If you want to SAVE MARRICKVILLE & the INNER WEST from this massive & unwanted redevelopment, use this page (or use your own words)
to write a submission to the Dept of Planning. Send a copy to the other politicians below sa they also know what the community thinks.

Where to send submissions via post, online or email For more information from Metro Watch g f{' O
Att: Andrew Smith Join cur emailing list to raceive updates R
Department of Planning metro watch@opiusnet.com.au
GPO Box 39
Sydney NSW 2011
Dept of Planning — Major Projects MP09 0191 - Marrickville Metro Visit the website to send an instant submission
http:/majorprojects. planning nsw.dqov.aul?action=view job&job id=3734 www, metrowatch.com.ay
Dept of Planning ~ Planning Minister Tony Kelly

ianning@lpma.nsw.gov.ay
Dept of Planning — Director Generat Sam Haddad Be our friend on Facebook
sam.haddad@planning.nsw.gov.au wyiw. facehook.comigroun php?gid=138039529544733
information@planning. nsw.qov.ay
Shadow Minister for Planning - Brad Hazzard COMPLETE, SIGN & DATE THE FORM BELOW
brad.hazzard@parliameni.nsw.qov.au Al details are required if the submission is to be accepted by D of P

=»> cut here and send >>>>>5220500 505 SEERRREEERIFRPRERRFFRERI>RPRR 20> deadlineg for submissions is S5pm Friday 18™ March 2011 >>>555>
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{ object to the above proposal to expand the Marrickville Matro Shopping Centre. The redevelopment of this centre is inappropriate. It is unlike other shoppirg
centres and requires special consideration of its unique situation. it is not located on a main road, is not adequately serviced by public transport, it will increase
traffic problems, it is out of character with the surrounding tow-rise residential area, it will drain business from local shopping strips, it will increase noise and air
polivtion, and it will have a negative impact on the amenity of residents and the community.

SIZE
The proposal, though scaied down in the revised plans, will increase by 75%. it will increase by 140% in height. its overall presence will dominate and overwhelm
the smail-scale single residentiat dwellings around it, and is out of character with {he streetscape of period buildings.

TRAFFIC

The applicant does not acknowledge that the huge increase in retail floor space will significantly impact on traffic. It is self-evident that almost doubling the size of
the centre wilt markadly increase traffic on the already over-burdened small iocal roads. An independent analysis predicts that traffic will increase by 50% on
Saturdays and 75% on Thursday evenings. It will also generate a large increase in trucks to service the additional major stores and 3% supermarket. it will worsen
current "rat runs” through narrow streets as vehicles try to avoid traffic build-ups. Key streets affected, such as Lord and Darley Streats, have been ignored in the
AMP iraffic assessment.

PUBLIC TRANSPORT

The rail stations are at least a kilometre away, too far to cany heavy shapping. The 3 bus routes from the Metro do not adequately service the needs of the jocal
area, as they exit the LGA {o go to Bondi Junction or Millers Pt. The other bus routes from Enmore Rd or King St are again

oo far to carry a lot of shopping. Public transport is inadequate and the expansion will encourage more car fravel.

LOSS OF TREES

While the new plans have refained most of the trees on Murray & Smidmore Streets that were designated for ramoval in the original plans, there are many other
trees thal may stilf be under threat of removal. Especially along Victoria Road whera most of the landscape-significant Hills Weeping Fig frees are described as
“consider for retention” - this ambiguous termineciogy is no guarantee for the protection of these magnificent trees that form a continuous leafy canopy that shelters
much wildiife and birds as well as adding shade and beauty to the streetscape.

SHOPPING CHOICES

The addition of a third supermarket & two more discount department stores is a duplication of services offered at other nearby shopping centres & is unnacessary.
One of the characteristics of this area is its diverse shopping experience & lack of major retail chain stores. There is real concern that an expanded Metro centre
will draw business away feom local shopping strips, & despite AMP’s assertion that this will be minimal, the negative effects of such redevelopment can be
obsetved at Double Bay, Paddington & Bondi after the expanded Bondi Junction centre.

LITTER, TROLLEYS AND POLLUTION
Many issues have not yet been addressed in the new proposal. More cars and trucks witl add to air and noise pollution. The management of abandoned frolleys
and fitter is currently very unsatisfactory. Noise disturbance witl worsen due to increased oparational and cleaning activities.

{INADEQUATE COMMUNITY CONSULTATION

The community consultation process conducted for AMP was unsatisfactory and disingenuous. 1t sought fo mislead people into believing that “revitalisation” meant
refurbishment or renovation, but the plans reveal a huge expansion over the current centre and onte a targe warahouse site that is zoned for industial use.
Contrary to AMP’s reports, extensive independent surveys of local residents confirm they oppose the plans.

Cur community does not want or need this massive redevelopment forced on them. We want a clean and inviting environment te shop in but not a massive
expansion that will forever change the fabric and character of our neighbourheood.
Yqurﬁs/sjn;:erely
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{ object to the above proposat to expand the Marrickville Metro Shopping Centre. The redevelopment of this centre is inappropriate. Itis undike other shopping
centres and requires special consideration of its unique situation, I is not located on a main road, is not adequately serviced by public transpori, it wil
increase trafiic problems, it is out of character with the surrounding low-rise residentiat area, it will drain business from local shopping strips, it will increase
noise and air poliution, and it wil have a negative impact on the amenity of residents and the community.

SIZE
The proposal, though scaled down in the ravised plans, will increass by 75%. 1 will increase by 140% in height. It overal presence will dominate and
overwhelm the smail-scale single residential dwellings around i, and is out of character with the shreetscape of period buildings.

TRAFFIC

The applicant does not acknowledge that the huge increase in retail floor space will significantly impact on traffic. itis seif-avident thal almost doubling the
size of the centre wilt markedly increase traffic on the already over-burdened small local roads. An independent analysis predicts that traffic will increase by
50% on Saturdays and 75% on Thursday evenings. It witl also generate a large increase in trucks to service the additionat major stores and 3 supermarkst. It
will worsen current “rat rung” through narrow streets as vehicles iry to avoid traffic build-ups, Key streeis affected, such as Lorg and Datley Streets, have been
ignored in the AMP {raffic assessment.

PUBLIC TRANSPORT

The rail stations are at teast a kilomeire away, (0o far to carry heavy shopping. The 3 bus routes from the Metro do not adequately service the needs of the
iocal area, as they exit the LGA to go to Bondi Junciion or Millers Pi. The other bus routes from Enmore He o King St are again

too far to carry a lot of shopping. Public transport is inadequate and e expansion will encourage more car traval.

L.QSS OF TREES

While the new plans have retained most of the Yrees on Murray & Smidmore Streets that were designated for removal in the original plans, there are many
cther trees that may still be under threat of remaval. Especially along Victoria Road where most of he landscape-significant Hills Weeping Fig trees arg
described as “consider for retention” - this ambiguous terminology is no guarantee for the protection of these magnificent trees that form a continuous lealy
canopy that shelters much wildlife and birds as well as adding shade and beauly to the strestscape.

SHOPPING CHOICES

The addition of a third suparmarkel & two mare discount deparimeni stores is a duplication of services offered at other nearby shopping centres & is
unnecessary. One of the characteristics of this area is its diverse shopping experience & lsck of major setail chain stores. There is real concern thatan
expanded Metro centre will draw business away from local shapping strips, & daspite AMP's assertion that this wilt b minimad, the negalive effects of sucih
redevelopment can be ohserved at Double Bay, Paddington & Bondi after the expanded Bondi Juriction centre.

LITTER, TROLLEYS AND POLLUTION :
Many issues have not yet heen addressed In the new proposal. More cars and trucks will add 1o air and noiss pollution. The management of abandonad
trolleys and liter is currently very unsatisfaciory. Noise disturbance will worsen due to increased opsrationat and cleaning activities.

NADEQUATE COMMUNITY CONSULTATION
The communily consultation process condusted for AMP was unsatisfactory and disingenuous. It sought {o rnislead people into hefieving that “revitalisation” |
meant refurbishment or renovation, but the plans reveal a nuge expansion over the current centre and onio a large warehouse site that is zoned for indusirial |
use. Contrary 1o AMP's reporis, extensive independent surveys of focal residents confirm they oppose the ptans. |

OLir community doas not want of need this inassive redevelopment forced on them. We wani & clean and inviting environmeni to shop in but not a massive
axpansion that will forever change the fabric and characier of our neighbourhood.

QTHER COMMENTS

Yours sincershy
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t object to the above proposal to expand the Marrickville Metro Shopping Centre. The redevelopment of this centre is inappropriate. It is unlike other shopping
centres and requires special consideration of its unique situation. It is not located on a main read, is not adequately serviced by public iranspor, it will increase
traffic probltems, it is out of character with the surrounding low-rise residential area, it will drain business from local shopping strips, it will increase noise and air
pellution, and it will have & negative impact on the amenity of residents and the community.

SIZE
The proposal, though scated down in the revised plans, will increase by 75%. It will increasa by 140% in height, its overall presence will dominate and overwhelm
the small-scale single residential dwellings around it, and is out of character with the streetscape of period buildings.

TRAFFIC

The applicant does not acknowledge that the huge increase in retail fioor space will significantly impact on traffic. H is self-evident that almost doubling the size of
the cenire will markedly increase traffic on the already aver-burdened small local roads. An independent analysis predicts that traffic will increase by 50% on
Saturdays and 75% on Thursday evenings. It will alse generale a large increase in trucks to service the additional major stores and 3™ supermarket. |1 wilt worsen
current "rat runs” through narrow streets as vehicles try to avoid iraffic build-ups. Key streals affected, such as Lord and Darley Streets, have been ignored in the
AMP traffic assessment,

PUBLIC TRANSPORT

The rail stations are at least 2 kilometre away, too far to carry heavy shopping. The 3 bus routes from the Metio do not adequately service the needs of the local
area, as they exit the LGA to go to Bondi Junction or Millers Pt. The other bus routes from Enmeore Rd or King St are again

too far to carry a iot of shopping. Public transport is inadequate and the expansion will encourage more car bravel.

1085 OF TREES

While the new plans have retained most of the trees on Murray & Smidmore Streets that were designated for removal in the original ptans, there are many other
lrees that may sill be under threat of removal. Especially atong Victoria Road where most of the landscape-significant Hills Weeping Fig trees are described as
“consider for retention” - this ambiguous terminology is no guarantee for the protection of these magnificent trees that form a continuous leafy canopy that shaiters
much wildife and birds as well as adding shade and beauty to the sireetscape.

SHOPPING CHOICES

The addition of a tirdl supermarket & two more dliscount department stores is a duplication of services ofiered at other neasby shopping centres & is unnecessary,
One of the characteristics of this area is ifs diverse shopping experience & lack of major retail chain stores. There is real concern that an expanded Metro centre
will draw business away from locai shopping strips, & despite AMP’s asserfion that this will be minimal, the negative effects of such redevelogment can be
observed at Double Bay, Paddington & Bondi after the expandead Bondi Junction centre.

LITTER, TROLLEYS AND POLLUTION
Many issues have not yet been addressed in the new preposal. More cars and irucks will add fo air and noise potlution. The management of abandoned trolleys
and litter is currently very unsatisfactory. Noise disturbance will worsen due to increased operational and cleaning activities.

INADEQUATE COMMUNITY CONSULTATION

The community consultation process conducted for AMP was unsatisfactory and disingenucus. It sought to mislead people into believing that "revitalisation” meant
refurbishment or renovation, but the plans reveal a huge expansion over the current centre and onto a large warehouse site that is zoned for industrial use.
Contrary to AMP's reports, extensive independent surveys of locat residents confirm they oppose the plans.

Qur community does not want or need this massive redevelopment forced on thern. We want a clean and inviting environment to shop in but not 2 massive
expansion that will forever change the fabric and character of cur neighbourhood.

