surrounding low-rise residential area, it will drain business from local
shopping strips, it will increase noise and air pollution, and it will have a negative impact on the amenity of residents and the community.

SIZE . .
The proposal, though scaled down in the revised plans, will increase by 75%. it will increase by 140% in height. its overall presence will dominate
and overwhelm the smali-scale single residential dwellings around it, and is out of character with the streetscape of period buildings.

TRAFFIC

The applicant does not acknowledge that the huge increase in retail floor spaca will significantly impact on trafﬁq. Itis self-evident that almost X
doubling the size of the centre will markediy increase traffic on the already over-burdened small tocal r_oacis. An_mdependent an‘aiys:s ;)redl_c_ts l'hla
traffic will incraase by 50% on Salurdays and 75% on Thursday evenings. it will also generale a large increase in trucks t{} sernvice the additiona
major stores and 3" supermarket. It will worsen current "rat runs” through nasrow streets as vehicles try to avoid traffic buiid-ups. Key sireets
affected, such as Lord and Darley Streets, have been ignered in the AMP traffic assessment.

PUBLIC TRANSPORT )

The rail stations are at least a kilometre away, toc far to cary heavy shopping. The 3 bus routes from the Metro do not adequ‘ately service the
needs of the locai area, as they exit the LGA to go to Bondi Junction or Milters Pt. The other bus routes from Enmore Rd or King St are again teo
far to carry a lot of shopping. Public transport is inadequate and the expansion will encourage more car travel.

LOSS OF TREES ] -

While the new plans have refained most of the trees on Murray & Smidmore Streets that were dasignated for removal in the original plans, there
are many other trees that may still be under threat of semoval. Especially along Victoria Road where most of the Iandscqpe-sxgmﬁcant Hiils
Woeeping Fig trees are described as "consider for retention” - this ambiguous terminology is no guarantee for the protaction of these magnificent
trees that form a cortinuous leafy canapy that shelters much wildlife and birds as welt as adding shade and beauly to the streetscape.

SHOPPRING CHOICES . i &
The addition of a third supermarket & two more discount departmert stores is a duplication of services offe{et_i at o_lhef nearhx shopping centres
is unnecessary. One of the characteristics of this aeaa is its diverse shopping experience & lack of major retail chain slores, Phere is real conoern
that an expanded Metro centre will draw business away from local shopping strips, & despite AMP's assertion that this will be mintimal, the
negative effects of such redevelopment can be ohserved at Doubie Bay, Paddington & Bondi after the expanded Bondi Junction centre.

LITTER, TROLLEYS AND POLLUTION . i ) t of
Many issues have not yet been addressed in the new proposal. More cars and trucks will add {o air and noise po!lut_lon. The management (')t‘
abandoned frolleys and litter is currently very unsatisfactory. Noise disturbance will worsan due to ingreased operational and cleaning activities.

INADEQUATE COMMUNITY COMSULTATION 3 . Lo

The community consuitation process conducted for AMP was unsatisfactory and disingenuous. It sought te mislead people into believing that
"revitalisation” meant refusbishment or renovation, but the plans reveal a huge expansion over the cur{ent centre and onto a large warehouse site
that is zoned for industrial use. Contrary to AMP's reports, extensive independent surveys of local residents confimm they oppose the plans.

Our community does not want or need this massive redevelopment forced on them. We want a clean and inviting environment to shop in but not a
massive expansion that wilt forever change the fabric and character of our neighberhood.

OTHER COMMENTS

Yours sincerely

, - e s
P -"_l»": ey ‘/' };’_‘f . /\_;t' - ’xf ki
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: Project Description Marrickviile Metro Shopping Centre P09 0191 - Marrickyills Metro

. iy e . L R
Name ] K}j\b\ 'ﬂ ) (first name) K Kr\my\(\ﬁgz()k«l/\}?)