Yours sincerely
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I object to the above proposal to expand the Marrickville Metro Shopping Centre. The redevelopment of this centre is inappropriate. It is unlike other shopping
centres and requires special consideration of its unique situation. It is not located on a main road, is not adequately serviced by public transport, # wilf increase
traffic problems, it is out of character with the surrounding low-rise residential area, it will drain business from local shopping strips, it will increase noise and air
poliution, and it will have a negative impact on the amenity of residenis and the community.

SIZE
The propesat, though scaled down in the revised plans, will increase by 75%. }t will increase by 140% in heignt. Hs overall presence will dominate and overwhelm
the small-scale single residential dwelfings around it, and is out of character with the streetscape of period buildings.

TRAFFIC

The applicant does not acknowledge that the huge increase in retail floor space will significantly impact on traffic. it is self-evident that almost doubling the size of
the centre will markedly increase traffic on the already over-burdened small local roads. An independernt analysis predicts that traffic will increase by 50% on
Saturdays and 75% on Thursday evenings. it will alsc generate a large increase in trucks to service the additional major siores and 3 supermarket. It will worsen
current “rat runs” through narrow sireets as vehicles try to avoid traffic build-ups. Key streels affected, such as Lord and Darley Streets, have been ignored in the
AMP traffic assessment,

PUBLIC TRANSPORT

The rail stations are at least a kilometre away, too far to casry heavy shopping. The 3 bus routes from the Metro do not adequately service the needs of the local
area, as they exit the LGA to go to Bondi Junction or Milless Pt. The other bus routes from Enmore Rd or King St are again

too far to carry a lot of shopping. Public transport is inadequate and the expansion will encourage more car travel.

LOSS OF TREES

Whiie the new pians have retained most of the trees on Murray & Smidmore Streets that were designated for removal in the originai plans, there are many other
{rees that may siifl be under threat of removal, Especially along Victoria Road where most of the landscape-significant Hilis Weeping Fig trees are described as
“consider for retention” - this ambiguous teminology Is no guarantee for the protection of these magnificent trees that form a continuous leafy canopy that shelters
much wildlife and birds as well as adding shade and beauty to the streetscape.

SHOPPING CHOICES

The addition of a thisd supermarket & two more discount department stores is a duplication of services offered af other nearby shepping centres & is unnecessary.
One of the characteristics of this area is its diverse shopping experience & lack of major retail chain stores. There is real concern that an expanded Metro centre
will draw business away from locai shopping strips, & despite AMP's assertion that this will be minimal, the negative effects of such redevelopment can be
observed at Double Bay, Paddington & Bondi after the expanded Bondi Junction centre.

LITTER, TROLLEYS AND POLLUTION
Many issues have not yet been addressed in the new proposal. More cars and trucks will add to air and noise poflution. The management of abandoned trolleys
and litter is currently very unsatisfactory. Noise disturbance wifl worsen due to increased aperational and cleaning activities.

INADEQUATE COMMUNITY CONSULTATION

The cornmunily consultation process conducted for AMP was unsatisfactory and disingenuous. It sought o mislead people into believing thal “revitalisation” meant
refurbishment or renovation, but the plans reveal a huge expansion over the current centre and onto a large warehouse site that is zened for industrial use.
Contrary 1o AMP’s reports, extensive independent surveys of local residents confirm they oppose the plans.

Our community does not want or need this massive redevelopment forced on them. We want a clean and inviting snvironment ta shop in but not a massive
expansion that wilt forever change the fabric and characler of cur neighbourhood.

Yours sincerely

{signature) (date)
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| shject to the above proposal to expand the Ma%bﬂetm Shopping Centre. The redevetopment of this cenire is inappropriate. It is unlike othar shopping
centres and requires spacial consideration of its unique situation, It is not located on a main road, is not adequately serviced by pubfic fransport, it will increase
traffic problems, it is out of character with the surrounding low-rise residential area, it will drain business from local shopping strips, it will increase noise and air

pollution, and it will have a negative impact on the amenily of residents and the community,

SIZE
The praposal, though scaled down in the revised plans, will increase by 75%. It vill increase by 140% in height. Its overall presence will dominate and overwhelm
the small-scale single residential dwellings around it, and is out of character with the streetscape of period buildings.

TRAFFIC R
The appficant does not acknowiedge that the huge increase in retall floor space wifl significantly impact on traffic. 1t is self-evident that almost doubling the size o
the centre will markedly increase traffic on the already over-burdened small local roads, An independent analysis predicts that traffic will increase by 50% on
Saturdays and 75% on Thursday evenings. It will also generate a large increase in frucks to service the additional major stores and 3" suparmarket. i witl worser
cuirent "rat runs® thyough narrow streets as vehicles try to avoid traffic bulld-ups. Key streets affected, such as Lord and Darley Streets, have been ignored in the
AMP traffic assessment.

PUBLIC TRANSPORT

The rail stations are at least a kilometre away, too far to carry heavy shopping. The 3 bus routes from the Meira do not adequately servica the neads of the local
area, as they exit the LGA {o go to Bondi Junction or Millers Pt The other bus routes from Enmore Rd or King St are again

too far to carry a lot of shopping. Public transpeort is inadequate and the expansion wifl encourage mare car travel,

1.OSS OF TREES

Whiie the new plans have retained most of the iress on Murray & Smidmore Streets that were designated for removal in the original plans, there are many other
treas that may still be under threat of removal. Especially alang Victoria Road where most of the landscape-significant Hills Weeping Fig trees are described as
‘consider for retention” - this ambiguous terminclogy is no guarantee for the protection of these magnificent traes that form a continuous leafy canopy that sheller:
much wildiife and birds as well as adding shade and beauty io the sireetscape.

SHOPPING CHOICES

The addition of a third supermarket & two more discount depariment stores is a duplication of services offered at other nearby shopping centres & is unnecessary
One of the characteristics of this area s its diverse shopping experience & lack of major retail chain stores, There iz real concern ihat an expanded Metro centre
will draw business away from local shopping strips, & despite AMP's assarlion that this will be minimal, the negative effects of such redevelopment can be
abserved at Double Bay, Paddingten & Bondi after the expanded Bondi Junction centre.

LITTER, TROLLEYS AND POLLUTION
Many issues have not yet been addressed in the new proposal. More cars and trucks will add o air and noise pollufion. The management of abandoned tralieys
and litter is currently very unsatisfactory. Noise disturbance will worsen dus to increased operational and cleaning activities,

INADEQUATE COMMUMITY CONSULTATION

The community consultation process conducted for AMP was unsatisfactory and disingenuous, it sought o mislead people inte believing that “revitalisation” mear
refurbishment or renovation, but the pians reveat a huge expansion over the current centre and onto a large warehouse site that is zoned for industrial use.
Contrary to AMP's reports, extensive independent susveys of local residents confirm they oppose the plans.

Our community does not want or need this massive redevelopment farced on thern. We want a clean and inviting environment to shop in: but not & massive
expansion that will forever change the fabdc and character of our neighbourhood,
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1 object 1o the above propesal to expand the Marrickville Metro Shopping Centre. The redevelopment of this centra is inappropriate. It is unlike other shopping

centres and requires special consideration of its unique situation. It is not located on a main road, is not adequately serviced by public transport, it wil increase
traffic problems, it is out of character with the surrounding low-rise residential area, it will drain business from local shopping strips, it will increase noise and air
pollutior, and i will have & negative impact on the amenity of residents and the cormunity.

SIZE
The proposat, though scaled down in the revised plans, will increase by 75%. It will increase by 140% in height. Its overall presence will dominate and ovenwhelm
the smali-scale singie residential dwellings around i, and is out of character with the streetscape of period buiidings.

TRAFFIC

The applicant does nof acknowiedge that the huge increase in reiait fluor space wili significantly impact on trafiic. 1t is self-evident that almost doubling the size of
the centre will markedly increase traffic on the already over-burdened small local roads. An independent analysis predicts that traffic will increase by 50% on
Saturdays and 75% on Thursday evenings. It will also generate a large increase in trucks lo service the additional major stores and 3" supermarket. i will worsen
current "rat runs” through narrow sireels as vehicles try to avoid traffic build-ups. Key streets affected, such as Lord and Darley Streets, have been ignored in the
AMP fraffic assessment.

PUBLIC TRANSPORT

The rail stations are at least a kilometre away, too far 10 carry heavy shopping. The 3 bus routes from the Metro do not adequately service the needs of the local
area, as they exit the LGA to go to Bondi Junction or Millers Pt. The other bus routes from Enmara Rd or King St are again

too far to carry a lot of shopping. Public transport is inadequate and the expansion will encourage more car fravel.

LOSS OF TREES

While the new plans have retained most of the trees on Murray & Smidmore Siraets that were designated for removal in #he original plans, there are many other
trees that may siifl be under threat of removal. Especially atong Victeria Road where most of the landscape-significant Hills Weeping Fig {rees are described as
“consider for retention” - this ambiguous terminology is no guarantes for the protection of these magnificant treas that form a continuous leafy canopy that sheltars
much wildlife and birds as well as adding shade and beauty to the sirestscape.

SHOPPING CHOICES

The addition of a third supermarket & two more discount department stores is a duplication of services offerad at other nearky shopping centres & is unnecessary.
One of the characteristics of this area is its diverse shopping experience & tack of major retail chain stores. There is real concern that an expanded Mefro centre
will draw business away from focal shopping strips, & despite AMP's assertion that this will be minimal, tha negative effects of such redeveiopment can be
abserved at Double Bay, Paddington & Bondi after the expanded Bondi Junction centre.

LITTER, TROLLEYS AND POLLUTION
Many issues have not yel been addressed in the new proposal. More cars and trucks will add to air and noise poliution. The management of abandoned rolleys
and [itter is currenily very unsatisfactory. Noise disturbance will worsen due to increased operational and cleaning activities.

INADEQUATE COMMUNITY COMSULTATION
The community censultation process conducted for AMP was unsatisfactory and disingenuous. It sought to mistead people into believing that "revilalisation” meant

refusbishment or renovation, but the plans reveal a huge expansion aver the current centre and onto a large warehouse site that is zoned for industrial use.
Contrary to AMP's reports, extensive independent surveys of local residents confirm they oppose the plans.

Cur community does nol want or need this massive redevelopment farced on them, We want a clean and inviting environment fo shop in but not a massive
expansion that will forever change the fabric and characier of our neighbourhood.

Yours sincerely
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I you want io SAVE MARRICKVILLE & the INNER WEST from this massive & Linwanted redevelopment, yse this page (or use YOUr owry we

to write a submission o the Dept of Planning. Send a Copy to the other pofiticians below 50 they aiso know what the community ithinks, o

YWhere to send submissions vig Post, online or amai For more information from Wetro Wateh
Al Andrew Srith Join our emaifing list to receive updates
Department of Planning metro v.fatc_h@g_nfusnet.c_gmﬁ_g

GPO Box 39

Sydney NSW 2011

Dept of Pianning ~ Major Projects MPog 0191 - Marrickville Matro Visit the websits to send an instant submission
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t ohject to the above proposal fo expand the Marrickville Metro Shopping Centra. The redevelopment of this centre is inappropriate. 1t ia unlike other shopping

cenires and requires special considaration of ifs unigue situation, it is not located on a main roagl, is not adequately sarviced by public transpor, it will increase

traific problems, it is aut of character with the surrounding low-rise residential area, it will drain business from lncal shopping sirips, it will increase noise and ai
V)oliuﬁion, and L will have a negative impact on the amenily of residents and the CoMmunity.

SIEE
“The proposal, though scafed down in the revised plans, will increasa by 75%. it will increase by 140% in height. s overalt presence will dominate ang ovensh
1/ the small-scaie single residential dweltings around it, and is out of character with the streetseape of pericd buildings.
TRAFEIC
The applicant does not acknowledgs that the hugs increase in rataj flcor space wilf significantty impact on iraffic, i is self-evident that alinost dotibling the sixe
- the cenfre will markedly increase traffic on the afready over-burdened small local roads. An independent anaiysis predicts that traffic will increase by 50% on
\/ Saturdays and 75% on Thurscday evenings. 1t wiil alsg generate a large increase in tricks fo servics the additionat major stores and 3¢ stiparmarkel. it will wor
cureent “rat rung® through narrow streats ag vehieles iy 1o avaid trafic build-ups. Key streets affected, sich as Losq and Darley Strasts, hava Been ighored in :
AMP traffic assessment,
PUBLIC TRANSPORT
~Fhe raif stations are at least a kilometre away, toc far (6 carry heayy shopping. The 3 bus foutes from the Metra do not adequataly service the needs of the loc
2rea, as they exit the LGA 1o go to Bandi Junciion or Milless Pt, The ather bus roules from Enmore 2d oF Kirg 5t are again
too far to caery a ot of shopping. Pybiic transport is inadequate and the expansion will sncourage more car fravel.
LOSS OF TREES
While the new plans have relainad most of the trees on Murray & Smidmore Straats that were designated for removal in the original plans, there are many oth
rees that may sill bs under fhreat of removal, Especially along Victoria Road whare most of the iandscape-signiffcani il Weeping Fig trees are desciibad a
“consider for retention” - this ambiguous terminofogy is ne guarantee for the protection of these magnificant trees that form a continuous leady canopy that she
much wildlife and hirds as well as adding shade and beauty fo the streeiscapes,
SHOPPING CHOICES
The addition of a thirg supeimarket & fwo more discount depariment slores is s duplication of servicas offered at other nearby shopping centres & is LUnnecess
!/One of the characteristics of this area is ifs diverse shopping exparience & lack of major retaii chain stores. There is real concern that an expanded Meatro cen
will draw business away from foea! shopping stips, & despite AMP's assertion that this will b rminimal, the negative effects of such redevelopment can ba
observed at Double Bay, Paddington & Bondi after the expanded Bondi Junction cenlre.
LITTER, TROLLEYS AND POLLUTION
Many issties have hot yet bean addressed in the new proposal. More cars and frucks will add (o air and noise pollation. The managemeni of abandoned frofle
and litter is currently very tnsatisfactory. Neise disturbance will WOTSen due 10 increased aperational and cleaning activilies,
INADEQUATE COMMUNITY CONSULTATION
/’Fhe cemmunity constltation Precess conducted for AMP was unsatisfactory and disingenuous, it Sought {o misfead people into Lelieving Ihat “revitaksation” m
refurbishment or renovation, bhut the plans reveal a huge expansion aver the clrrent centre ang onto & large warehouse site that is zonad for industrial use.
Contrary to AMP's reports, exlensive indepandant sunveys of focal residenis condim they oppose the plang,

l/ﬁur comimunity does not want or need this massive redevalopment forcag o them. We wani s clean and Ihviting environment to shop in but not 4 raassive
expansion that will foraver change the fabric and charasier of oyr neignbourhood,

"
Yours sincarsfy

Lo / ?
{/qi’?/‘ s T / 5 }% [
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I you want to SAVE MARRICKVILLE & the INNER WEST from this massive & unwanted redevelopment, use this page (or use your cwn wr
to write a subrmission to the Dept of Flarming. Send a Sopy to the other politicians below so thay also know what the Sommunily thinke, o

Where {0 send subimissions via post, online or emait For more information from fdatre Waich ) o
At Andrevr Smith Join our emaifing list to receive updates ég
Department of Planning metro wat_cﬂ@ggt_u_gge_:.ggm,au

GPO Box 30

Sydney NSW 2011

Dept of Planning - Mafor Projects MPOS 0199 - Marrickvilie Malro Visit the websiie 1o send an instant slibmission
ﬁm;ﬂr_nmgjg.rgroiects.gfanning.nsw.gov.aui?actionwigggjpb&fob 23734 v metrowalch.com.au

Dept of Planning - Planning Minister Tony Kelly

planning@ioma nsw. 0v.au

Dept of Planning - Director General Sam Haddad Be aur friend on Facabook

aan.haddad@olaniing, nsw, aov ay woenvy facebook com/ foun pho 2y Ed=13803§§§9544?33_

information@planning, pevy, agv.ay

Shadow Minister for Planning - Brad Hazzard COMPLETE, 8iGN & DATE THE #0iv BELGW

rad.hazzarq@garliament.nsw.gov.au All detajts are r2quired if the submission is to he accepted by D of
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on the Metro proposat , ¥ Suppor!
e S RS 1 Bupport
hject to the above Preposal to expand the Marrickville Metro Shepping Centra. The redeveloprent of this centre fs inappropriate. i s unfike other shapping
cenfres and requires special consideration of jis unigue situation. it jg not lecated on a main road, is not adequately serdeed by public transpor, it wilf increas:
iraffic problems, it is out of character with the starotnding low-rise residential arga. it will drain businass fromy local shopping strips, it wip increass noise and ai
pollufion, and it will have 4 negative impact on the amenity of residents and the COrMNUNity,

[«

}

JLE
%he proposal, though scaled down in the revised plans, will increase by 75%. i will increase Iy 140% in height. s overal presence vill dominate ang oveny
the small-scale single residential dwellings around it, and i oyt of character with the streetscape of period buildings.

TRAFFIC

Tha applicant does not acknowledge that the huge increasa in retai ficor space will significantly impact on traffie. 1t is self-evident that almost doibling the siz
’/“rg};enire wilt markedly increase fraffic on ihe already over-burdened small logal roads. An independent analysis predicts that traffic will increase by 80% on

Saturdays and 75% on Thursday avenings. it will alse generate a large Increase in frucks fo service the additional major stores and 3¢ supermarket, it wilf wor

current “rat runs” through narrow streats as vehicles try (o avoig traific build-ups, Key streets affected, such as Lord and Darlay Streets, have izeen ignored in

AMP fraffic assessmant.

PUBLIC TRANSPORT

Fhe rail stations are at teast a kilornetre away. 0o far to carry heavy shopping. The 3 bus rautes from the Metro do not adequately service the needs of e loe
erea, as they exit the LGA o 4o to Bondi Junction or Millers Bt. The other bus roules fram Enmore Rd or King St are again

100 farto carry o ot of shopping. Public transport is inadequate and the exparsion will Encourage more car trayal,

LOSS OF TREES

Yhile the new pians have retainad most of the trees on Murray & Smidmore Streats that were designeted for rernoval in the originat tans, there are many oth
trees that may still ha under ftireat of removal, Especially along Victoria Road where most of the landscape-s?gmﬁcam Hills Weeping Fig treas are described 5
“consider for retention” - this ambiguous terminology is no guaraniee for the protection of these magnificert #eas that form a continuous leafy canopy that she
much witdlife and birds ag well as adding shade and beauty to the streefscape.

SHOPPING CHOICES

@ atidition of a thirg suparmarket & fwo more discount department stores is a duplication of sorvices offered at othar nearby shopping centras & is uinnecess
One of the characteristics of this area is its diverse shopping experience & iack of major retail chain stores. There is rea concern that an expanded Metro cen
will draw business away from fogai shopping strips, & despite AMP's assertion that this will be minimal, the negalive elfects of such radevaiopment can ba
ahserved at Double Bay, Paddingion & Bondi after the expandad Bondi Junction centra,

LITTER, TROLLEYS AND POLLUTION
tany issuss have not yet been addressed in the new proposal. More cars and frucks wil add te air and noise polfution. The managemant of abandoned trodim
and litter is currently vary unsatisfactory. Noise disturbance wif warsen dug 0 increased operational ang cleaning activities.

INAREQUATE COMMUNITY CONSULTATION

he community consLltation progess conductad for AMP was unsatisfaclory and disingenuous. it sought to misiead eople into bafieving thai “revitalisation” m
refurbishment or renovation, but the plans revea) o huge expansion over the current cenire ang onto a large warahouse site that iz zoned for indusirial use,
Contrary to AP's reports, extensive independent surveys of local residents confinm thay oppose the plans.

OQupbommunity does not want of need this massive redevelopment forcad on thern. We want a clean and inviting snvironmen 1o 3h0D it but notf a massive
Apansion that wilf forevar change the fahric and character of our naighbourhond,

e

(zignauie) {data)

Yours sincergly
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If you want to SAVE MARRICKVILLE & the INNER WEST from this massive & unwanted redeveiopment, use this page (or use your own words)
to write a submission to the Dept of Planning. Send a copy to the other politicians below so they also know what the community thinks.

Where to send submissions via post, online or email For more information from Meiro Watch By 5 )
E Gt

Att: Andrew Smith Join our emailing list to receive updates i gég% .

Department of Planning metro watch@optusnet.com.ay .

GPO Box 38

Sydney NSW 2011

Dept of Planning -~ Major Projects MPQ9_0191 - Marrickyille Metio Visit the website to send an instant submission

hito:/majorprofects planning.nsw.goy.au/?action=view_job&ioh id=3734 waww metrowatch.com.au

Dept of Planning ~ Planning Minister Tony Kelly

langni lprea.nsy.goy.au

Dept of Planning — Directar General Sam Haddad Be our friend on Facehock

sam.haddad@planning.nsw.oov.au ww. facebook. com/group.php?gid=138030580544733

information@planning.nsw.aov.au

Shadow Minister for Planning — Brad Hazzard COMPLETE, SIGN & DATE THE FORM BELOW

brad hazzard@parliament. ngw.gov.au All details are required if the submission is {0 be accepted by [} of P
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Project Description Marrickville Metro Shopping Centre MPO9 0191 - Marrickville Metro

- — — —_
Name LA&)P’K‘" (first name) :lx}\*\lcgcz’z i {surname)
L1
Organisation {if applicabie) I~ /f\(
I
@ Cogpoerne. S0
P . . .
SET PTG PS5 P e,

Address HY QLT\W‘..:‘ M& e \I Q'WLW /ﬁo?ﬂe ‘or Work {please circle)

Ernail o

Overall view/position T

on the Metro proposal * Support  {* Object ! * Other (please circle)

| object to the above proposal to expand the Marrickville Matro Shopping Centre. The redevelopment of this centre is inappropriate. It is unlike other shopping

centres and requires speciat consideration of ils unigue situation. I is not lecated on a main road, is nof adequalely serviced by public transport, it will increase
traffic prabiems, it is out of character with the surraunding low-rise residential area, it wil drain businass from local shopping strips, it will increase noise and air
poliuticn, and i will have a negative impact on the amenity of residents and the community.

SIZE
The praposal, though scaled down in the revised plans, will increase by 75%. It wili increase by 140% in height. lis overall presence will dominate and overwhelm
the smail-scale single residential dwellings around it, and is out of character with the strestscape of period buildings.

TRAFFIC

The appiicant does not acknewledge that the huge increase in retail floor space will significantly impact on traffic. 1 is self-evident that almost doubling the size of
the centre will markediy increase traffic on the already over-burdened small local roads. An independent analysis predicts that traffic will increase by 50% on
Saturdays and 75% on Thursday evenings. it will also generate a large increase in trucks to service the additional major stores and 3" supermarket. it will worsen
current "rat runs” through narrow streets as vehicles try to avoid traffic build-ups. Key streets affected, such as Lord and Darley Streets, have bean ignored in the
AMP traffic assessment.

PUBLIC TRANSPORT

The rait stations are at least a kilometre away, too far to carry heavy shopping. The 3 bus routes feom the Mefro de not adequately service the needs of the iocal
area, as they exit the LGA o go o Bondi Junction or Millers Pt. The other bus routes from Enmore Rd or King St are again

too far to carry a lot of shopping. Public transport is inadequate and the expansion will encourage more car fravel.

LOSS OF TREES

Vi/hile the new plans have retained most of the trees on Murray & Smidmore Streets that were designated for remaval in the original plans, there are many other
trees that may still be under threat of removal. Especially along Victoria Road where most of the landscape-significant Hills Weeping Fig trees are described as
“consider for retention” - this ambiguous terminology is no guarantee for the protection of these magnificent trees that form a continuous leafy canopy that shelters
much wildlife and birds as well as adding shade and beauty 1o the streetscape.