_Organisation (if applicable) |

2N (W ‘"WN\DV“‘“\\‘ e ) Phone Number:
A B OGN Y

Address Home orWerk {please circle)
_Email B R

Qverall view/position e

on the Metro proposal * Support Object ) * Other {please

circte) 4

| ohject to the above proposal to expand (he Marrickyille Metro Shopping Centre. The redevelopment of t_his centr_e is inappropriate. 1§ is unlike
other shopping centres and requires special consideration of its unique situation. it is not located on & main road, is rot adec;uatelg serviced by
public transpert, it will increase traffic probiems, it is out of character with the surrounding low-rise residential area, it will drain business from local
shopping strips. it will increase noise and air pollution, and i will have a negative impaci on the amenity of residents and the commuinity.

S1ze . )
The proposal, though scaled dewn in the revised plans, will increase by 75%. It will increase by 140% in height. Its overali presence will dominate
and overwhelm the small-scate single residential dwellings around it, and is out of character with the streetscape of period buildings.

TRAFFIC

The applicant does not acknowledge that the huge increase in retait floor space will significantly impact on lrafﬁq ltis seif-gvident that almost
doubling the size of the centre will markedly increase traffic on the already over-burdened small focal roads. Anvsndependent an‘aiysm pred[c_ls that
traffic will increase by 50% on Saturdays and 75% on Thursday evenings, It will also generate a large inc;ease: intrucks lo sevice the additional
major stores and 3" supermarket. It wilf worsen current "rat runs” through narrow streets as vehiclas try 10 avoid traffic buitd-ups. Xey streets
affected, such as Lard and Darley Streets, have been ignored in the AMP traffic assessment.

PUBLIC TRANSPORT _

The rail stations are at least a kilometre away, too far to carry heavy shopping. The 3 bus routes from the Metro do not adequately service the
needs of the local area, as they exit the LGA to go to Bondi Junction or Millers Pt. The other bus routes fror Enmore R4 or King St are again too
far to carry a lot of shopping. Public transport is inadequate and the expansion witl encourage more car travel.

LOSS OF TREES . -

While the new plans have retained most of the trees on Musray & Smidmore Streets that were designated far removal in the ariginal plans, there
are many other trees that may still be under threat of removal. Especially along Victoria Road where most of the {andscqpenStgmf(canl Hulig_
Weeping Fig trees are described as “consider for reterdion” - this ambiguous terminology is no guarantee for the protection of lhese magnificent
trees that form a continuous leafy canopy Lhat shelters much wildlife and birds as well as adding shade and beauty to the streetscape.

SHOPPING CHOICES .

The addition of a third supermarket & two more discount depariment stores is a duplication of services offerepl al o_th(—;r neam_y. shop_pmg cantres &
is unpecessary. One of the characteristics of this area is its diverse shopping experience & lack of major retail chain g.tor(_-:s. lhgrg is real congern
that an expanded Metro centre will draw business away from local shepping strips, & despite AMP's assertian that this will be minimal, the
negative effects of such redevelopment can be observed at Double Bay, Paddington & Bondi after the expanded Bondi Junction centre.

LITTER, TROLLEYS AND POLLUTION ) . ' i
Many issuies have not yet been addressed in the new proposal. More cars and trucks will add to air and noise pollution. The management of
abandoned trolleys and litter is currently very unsatisfactory. Noise disturbance will worsen due to increased operational and cleaning activities.

INADEQUATE COMMUNITY CONSULTATION . .

The community consuitation process conducied for AMP was unsatisfactory and disingenuous. i sought to mislead people intc befieving that )
“revitalisation” meant refusbishment or renovation, but the plans reveal a huge expansion overt the cugrent centre and onto a large warehouse site
that is zoned for industrial use. Contrary to AMP's reports, extensive independenl surveys of local residents confirm they oppose the pians.

Qur community does not want or need this massive redevelopment forced on ther. We want a clean and inviting enviranment fo shap in but rot a
massive expansion that will forever change the fabric and character of our ngighborbood

OTHER COMMENTS

Yours sincerely

aryres -3,