SHOPPING CHOICES

The addition of a third supermarket & two more discount department stores is a duplication of services offered at other nearby shopping cenfres & is unnecessary.
One of the characteristics of this area is its diverse shopping experience & lack of major retai chain stores. There is real concern that an expanded Metfro centre
will draw business away from local shopping strips, & despite AMP's assertion that this will be minimal, the negative effects of such redevelopment can be
observed at Double Bay, Paddingion & Bondi after the expanded Bondi Junction centre.

LITTER, TROLLEYS AND POLLUTION
Many issues have not yet been addressed in the new proposal. More cars and trucks will add to air and noise poliution. The management of abandoned trolleys
and litter is currently very unsatisfactory. Noise disturbance will worsen due to increased operational and cleaning activities.

INADEQUATE COMMUNITY CONSULTATION

The community consultation process conducted for AMP was unsatisfactory and disingenuous. It sought to mislead people into befieving that “revilalisation” meant
refurbishment or renovation, but the plans reveal a huge expansion over the current centre and onto a large warehouse site that is zoned for industrial use.
Contrary to AMP's reports, extensive independent surveys of local residents confirm they oppose the plans.

Our community does not want or need this massive redevelopment forced on them. We want a ciean and inviting environment to shop in but not a massive
expansion that will forever changa tha fabric and character of our neighbourhood,

Yours sincerely

{signalure) {date)
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Project Description Marrickville Metro Shopping Gentre SAEGS-0191 - Marrickviile Metro
Mame !#T\}Q }I’) £ ‘{f::“/{ﬁ\_ (first name) - g >’ { b‘:ﬁ) LS (surname)
A I ‘

Organisation {if appllcabie) | ™"

P ‘ =
Address p/] o f ﬂ C [ o - < m {please direle)

Email

Overall viewlposition '/ e
on the Metro proposal * Support I * Object * Qther (please circle)

| object to the above proposai to expand the Marrickville Metra Shopping Gentre. The redevelopment of this centre is inappropriate. It is unfike other shopping
centres and requires special consideration of its unique situation. It is not located on a main road, is not adequately serviced by public fransport, it wili increase
traffic problems, itis out of character with the surrounding low-rise residential arez, it will drain business from local shopping strips, it will increase noise and air
pollution, and it will have & negative impact on the amenity of residents and the cemmunity.

SiZe
The proposal, though scaled down in the revised plans, will increase by 75%. It will increase by 140% in height. Its ovarail presence will dominate and overwhaim
the smail-scale single residentiat dwellings around it, and is out of character with the strestscape of period buildings.

TRAFFIC

The appficant does not acknowledge thaf the huge increase in retail floor space will significanily impact on traffic. It is seif-evident that aimost doubling the size of
the cenire will markedly increase fraffic on the atready over-burdened smal} locat roads. An independent analysis predicts that traffic will increase by 50% on
Saturdays and 75% on Thursday evenings. If will also generate a large increase in trucks to senvice the additional rmajor slores and 3" suparmarket. # wilf worsen
current “rat runs” through narrow streats as vehicles try to avoid tfraffic build-ups. Key streels affected, such as Lord and Darley Sireets, have been ignored in the
AMP traffic assessment.

PUBLIC TRANSPORT

The rail stations are at least a kilometre away, too far to carry heavy shopping. The 3 bus routes from the Metro do not adequately service the needs of the local
area, as they exit the LGA to go to Bondi Junction or Mitlers Pt. The ather bus routes from Enmore Rd or King St are again

too far to carry a lot of shopping. Public transport is inadequate and the expansion wilt encourage more car fravel.

LOSS OF TREES

While the new pians have retainad most of the trees on Murray & Smidmore Streets that were designated for removal in the original ptans, there are many other
trees that may still be under threat of removal. Especially along Victoria Road where most of the tandscape-significant Hills Weeping Fig trees are described as
“consider for retention” - this ambiguous teminology is ne guarantee for the protection of these magnificent trees that form a continuous leafy canopy that sheilers
much wiklife and birds as well as adding shade and beauty o the strestscape.

SHOPPING CHOICES

The addition of a third supermarket & two more discount department sfores is a duplication of services offered at other nearby shopping centres & is unnecessary.
One of the characteristics of this area is ifs diverse shopping experience & lack of major retail chain stores, There is real concern that an expanded Metre centre
will draw business away from local shopping strips, & despite AMP's assertion that this will be minimal the negative effects of such redevelopment can be
observed at Double Bay, Paddington & Bondi after the expanded Bondi Junction centre.

LITTER, TROLLEYS AND POLLUTION

Many issues have not yet been addressed in the new proposal. More cars and frucks will add 1o air and noise poliution. The management of abandoned trolleys
and liter is currently very unsafisfactory. Noise disturbance will worsen due to increased operational and cleaning activities.

INADEQUATE COMMUNITY CONSULTATION

The community consultation process conducted for AMP was unsatisfaciory and disingenuous, [t sought {o mislead people into believing that “revitalisation” meani

refurbishment or renovation, but the plans reveal a huge expansion over the current cenire and onto a large warehouse site that is zoned for industrial usa.
Contrary to AMP’s reports, extensive independent surveys of focal residents confirm they appose the plans.

Qur community does not want or need this massive redevelopment forced on them. We want a clean and inviting environment o shop in but not a massive
expansion that will forever change the fabric and character of our neighbourhood.

) fhboo ]2/

i P
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Project Description Marrickville Metro Shopping Centre MPO9 (191 - Marrickville Metro
Name = "' {first name) R A {surname
Qrganisation (if applicable}
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| ohject to the above proposal to expand the Marrickville Metro Shepping Centre. The redevelopment of this centre is inapprepriate. | is unlike other shopping
cenlres and requires special consideralion of its unique situation. Itis not located ons a main road, is not adequately serviced by public transport, it will increase
traffic problems, it is out of characler with the surrounding fow-rise residential area. it will drain business from local shopping strips, it will increase noise and air
poflution, and it will have a negative impact on the amenity of residents and the community

S1ZE
The proposal, though scaled down in the revised plans, will increase by 75%. It will increase by 140% in heightl, [ts overall presence will dominate and overwhealm

the small-scale single residential dwellings arcund il, and is out of character with the sireetscape of peried buildings

TRAFFIC
The applicant does not acknowledge that the huge increase in retail floor space will significantly wnpact on traffic. (tis seif-evident that aimost doubling the size of

the centre will markedly increase traffic on the already over-burdened small local roads An indapendent analysis predicts that traffic will increase by 50% on
Saturdays and 75% on Thursday evenings. {t will also generate a farge increase in trucks to service the additional major stores and 3" supermarket. It will worsen
current "rat runs® through narrow streels as vehicles try to avoid traffic build-ups. Key streels affected, such as Lord and Darley Slreets, have been ignored in the
AMP traffic assessment.

PUBLIC TRANSPORT

The rail stations are at least a kilomatre away, too far to carry heavy shopping. The 3 bus routes from the Metro do not adequately senvice the needs of the focal
area, as they st tha LGA to ge To Bondi Junctinn or Mitiers Pt The ather bus roites from Enmore Rd or King St are again

100 far lo carry a lot of shopping. Public transport is inadequate and the expansion wilt encourage more car travel.

LOSS OF TREES
While the new plans have retained maest of the trees on Murray & Srridmore Streets that were designated for removal in the original plans, there are many other

trees thal may still be under threat of removal. Especially afong Victoria Road where most of the landscape-significant Hills Weeping Fig trees are described as
“sonsider for retention” - this ambiguous lerminology Is no guarantee for the protection of these magnificent lrees that form a continuous fealy canopy that shelters
ratich wildiife and birds as well as adding shade and beauly to the streelscape.

SHOPPING CHOICES

The addition of a third supermarket & lwo more discount depariment storgs is a duplication of services offered at other nearby shopping centres & is unnacessary
One of the characteristics of this area is its diverse shopping experience & lack of major retail chain stores. There is reaf concern that an expanded Mefro centre
will draw business away from local shopping strips, & despite AMP's assertion thal this will be minimal, the negative effects of such redevelopment can be
observed at Double Bay, Paddingten & Bondi after the expanded Bondi Junction centre

LITTER, TROLLEYS AND POLLUTION
Many issues have not yel been addressed in the new proposal. More cars and trucks will add to air and noise pollution. The management of abandened frolieys

and litter is currently very unsatisfactory Moise disturbance wil worsen due to increased operational and cleaning activities.

INADEQUATE COMMUNITY CONSULTATION

The community consultation process conductad for AMP was unsalisfactory and disingenuous. 1 sought to mislead people into believing thal “revitalisation” mean
refurbishment or renovation, but the plans reveal a huge expansion over the current centre and onlo a large warehcuse site thal is xoned for industrial use.
Contrafy to AMP's reports, extensive independent surveys of local residents confirm they oppose the plans.

Our sommunity does not want or need this massive redevelopment forced on tharn We want a ciean and inviting environment to shop in but nat a massive

expansion that will forever chj}l}gfz the fabfic and-character of our neighbourhood
p /‘ / < .

Yours sinceraly s / o
'///’ Vs // /.._I / .
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Project Description Marrickville Metro Shopping Centre MPOS 0191 - Marrickville Matro
Voo e g e e N A
| Name L /.i/ i ~ {first name) | - P A A (surname

Organisation {if applicable)

iay
Address Horiie: or Work (please circle
—v..//
Email P A s N aas -
Overall view/position 1,/‘ 7
on the Matro propasal * Support { Object:,  * Other (please circig)

| object to the above proposal to expand the Marrickville Metro Shopping Centre. The redevelopment of this centre is inappropriate. it is unlike other shapping
centres and reguires special consideration of its unique situation. It is not lccated on & main road. is not adeguately serviced by public transport, # will increase
traffic problems, it is out of characler with the surrounding low-rise residential area, it will drain business from local shopping strips, it wilt increase noise and aw
potution, and il will have a negative impact on the amenity of residents and the community

SiZE
The proposal, though scaled down in the revised plans, will increase by 75%. I will increase by 140% in height. Its overalf presence witl dominate and overwheim

the small-scale single residential dwellings around it, and is out of character with the sireetscape of period buildings.

TRAFFIC
The applicant does not acknowledge that the huge increase in retail floos space will significantly impact on trafiic 1l is self-avident that aimost doubling the size of

the centre witl markedly increase traffic on the already over-burdened small local roads. An independent analysis predicts that fraffic will increase by 50% on
Saturdays and 75% on Thursday evenings. it will aiso generale a large increase in trucks lo service the additional major stores and 3 supermarke!. it will worsen
current “rat runs” through narrow streels as vehicles try to avoid traffic build-ups. Key streets affectad, such as Lord and Dartey Streets, have been ignored in the

AMP traffic assessroent.

PUBLIC TRANSPORT
The rail stations are at feast a kilometre away, too far to carry heavy shopping. The 3 bus routes from the Matro da not adequately service the needs of the focal

area, as lhey exit the LGA to go to Bondi Junstion or Millers Pt The other bus routes from Eamore Rd or King St are again
foo far to carry a fot of shopping. Public transport is inadequate and the expansion will encourage more car travel.

LOSS OF TREES

While the new plans have retained most of Lhe trees on Murray & Smidmore Streets that were designated for removal in the original plans, there are many other
trees that may still be under threat of removal. Especially along Vicloria Read where most of the tandscape-significant Hifls Weeping Fig frees are described as
“consider for retention” - this ambiguous lerminoiogy is no guaraniee for the protection of these magnificent trees that form a continucus leafy canopy that shefters
much wildlife and birds as well as adding shade and beauty to the streetscape

SHOPPING CHOICES

The addition of a third supermarket & two more discount department stores is a duplication of services offered at other nearby shopping centres & is unnecessary
One of the characieristics of this area is its diverse shopping experience & iack of major retail chain stores. There is real concern that an expanded Metro centre
will draw business away from local shopping strips, & despite AMP's assertion that this will be minimal, the negative effects of such redevelopment can be
observed at Double Bay, Paddington & Bondi after the expanded Bondi Junction centre.

LITTER, TROLLEYS AND POLLUTION
Many issues have nol yet been addressed in the new proposal. Mare cars and trucks will add to air and noise poffution. The management of abandoned trolleys
and fitter is currently very unsatisfactory. Noise disturbance will worsen due 1o increased operational and cleaning activities.

INADEQUATE COMMUNITY CONSULTATION

The community consultation process conducted for AMP was unsatisfactory and disingenuous. 1t sought 1o mistead people into believing that “revilalisation™ mear
refurbishment or renovation, but the pians reveal a huge expansion ever the current centre and onto a farge warehouse site that is zoned for industrial use
Conirary 1o AMP's reports, extensive independent surveys of local residents confirm they oppose the plans.

Gur community does not want or need this massive redevelopment forced on them. We want a clean and inviting environment Lo shop in but not a massive
axpansion that wili forever change the fabric and character of our neighbourhaod.

Yours sincerely

{aigroture} ' {date:
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| object fo the above proposal to expand the Marrickville Metro Shopping Centre. The redevetopment of this centre is inappropriate. H is unitke other shopping centres
and requires special consideration of its unique situation. It is not located on 2 main road, is not adequately serviced by public transport, it will increase traffic problems,

it is out of character with the surrounding low-rise residential area, it will drain business from local shopping sirips, it will increase noise and air poliution, and it will

have a negalive impact on the amenity of residents and the community.

SIZE

The proposal, though scaled down in the revised plans, will increase by 73%. It will increase by 140% in height. Its overall presence will dominate and everwhelm the

smali-scale singte residential dwellings around it, and is oul of character with the streetscape of period buildings.

TRAFFIC

The applicant does not acknowiedge that the huge increase in retail fioor space will significantly impact on traffic. it is self-evident that almost doubling the size of the

centre will markedly increase traffic on the aiready over-burdenad small locsl roads, An independent analysis predicts that traflic wilt increase by 50% on Saturdays

and 75% on Thursday evenings. It wilt a

runs” through nagrow sireets as vehicles try to avoid traffic build-ups. Key streets affected, such as Lord and Dartey Streets, have been ignored in the AMP trafiic

assessment.

PUBLIC TRANSPORT

fs0 generate a large increase in frucks to service the additional major stores and 39 supermarkel. It will worsen current “rat

The rail stations are at least a kilometre away, too fat to carry heavy shopping. The 3 bus routes from the Melro do not adequately service the needs of the local area.

as they exit the LGA 1o go to Sondi Junction or Millers PL The other bus routes from Enmore Rd or King St are again

100 far 1o carry & lol of shopping. Public transport is inadequate and the expansion will encourage more car fravel.

LOSS OF TREES

White fhe new plans have retained most of the trees on Murray 2. Smidmore Streets that were designated for removal in the original plans, there are many other trees

that may still be under threat of removal, Especially slong Victorda Road where most i the iandscape-significant Hills Weeping Fig trees are described ag "consider for

retention” - (his ambiguous terminology is no guarantes for the protection of these rmagnificent trees that form a continuous teafy canopy that shelters much wildiife and

birds as well 85 adding shade and beauty to the streelscape.

SHCPPING CHOICES

{ & ihird supsrmarket &

g siips, &

s of this ares is Uis diverse shopping experiencs & leck of major retail cha

in stores.

o more discount deparlment siores i 2 duplication of services oftered at other nearby shopping centres & is unnecessary. One

There is res! concarm that an expanded Metro conre will draw

despite AMP's assartion that this will b2 minimal, e negative affects of such redevelcpment can be observed 51 Dovble



LITTER, TROLLEYS AND POLLUTION

Many issues have not yet been addressed in the new proposal. More cars and trucks will ack to air and noise pollution. The management of abandened trolleys and
liter is currently very unsatisfactory. Noise disturbance will worsen due to increased operational and cleaning activities,

INADEQUATE COMMUNITY CONSULTATION

The communily consultation process conducted for AMP was unsatisfactory and disingenuous. (1 sought to mislead people into believing that “revilalisation” rmeant
refurbishment or renovation, but the plans reveal a huge expansion over the current centre and onto a large warehouse site that is zoned for industrial use.

Contrary to AMP’s reports, extensive independent surveys of local residents confirm they cppose the plans.

Cur community does not want or need this massive redevelopment forced on them, We want a clean and inviling environment o shop in bul not & massive expansion

\hat wiit forever change the fabric and characler of our neighbourhood.

OTHER COMMENTS

Yours sincerely

{signatera} (dawe)
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If you want to SAVE MARRICKVILLE & the INNER WEST from this massive & unwanted redevelopment, use this page (or use your own v.;ords}

to write & submission 1o the Dept of Planning. Send a copy to the other politicians below so they also know what the community thinks.

Where to send submissions via post, online or email For more information from Metro Waich
Att: Andrew Smith Join our emailing list to receive updates
Department of Pianning metro watch@optusnet com.au
GPO Box 39
Sydney NSW 2011
Dept of Planning — Major Projects MP09 0191 - Marrickville Metro Visit the website to send an instant submission
hitny//majorprojects. planning. nsw.gov.au/?action=view job&job id=3734 www. metrowatch,com, ay
Dept of Planning — Planning Minister Tony Kelly

lannina@lpma.nsw.gov.au
Dept of Planning ~ Qirector General Sam Haddad Be our friend on Facebook
sam.haddad@planning.nsw.qov.au www faceboak com/group. phpPuid=138039580544733
information@planning. nsw.qov.au
Shadow Minister for Planning ~ Brad Hazzard COMPLETE, SIGN & DATE THE FORM BELOW
brad.hazzard@parliament.nsw.gov.au All details are required if the submission is to be accepted by D of P

==> cut here and send >>>>25>5335>305 232322 FR>2RE5052235> deadline for submissions is 5pm Friday 18" March 2011 >>o>no>

Project Description Marrickville Metra Shopping Centre MPO9 0191 - Marrickville Metro
Name 1/ (L't‘-&l (first name) F | SHE £ (surname)
Organisation #f applicable) N‘/A

2’2\ L,o«’ <A Q‘\—

1513 g3

S A
Address gL Home or Work (please circie)
Email A shes (A onest . ned. au
Overall view/position .
on the Mefro proposat * Support ¥ Object, * Other {please circle)
S

| object to the above proposal to expand the Marrickvitle Metro Shopping Centre. The redevelopment of this centre is inappropriate. it is unlike other shopping
centres and requires special consideration of its unique situation, It is not located on 2 main road, is not adequately serviced by pubdic transpor, i will increase
traffic problems, it is out of character with the surrounding low-rise residential area, it will drain business from local shopping strips, it wili increase noise and air
pellution, and it will have a negative impact on the amenity of residents and the community.

SKE
The propesal, though scaled down in the revised plans, will increase by 75%. it will increase by 140% in height. its overall presence will dominate and overwhelm
the smatl-scale single residential dwellings arcund it, and is out of character with the streetscape of period buildings.

TRAFFIC
Th

= TENT: — . oy - . ,LL'V oy . . 2 e ! . Z'v‘\,-. - -
PUBLIC TRANSPORT _L SV >‘0 L2 A O ’{ Cn 2 . ch Alocnat sy
The rail stations are at least a kilometre away, too far to carry heavy shopping. The 3 bus routes from the Metro do not adequately service the needs of the local

area, as they exit the LGA to go to Bondi Junction or Miillers Pt. The other bus routes from Enmore Rd or King St are again
too far to carry a fot of shopping. Public fransport is inadequate and the expansion will encourage more car travel.

LOSS OF TREES

White the new plans have refained most of the trees on Murray & Smidmore Sireets thal were designated for removal in the original plans, there are many other
trees that may still be under threat of removal. Especially along Victoria Road where most of the landscape-significant Hills Weeping Fig trees are descrihed as
“consider for retention” - this ambiguous terminology is no guarantee for the protection of these magnificent trees that farm a continuous leafy canopy that shelters
much wildlife and birds as well as adding shade and beauly 1o the streetscape.

SHOPPING CHOICES
el

One of the characieristics of this area is its diverse shoppmg expenence & tack of major retail chain stores. There is real concemn that an expanded Metro centre
will draw business away from local shopping strips, & despite AMP's assertion that this will be minimal, the negative effects of such redevelopment can be
observed at Double Bay, Paddington & Beondi after the expanded Bondi Junction centre.

LITTER, TROLLEYS AND POLLUTION

Many issues have not yet been addressed in the new proposal. More cars and trucks will add to aic and noise pollution. The management of abandoned trolleys
and litter is currently very unsatisfactory. Noise disturbance wilt worsen due to increased operational and cleaning activities.

INADEQUATE COMMUNITY CONSULTATION

The community consultation process conducted for AMP was unsatisfactory and disingenuous. It sought o mislead people into believing that “revitalisation” meant
refurbishment or renovation, but the plans reveal a huge expansion over the current centre and onlo a karge warehouse site that is zoned for industyial use.
Contrary to AMP's reports, extensive independent surveys of kocal residents confirm they oppose the plans.

Our communily does not want or nead this massive redevelopment forced on them. We want a clean and inviting environment to shop in but not a massive
expansion that will forever change the fabric and character of our neighbourhood.

Yours sincerely

{signatura) {date}

o 2]z




if you want to SAVE MARRICKVILLE & the INNER WEST from this massive & unwanted redevelopment, use this page (or use your own words) -
to write a submission to the Dept of Planning. Send a copy to the other politicians below so they also know what the community thinks.

Where to send submissions via posi, online or email For more information from Metro Waich 6 747‘
Att: Andrew Smith Join our emailing st to receive updates ’
Department of Planning metro watch@optusnet.com.au
GPO Box 39
Svydney NSW 2011
Dept of Planning — Major Projects MP09_(191 - Marrickville Metro Visit the website to send an instant submissian
hitp://majorprojects planning.nsw.goy, au7action=view joh&job_id=3734 www.metfowatch.com.ay
Dept of Planning ~ Planning Minister Tany Kelly
lanning@lpma.nsw.qoy.au
Dept of Planning — Director General Sam Haddad Bae our friend on Facebook
sam.haddadi@planning.nsw.gov.au www.facebook. com/group. phn?cid=138039589544733
infermatiol lanning.nsw.goy. au
Shadow Minister for Planning — Brad Hazzard COMPLETE, SIGN & DATE THE FORM BELOW
brad hazzard@parliament nsw.gov.au All detalls are required if the submission is to be aceepted by D of P

>>> cUt here and send >>>>>>>>>5>>3>> SE5E3IDILLERIFIRRSR>R0RR>0>>>>>>> deadline for submissions is Spm Friday 18" March 2011 >>>>>m>

Project Description Marrickviile Metro Shopping Centre MP09 0191 - Marrickville Metro
Name ?\f\ i \\ i %} (first name) -Q‘i‘b\(’er -Vt{ {surname)
Organisation (if applicable} £ ‘ &

273 Lerd N4

Address N éb\5<+ Cudl MS Lad Z’C L( T . /(me} or Work (please circle)
Email PG‘W\ ceey @ unef aef. ot

Overall view/position

cn the Metro proposal * Support % Objecm * Other {piease circle}

| object to the above proposal to expand the Mamckwlie Metro Shopping Centre. The redeveiopment of this centre is inappropriate. it is unlike other shopping
centres and requires special consideration of its unigue situation, It is not located on a main road, is not adeguately serviced by public transport, it will increase
traffic problems, it is out of character with the surrounding low-rise residential area, it will drain business from local shopping steips, it will increase noise and air
polfution, and it will have a negative impact on the amenify of residents and the community.

SIZE
The propoesal, though scaled down in the revised plans, will increase by 75%. It will increase by 140% in height. Its overal! presence wifl dominate and overwhelm
the smatl-scale single residential dwellings arcund it, and is out of character with the streetscape of period buildings.

TRAFFIC

The applicant does not acknowledge that the huge increase in retail fioor space will significantly impact on traffic. it is self-evident that almost doubling the size of
the centre will markedly increase traific on the already over-burdened smaill jocal roads. An independent analysis predicts that traffic wuli increase by 50% on
Salurdays and 75% on Thursday evenings. it will also generate a large increase in {rucks to service the additional major stores and 3" supermarket. It will worsen
cusrert “rat runs” through narrow streets as vehicles try to avoid traffic build-ups. Key streets affected, such as Lord and Darley Streefs, have been ignored in the
AMP traffic assessment.

PUBLIC TRANSPORT

The raii stations are at least a kilometre away, too far to carey heavy shopping. The 3 bus routes from the Metra do not adequately service the needs of the local
area, as they exit the LGA 1o go {o Bondi Junction or Millers Pt. The other bus routes from Enmore Rd or King St are again

too far to carry a lot of shopping. Public fransport is inadeguate and the expansion will encourage more car travel.

L.0OSS OF TREES

While the new plans have retained most of the trees on Murray & Smidmore Sireels that were designated for removai in the original ptans, there are many other
trees that may still be under threat of removal. Especially along Victoria Road where most of the fandscape-significant Hills Weeping Fig frees are described as
“consider for retention” - this ambiguous terminology is no guarantee for the protection of these magnificent frees that form a continuous leafy canopy that shelters
much wildlife and birds as well as adding shade and beauty to the streetscape.

SHOPPING CHOICES

The addition of a third supermarket & two more discount department stores is a duplication of services offerad at other nearby shopping centres & is unnecessary,
Ona of the characteristics of this area is its diverse shopping experience & lack of major relail chain steres. There is real concern that an expanded Metro centre
wiil draw business away from local shopping strips, & despite AMP’s assertion that this will be minimal, the negative effects of such redevelopment can be
observed at Double Bay, Paddington & Bondi after the expanded Bondi Junction centre.

LITTER, TROLLEYS AND POLLUTION
Many issues have not yet been addrassed in the new praposal. More cars and frucks will add to air and noise paliution. The management of abandoned trolleys
and liter is currently very unsatisfactory. Noise disturbance wilf worsen due to increased operational and cieaning activities.

INADEQUATE COMMUNITY CONSULTATION

The community consultation process conducted for AMP was unsatisfactory and disingenuous. H sought to mislead people into believing that “revitalisation” meant
refurbishment or renovation, but the plans reveal a huge expansion over the current centre and onto a large warehouse site that is zoned for indusirial use.
Conirary to AMP’s reports, extensive independent surveys of tocal residenis confiem they oppose the plans,

Qur community does not want or need this massive redevelopment forced on them. We want a clean and inviting environment 1o shop in but not a massive
expansion that will forever change the fabric and character of ocur neighbourheod.

Yours sincerely

{signature) {date)
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Project Description Marrickville Metro Shopping Centre MPO9 0191 - Marrickville Metro

T i ol o Vo oo PR
Name PE YRR (frst name) JDOHNET 21 E (surname;

Organisation {if applicable)

A

Ve on VB 7
Addrass '{! ] {‘31\&57{7 ,:sz?,, i‘"' A mm% {please gircle’
e S

t i - 0
Email F\. = IS Py ‘§ oA B cb/ e g) ilj Pl Vi - -1‘1‘ doortg,
Overall view/position ( ‘
on the Metre proposal ¥ Bupport \, Object *-@iaer (nlease circle)
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| object to the above proposal fo expand the Marrickville Metro Shopping Centre. The redevelopment of this centre is inappropriate. It is unfike other shoepping
centres and requires special consideration of its unique situation, It is not located on a main road, is not adequately serviced by public transport, it wilt increase
traffic problems, it Is out of character with the surrounding low-rise residentiat area, it will drain business from local shopping strips, it will increase noise and air
pollution, and it will have a negative impact on the amenity of residents and the community,

SIZE
The proposal, though scaled down in the revised plans, will increase by 75%. I will increase by 140% in height. lts overall presence will dominate and overwhelm
the small-scale single residential dwellings around it, and is out of character with the streetscape of pericd buildings.

TRAFFIC

The applicant does not acknowledge that the huge increase in retail floor space will significantly impact on traffic. It is self-evident that almost doubling the size of
the centre will markediy increase traffic on the already aver-burdened small local roads. An independent analysis predicts that traffic will increase by 50% on
Saturdays and 75% on Thursday evenings. it will also generate a large increase in trucks 1o service the additional major stares and 3 supermarket, It will worsen
current “rat runs® through narrow streets as vehictes try to avoid traffic build-ups. Key streets affected, such as Lerd and Darey Streets, have been ignored in the
AMP fraffic assessment.

PUBLIC TRANSPORT

The rail stations are at least a kilometre away, too far to carry heavy shopping. The 3 bus routes from the Metre do not adequately service the needs of the local
area, as they exit the LGA to go to Bondi Junction or Millers Pt. The other bus routes from Enmore Rd or King St are again

too far to carry a lot of shopping, Public transport is inadequate and the expansion will encourage more car fravel,

LOSS OF TREES

While the new plans have retained most of the trees on Murray & Smidmore Streets that were designated for removal in the original plans, there are many other
frees that may sttt be under Uweal of removal, Especially afong Victoria Road where most of the landscape-significant Hills Weeping Fig rees are described as
“consider for retention” - this ambiguous terminafogy is no guarantee for the protection of thase magnificent trees that form a continuous leafy canopy that shelters
much vldlife and birds as well as adding shade and heauty {o the streetscape,

SHOPPING CHOICES -

The addition of a third supermarket & two more discount department stores is a dupfcation of services offered at other nearby shapping centres & is unnacessary.
One of the characteristics of this area is its diverse shopping experience & lack of major refail chain stores, There is real concam that an expanded Metro centre
wilt draw business away from focat shopping strips, & despite AMP’s asserfion thal this will be minimal, the negative effects of such redevefopment can be
observed at Double Bay, Paddington & Bondi after the expanded Bondi Junction centre.

LITTER, TROLLEYS AND POLLUTION
Many issues have not yet been addressed in the new proposal. More cars and trucks wifl add to aic and noise poflution. The management of abandoned trolleys
and litter is currently very unsatisfactory, Moise disturbance will worsen due fo increased oparational and cleaning activifies.

INADEQUATE COMMUNITY CONSULTATION

The community consultation process conducted for AMP was unsatisfactory and disingenuous. It sought to mislead people into belisving that “revitalisation” meant
refurbishment or renovation, but the plans reveal a huge expansion over the curent centre and onto a large warehouse site that is zoned for industrial use.
Contrary to AMP’s reporis, extensive independent surveys of local residents confirm they oppose the plans.

Our community does not want or need this massive redevelopment forced on therm. We want a clean and inviting anvirenment to shop in but not a massive
expansion that will foraver change the fabric and character of our neighbourhood.

Yours sincercly

{signhature) N (data}
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Project Description Marrickville Metro Shoppirg Gentre MPO9 0191 - Marrickville Metra
R ’:.; ’ PR S S 5
Name Bz {first name) ;’31 { K e Ii\f (»J {surnarme}
Organisafion (i applicabie}
. P2 e w ot F P i e
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3 /
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Address % /{"‘H “"{f Cev) L iz fioma) or Work {please circle)
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Overall view/position - Y
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I object to the above proposal to expand the Marrickviile Metro Shopping Centre. The redevelopment of this cenire is inappropriate, It is unlike other shopping
centres and requires special consideration of its unigue situation. It is not located on a main road, is not adequately serviced by public franspor, it will increase
traffic problems, it Is out of character with the surrounding fow-rise residential area, it will drain business from local shopping strips, it will increase noise and air
poitution, and it will have a negative impact an the amenily of residents and the community.

SIZE
The proposal, though scaled down in the revised plans, wilt increase by 75%. It will increase by 140% in height. s overal! presence will dominate and overwhelm
the small-scaie single residential dwellings around it, and is out of character with ihe streetscape of pericd buildings.

TRAFFIC

The applicant does not acknowledge that the huge increase in retail floor space will significantly impact on traffic. It is self-avident that almost doubling the size of
the centre will markedly increase traffic on the already over-burdened small local roads. An independent analysis predicts that traffic will increase by 50% on
Saturdays and 75% on Thursday evenings. It will also generate a large increase in trucks 1o service the additionat major storas and 3 supermarket. It will worsen
current “rat runs” through narrow streets as vehicles try to avoid taffic build-ups. Key streets affectad, such as Lord and Darley Streats, have baen ignored in the
AMP traffic assessment,

PUBLIC TRANSPORT

The rail stations are at least a kilometre away, too far to carry heavy shopping. The 3 bus routes from the Melro do not adequately service the needs of the local
area, as they exit the L.GA to go to Bondi Junction or Millers Pt. The ether bus routes from Enmore Rd or King St are again

too far to carry a lot of shopping. Public transport is inadequate and the expansion will encourage more car ravel.

LOSS OF TREES

Whiie the new plans have retained most of the frees on Murray & Smidmore Sirests that were designated for removal in the original ptans, there are many other
trees that may stilt be under threat of remaoval. Especially along Victoria Road where most of the landscape-significant Hills YWeeping Fig trees are described as
“consider for retention” - this ambiguous terminology is no guarantes for the protection of these magnificent trees that form a continuous leafy canopy that shelters
much wildlife and birds as well as adding shade and beauty to the sireetscape.

SHOPPING CHOICES

The addition of a third supermarket & two more discount depariment stores is a duplication of services offerad at other nearby shopping centres & is unnecessary.
One of the characteristics of this area is its diverse shopping experience & lack of major retail chain stores. There is real concern that an expanded Metro centre
will draw business away from local shopping strips, & despite AMP's asserlion that this will be minimal, the negative effects of such redeveiopment can be
observed at Double Bay, Paddington & Bondi after the expanded Bondi Junction centre.

LITTER, TROLLEYS AND POLLUTION

Many issues have not yel been addressed in the new proposal. More cars and trucks will add to air and noise pollution. The management of abandoned trolieys
and fitter is currently very unsatisfactory. Noise disturbance will warsen due to increased operational and cleaning activities.

INABEQUATE COMMUNITY CONSULTATION

The community consultation process conducted for AMP was unsatisfactory and disingenuous, If sought to mislead pzople into befieving that *revitalisation” meant

refurbishment or renovation, but the plans reveal a huge expansion over the currenit centre and onto 2 large warehouse site that is zoned for industrial use,
Contrary to AMP's reports, extensive independent surveys of locat residents confim they oppose the plans.

Our cormmunity does not want or need this massive redevelopment forced on them. We wan a clean and inviting envirenment 1o shop in but not a massive
expansion that will forever change the fabric and character of our neighbourhood.

Yours sincerely

o // N 97/03&&1;

L (dale)

{signature)




e UL PRI AU BB e e e L L . T T e e g :
Project Description Marrickvilie Metro Shopping Centre MPOS 0191 - Marrickville Meiro
Narme KARE, ™ (first name) LOLST ON (surname)

QOrganisation {if applicable)

23 lecke St
S Peters NG 2044 :
@;r:;)chOTk

Address {please circle)
karence STonE gl v
Email S LAV {ﬂ‘_ vl o
Cverail view/position {/ awto AR
on the Metro proposal  Support Object ® * Other (please circle}
N

| object to the above proposal to expand the Marrickville Metro Shopping Centre. The redevelapment of this centre is inappropriate. It is unlike other shopping
centres and requires special consideration of its unigue situation. i is not located on a main road, is not adequately serviced by public transport, it wilf increase
traffic problems, it is out of characler with the surrounding low-rise residantial area, it will drain business from local shopping strips, it will increase noise and air
pollution, and it will have a negative impact on the amenity of residents and the community.

SIZE
The propesal, though scaled down in the revised plans, will increase by 75%. it will increase by 140% in haight. Its overall presence will dominate and overwhalm
the smali-scale single residential dwellings arcund if, and is out of character with the streetscape of peried buildings.

TRAFFIC

The applicant does not acknowledge that the huge increase in retail floor space will significantly impact on traffic. It is seff-evident that almast deubling the size of
the centre will markedly increase traffic on the already over-burdened small local roads. An independent analysis predicts that traffic wilt increase by 50% on
Saturdays and 75% on Thursday evenings. It will also generate a large Increase in trucks o service the additional major stores and 3% supermarket. it will worsen
current “rat runs” through narrow streels as vehicles try to avoid fraffic build-ups. Key streets affected, such as Lord and Datley Strests, have been ignored in the
AMP traffic assessment.

PUBLIC TRANSPORT

The rail stations are at least a kilometre away, too far to carry heavy shopping. The 3 bus routes fromt the Metro do ot adequately service the needs of the local
area, as they exit the LGA to go to Bendi Junction or Millers Pt. The other bus routes from Enmore Rd or King St are again

too far to carry a lot of shopping. Public transport is inadequate and the expansion will encourage more car avel,

LOSS OF TREES

While the siew plans have retained most of the trees on Murray & Smidmore Streets that were designated for removal in the original plans, there are many other
frees that may still be under threat of removal. Especially afong Victoria Road where most of the landscape-significant Hills Weeping Fig trees are described as
“consider for retention” - this ambiguous terminclogy i no guarantee for the protection of these magnificent trees that form a confinuous leafy canopy that shelters
much wildlife and birds as well as adding shade and beauty to the strestscape.

SHOPPING CHOICES

The addition: of a third supermarket & two more discount department stores is a duplication of services offered at other nearby shopping centres & is unnecessary.
One of the characteristics of this area is its diverse shopping experience & tack of major retail chain stores. There is real concern that an expanded Metro centre
will draw business away from local shopping strips, & despite AMP’s assertion that this will be miniral, the negalive effects of such redevelepment can be |
observed at Double Bay, Paddington & Bondi after the expanded Bondi Junction sentre. 3 Pz s Cle A deke tve chovoor Qf o
LITTER, TROLLEYS AND POLLUTION oh ewd coomwvauely by dediveying the local aug M\L‘)

! i ' . , ) 9 ¢ .
Many issues have not yet been addressed in the new proposal. More cars and trucks will add to air and noise nollution. The management oj"g%a\ldon(émro leys
and fitter is currently very unsatisfactory. Noise disturbance will worsen due to increzgsed o;\ne_rational and cleaning activities. et ;{M AN T

Sl z LA GnE D - A lorg A 0( B \ng iy
INADEQUATE COMMUNITY CONSULTATION mikvs o tlosed pedausz o7 W C}"'ﬁ i tS j
The comrmunity consultation process conducted far AMP was unsatisfastory and disingenuous. It sought to mislead people into believingthat 'revitalisation” meant
refurbishment or renovation, bui the plans reveal a huge expansion over the current centre and ontc a large warehouse site that is zoned for industrial US{e. ol
Contrary to AMP’s reports, extensive independent surveys of local residents confiem they oppose ihe plans. tekabe o half ewna {”7 Hall That

Cur community does nof want or need this massive redevelopment forced on thern. We want a clean and inviting environment to shop in but not a massive
expansion that will forever change the fabric and character of our neighbourhood. wrll el bene Lt The Bee
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Project Description Marrickville Melro Shopping Centre MP09 0181 - Marrickville Metro
Mame Ay A L E (first name) § p7e TN (surname}

Crganisation {If appiicaisie)

——,

Address P8 et waagd SR P E e € (f-;ome’tor Waork 2ot {please circle)
Email R e R
Qvaerall view/position ‘ . . fv ]
on the Metro proposal * Support ¢ 7 * Object * Qther (please circla) r7 A [
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| object to the above proposal to expand the Marrickville Metro Shopping Centre. The redevelopment of this cendre is inappropriate. i is uniike other shopping
centres and requires special consideration of #ts unigue situation. It is not located on a main road, is not adequately serviced by public transperi, it will increase
fraffic probiems, it is out of character with the surrounding lov-rise residentiai area, it will drain business from local shopping strips, it will increase noise and air
poliution, and it will have a negative impact on the amenity of residents and the community.

SIZE
The proposal, though scaled down in the revised plans, will increase by 75%. It will increase by 140% in height. its overall presence will dominate and overwhelm
the smail-scale single residential dwellings around it, and is out of character with the streetscape of period buildings.

TRAFFIC

The applicant does not acknowledge that the huge increase in retail floor space will significantly impact on traffic. It is sel-evident that almosi doubiing the size of
the centre will markedly increase traffic on the already over-burdened small local reads. An independent analysis predicts that traffic will increase by 50% on
Saturdays and 75% on Thursday evenings. It will also generate a large increase in trucks to service the additional major stores and 3" supermarket. It will worsen
cusrent “rat runs” through narrow streets as vehicles try to avoid traffic build-ups. Key streets affected, such as Lord and Darley Streets, have been ignored in the
AMP traffic assessment.

PUBLIC TRAMSPORT

The rail stations are at least a kilometre away, too far to carry heavy shopping. The 3 bus routes frony the Metro do not adequately service the needs of the local
area, as they exit the LGA to go to Bondi Junction or Millers Pt. The other bus routes from Enmore Rd or King S¢ are again

too far to carry a lot of shopping. Public transport is inadequate and the expansion will encourage more car travel.

1.08S5 OF TREES

While the new plans have retained most of the trees on Murray & Smidmore Streets thal were designated for removal in the original pians, there are many other
trees that may still be under threat of removal. Especially along Victeria Road where most of the landscape-significant Hills Weeping Flg frees are described as
"consider for retention” - this ambiguous terminology is no guarantee for the protection of these magnificent trees that form a continuous leafy canopy that shelters
much wildiife and birds as well as adding shade and heauty o the sireetscape.

SHOPPING CHOICES

The addition of a third supermarket & two more discount department stores is a dupiication of services offered at other nearby shopping centres & is unnecessary.
One of the characleristics of this area is its diverse shopping experience & lack of major retail chain stores. There is real concern that an expanded Metro centre
will draw business away from local shopping sirips, & despite AMP’s assertion that this will be minimal, the negative effects of such redevelopment can be
abserved at Double Bay, Paddington & Bondi afler the expanded Bondi Junction centra.

LITTER, TROLLEYS AND POLLUTION
Many issues have not yet been addressed in the new proposal. More cars and trucks will add te air and noise pollution. The management of abandoned trollays
and litter is currenily vary unsatisfactory. Noise disturbance will worsen due to increased operational and cleaning activitias.

INADEQUATE COMMUNITY CONSULTATION

The community consuitation process conducted for AMP was unsatisfactory and disingenucus, it sought to mislead people into betieving that "revitalisation” maant
refurbishment or renovaiion, hut the plans reveal a huge expansion over the current centre and onte a large warehouse site that is zoned for industrial use.
Caonfrary to AMP’s reporis, extensive independent surveys of local residents confirm they oppose the plans.

Qur community does not want or need this massive redevelopment forced on them. We want a clean and Inviting environment to shop in but not a massive
expansion that will forever change the fabric and character of our neighbourhood.

Yours sincersly

(sgnature) (aate Department of Plansing
Received

71 HAR 201
Scanning Room




If you want to SAVE MARRICKVILLE & the INNER WEST from this massive & unwanted redevelopment, use this page (or use your own words}.

to write a submission to the Dept of Planning. Send a copy to the other politicians below so they also know what the community thinks. é;zq
Where to send submissions via post, online or email For mare information from Metro Watch 2y ‘
Att: Andrew Smith Join our emailing list to receive updates ' :
Cepartment of Planning melro_watch@optusnet.com.au

GPO Box 39

Sydney NSW 2011

Dept of Planning - Major Projects MPG2 (191 - Marrickville Metro Visit the website {0 send an instant submission
http://majorprojects. planning. nsw.gov.aw/?action=view_job&job id=3734 wynw. metrowatch.com.au

Dept of Planning — Planning Minister Tony Kelly
planning@lema.nsw.gov.ay

Dept of Planning — Director General Sam Haddad Be our friend on Facebook

sam.haddad@planning.nsw.dev.ay wirw. facebook.corn/group. php?qid=138039580544733
information@planning.Nsw.oev.au

Shadow Minister for Planning ~ Brad Hazzard COMPLETE, SIGN & DATE THE FORM BELOW
brad.hazzard@parliament.nsw.gov.au All detaiig are required i the submission is to be accepted by D of P

>>> cut here and send >>>>>>>>3>5255> >>255>35353 3335350325053 50055 050> deadling for submissions is 5pm Friday 18" March 2074 >=»5>>>

Project Description Marrickville Metro Shepping Centre MPOS 0191 - Marrickvilie Metro
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Overall view/position / )
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| object 10 the above proposal to expand the Marrickville Metro Shopping Centre. The redevelopment of this cenfre is inappropriate. it is unlike other shopping
centres and requires special consideration of its unigue situation. It is not located on a main road, is not adequately serviced by public transpon, it wilt increase
traffic problems, it is out of character with the surrounding low-rise residential area, it will drain business from local shopping strips, it will increase noise and air
pollution, and it will have a negative impact on the amenity of residents and the community.

81ze
The proposal, though scaled down in the revised plans, will increase by 75%. It will increase by 140% in height. Its overall presence will dominate and overwhelm
the smali-scale single residential dwellings arcund i, and is out of character with the streetscape of period buifdings.

TRAFFIC

The applicant dees not acknowiedge that the huge increase in retail floor space will significantly impact on traffic, # is self-svident that almost doubling the size of
the centre will markedly increase traffic on the already over-burdened smalt local roads. An independent analysis predicts that fraffic will increase by 50% on
Saturdays and 75% on Thursday evenings. It will also generate a large increase in trucks 1o service the additional major stores and 3° supermarket. It will worsen
current “rat runs” through narrow streets as vehicles try to avoid traffic build-ups. Key streets affected, such as Lord and Darley Streats, have been ignared in the
AMP traffic assessment.

PUBLIC TRANSPORT

The rail stations are at least a kilometre away, toc far to carry heavy shopping. The 3 bus reutes from the Meiro do not adeguately service the needs of the locat
area, as they exit the LGA to go to Bondi Junction or Millers Pt. The other bus routes from Enmore Rd or King St are again

too far to carry a lot of shopping. Public transport is inadequate and the expansion will encourage more car fravel,

LOSS OF TREES

While the new plans have retained most of the frees on Murray & Smidmore Streets that were designated for removal in the original plans, there are many other
trees thal may stilf be under threat of removal. Especially along Victoria Road where most of the landscape-significant Hills Weeping Fig trees are described as
“consider for retention” - this ambiguous terminology is no guarantee for the protection of these magnificent trees that form a continuous lsafy canopy that shelters
mech wildlife and birds as well as adding shade and beauty to the streetscape.

SHOPPING CHOICES

The addition of a third supermarket & two more discount depariment stores is a duplication of services offered at other nearby shopping centres & is unhecessary,
One of the characteristics of this area is its diverse shopping experience & lack of major retail chain stores. There is real concern that an expanded Metra cenfre
will draw business away from local shopping strips, & despite AMP's assertion that this will be minimal, the negative effects of such redevelopment can be
observed at Double Bay, Paddington & Bondi after the expanded Bondi Junction centra.

LITTER, TROLLEYS AND POLLUTION
Many issues have not yet been addressed in the new praposal. More cars and frucks will add to air and noise pollution. The management of abandoned trofleys
and litter is currently very unsatisfactory. Noise disturbance will worsen due to increased operational and cleaning activities.

INADEQUATE COMMUNITY CONSULTATION

The community consuitation process conducted for AMP was unsatisfactory and disingenuous. It sought to mislead people info believing that *revitalisation” meant
refurbishment or renovation, but the plans reveal a huge expansion over the current centre and onto a large warehouse site that is zoned for industrial use.
Contrary to AMP's reports, extensive independent surveys of local residents confirm they oppose the plans.

Our community does not want or need this massive redevelopment forced on them. We want a clean and inviting environment to shop in but not a massive
expansicn that will forever change the fabric and character of our neighbourhood.

Yours sincerely

{signatwre) {dale)



if you want to SAVE MARRICKVILLE & the INNER WEST from this massive & unwanted redevelopment, use this page (or use your own words)

to write a submission to the Dept of Planning. Send a copy to the other politicians below so they also know what the community thinks. F O
Where to send submissions via post, online or email For more information from Metro Waich J é L
Alt: Andrew Smith Join our emailing list to receive updates
Depaitment of Planning metro_watch@optusnet.com.au
GPQO Box 32
Sydney N 011
Bept of Planning ~ Major Projects MP02 0191 - Marrickville Matro Visit the website to send an instant submission
http-//majorprofects.planning.nsw.dqov.auw/?action=view job&job_id=3734 www. metrowatch.com.ay
Dept of Planning — Planning Minister Tony Kedly
lanning@loma.nsw.qov.a

Dept of Planning - Director General Sam Haddad Be our friend on Facebook
sam.haddad@planning.nsw.qov.au www. facebook comy/groun.php?gid=138039589544733
information@planning, nsw.gov.au
Shadow Minister for Planning — Brad Hazzard COMPLETE, SIGN & DATE THE FORM BELOW
brad.hazzard@parliament nsw.qov.au All details are required if the submission is to be accepted by D of P
>>> cut here and send >>>>55>55355035 SREEEFRFRREIIIPIFRRRERPEERR >3 > deadline for submissions is Spm Friday 18™ March 2011 >5>>555>
Project Description Masrickville Metro Shopping Centre ‘MPOS 0191 - Marrickville Metro
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i object to the abave proposal to expand the Marrickville Metro Shopping Cenfre. The redevelopment of this centre is inappropriate. It is unlike other shopping

cenires and requiras special consideration of its unigue situation. It is not located on a main road, is not adequately serviced by pubiic transport, it will increase
traffic problems, it is out of character with the surrounding low-rise residential area, it will drain business frem locat shopping strips, it will increase noise and air
poliution, and it will have a negative impact on the amenity of residents and the community.

SIZE
The proposal, though scaled down in the revised plans, will increase by 75%. It will increase by 140% in height. #s overall presence will dominate and overwhelm
the small-scale single residential dwellings around it, and is out of character with the sfrestscape of period buildings.

TRAFFIC

The applicant does not acknowledge that the huge increase in retail floor space will significantly impact on traffic. It is self-evident that almost doubling the size of
the centre will markedly increase traffic on the already over-burdened small local roads. An independent analysis predicls that traffic wall increase by 50% on
Saturdays and 75% on Thursday evenings. It will also generate a large increase in trucks to service the additional major stores and 3" supermarket. it will worsen
current “rat runs” through narrow streets as vehicies try to avoid traffic build-ups. Key streets affected, such as Lerd and Darley Streets, have been ignored in the
AMP fraffic assessment.

PUBLIC TRANSPORT

The rail stations are at least a kilometre away, too far to carry heavy shopping. The 3 bus routes from the Metro do not adequately service the needs of the local
area, as they exit the LGA to go to Bondi Junction or Millers Pt. The other bus routes from Enmore Rd or King St are again

too far to carry a lot of shopping. Public transport is inadequate and the expansion will encourage more car fravel.

LOSS OF TREES

While the new pians have retained most of the frees on Murray & Smidmore Streets that were designated for removai in the original plans, there are many other
{rees that may still be under threat of removal. Especially along Victoria Road where most of the landscape-significant Hills Weeping Fig frees are described as
“consider for refention” - this ambiguous terminclogy is no guarantes for the protection of these magnificent {rees that form a continuous leafy canopy that shellers
much wildlife and birds as well as adding shade and beauty to the streetscape.

SHOPPING CHOICES

The addition of a third supermarket & twe more discount department stores is a duplication of services offered at other nearby shopping centres & is unnecessary.
One of the charcteristics of this area is its diverse shopping experience & lack of major retail chain stores. There is real concemn that an expanded Metro cenfre
will draw business away from local shopping strips, & despite AMP’s assertion that this will be minimal, the negative effects of such redevelopment can be
observed at Doubie Bay, Paddington & Bondi after the expanded Bondi Junction centre.

LITTER, TROLLEYS AND POLLUTION
Many issues have not yet been addressed in the new proposal. More cars and trucks will add to air and noise pollution. The management of abandoned irolieys
and litter is currently very unsatisfactory. Noise disturbance wiil worsen due to increased operational and cleaning activities.

INADEQUATE COMMUNITY CONSULTATION

The community consultation process conducted for AMP was unsatisfactory and disingenucus. It sought to mislead people inte believing that “revitalisation” meant
refurbishment or renovation, but the plans reveal a huge expansion over the current centre and onte a large warehouse site that is zoned for industrial use.
Contrary to AMP's reports, extensive independent surveys of local residents confirm they oppose the plans.

Qur community does not want or need this massive redevelopment forced on them. We want a clean and inviting environment to shop in but not a massive
expansion that will forever change the fabric and character of our neighbourhood.

Yours sincerely
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Project Description Marrickviile Metro Shopping Cenire M09 0191 - Marrickville Metro
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| object to the above proposal to expand the Marrickville Metro Shopping Centre. The redevelopment of this centre is inappropriate. it is unlike other shopping
centres and requires special consideration of its unigue situation. It is not located on a main road, is not adequately seniced by public transport, it wilt increase
traffic probiems, it is out of character with the surrounding low-rise residential area, it will drain business from local shopping strips, it will increase noise and air
poliution, and it will have a negalive impact on the amenity of residents and the community.

SIZE
The proposai, though scaled down in the revised plans, will increase by 75%. It will increase by 140% in height. Its overall presence will deminate and overwhelm
the small-scale single residential dwellings around it, and is out of character with the streetscape of period buildings.

TRAFFIC

‘Fhe applicant does not acknowledge that the huge increase in retait floor space will significantly impact on traffic. It is self-evident that almosi doubling the size of
the centre wil markedly increase traffic on the already over-burdened small focal reads. An independent analysis predicts that traffic wili increase by 50% on
Saturdays and 75% on Thursday evenings. 1t wifl also generate a large increase in frucks to service the additional major steres and 3 supermarket. It will worsen
current “rat runs® through narrow streets as vehicles try to avoid fraffic buiid-ups, Key streets affectad, such as Lord and Darley Sirgels, have been ignored in the
AMP fraffic assessment.

PUBLIC TRANSPORT

The rait stations are at least a kilometre away, foo far to carry heavy shopping. The 3 bus routes from the Metra do not adequately service the needs of the local
area, as they exit the LGA to go fo Buendi Junction or Millers Pt. The othar bus routes from Enmore Rd or King St are again

too far to carry a lot of shopping. Public transport is inadequate and the expansion will encourage more car fravel.

LOSS OF TREES

While the new plans have retained most of the trees on Murray & Smidmore Streets that were designated for removal in the osiginal plans, there are many other
frees that may still be under threat of removal, Especially along Victoria Road where most of the landscape-significant Hills Weeping Fig trees are described as
“consider for retention” - this ambiguous temminology is no guarantee for the protection of these magnificent trees that form a continuous leafy canopy that shelters
much wildlife and birds as welt as adding shade and beauty o the streetscape.

SHOPPING CHOICES

The addition of a $hird supermarket & two more discount depariment stores is a duplication of services offered at other nearby shopping centres & is unnecessary.
One of the characleristics of this area is its diverse shopping experience & lack of major reiail chain stares. There is real concern that an expanded Metre centre
will draw business away from tocal shopping strips, & despite AMP's assertion that this will be minimal, the negative effects of such redevelopment can be
observed at Double Bay, Paddingten & Bondi after the expanded Bondi Junction centre,

LITTER, TROLLEYS AND POLLUTION
Many issues have not yet been addressed in the new proposal. More cars and trucks will add to air and noise potlution. The management of abandoned trolleys
and litter is currently very unsatisfactory. Noise disturbance will worsan due to increased operational and cleaning activities.

INADEQUATE COMMUNITY CONSULTATION

The community consuliation process conducted for AMP was unsatisfactory and disingenuous. It sought to misiead peopie into believing that “revitalisation” meant
refurbishment or renovation, but the plans reveal a huge expansion over tha current centre and onto a large warehouse site that is zoned for industriat use.
Cantrary to AMP's reports, extensive independent surveys of local residents confirm they oppose the plans.

Our communily does not want ar need this massive redevelopment forced on themn. We want a clean and inviting environment to shop in but not a massive
expansion that will forever change the fabric and character of our neighbourhood.
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Project Description Marrickvilie Metro Shopping Centre MPCY 08191 - Marrickville Metro
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1 objact fo tha above praposal to expand the Marrickville Metro Shopping Centra. The redevelopment of this centre is inappropriate. it is unlike other shopping
centres and requires special consideration of its unigue situation. it is not focated on a main road, is not adequately serviced by public transport, 1 will increase
traffic prablems, it is out of character with the surrounding low-rise residentiaf area, it will drain business from local shopping strips, it will increase roise and air
pollution, and it will have a negative impact on the amenity of residenis and the community.

SiZE
The proposal, thaugh scaled down in the revised plans, will increase by 75%. it will increase by 140% in height. ts overall presence will dominate and everwhelm
the stmall-scale single residential dwellings around it, and is cut of character with the streetscape of period buildings.

TRAFFIC

The applicant does not acknowledge that the huge increase in retail floor space will significantly impact on traffic. It is self-evident that almost doubling the size of
the centre wilt markedly increase fraffic on the already over-burdened small local reads. An independant analysis predicts that traffic will increase by 50% on
Saturdays and 75% on Thursday evenings. It will also generate s Jarge increase in trucks to service the addifional major stores and 3" supermarket. It will warser
current “rat runs” threugh narrow streets as vehicles iry to avoid traffic build-ups. Key streeis affected, such as Lord and Darley Strests, have been ignored in the
AMP fraffic assessment.

PUBLIC TRAMSPORT

The ralt stations are at least a kilometre away, toc far o carry heavy shopping. The 3 bus routes from the Metro do not adequately service the needs of the local
area, as they exit the LGA to go to Bondi Junction or Millers Pt The other bus routes from Enmore Rd or King St are again

too far to carry a iot of shopping. Public transport is inadequate and the expansion will encourage mare car travel,

.LOSS OF TREES

While the new plans have retained most of the trees on Murray & Smidmore Streets that were designated for removatl in the original plans, there are many other
trees that may still be under threat of removal. Especially along Victoria Road where most of the landscape-significant Hills Weeping Fig trees are described as
“consider for ratention” - this ambiguous terminofagy is no guarantes for the protection of these magnificent trees that form a continuous {ealy canepy that sheften
much wildlife and birds as well as adding shade and beauty to the streetscape.

SHOPPING CHOICES

The addition of a third supermarket & two more discount department stores is a dupiication of services offered at other nearby shopping centres & is unnecessary
One of the characteristics of this area is its diverse shopping experience & fack of major retail chain stores. There is real concern that an expanded Melro centre
wilt draw business away from local shapping strips, & despite AMP's asserfion that this wifl be minimal, the negalive effects of such radeveloprment can be
observed at Double Bay, Paddinglon & Bondi after the expanded Bond! Junetion centre.

LITTER, TROLLEYS AND POLLUTION
Many issues have not yet been addressed in the new proposal. More cars and trucks will add to air and noise pollution. The management of abandoned trefleys
and litter is currently very unsatisfactory. Noise disturbance will worsen due to increased operational and cleaning activitias.

INADEQUATE COMMUNITY CONSULTATION

The community consultation process conducted for AMP was unsatisfactory and disingenuous. It sought to mislead people into belfeving that “revitalisation” mear
refurbishment or renovation, but the plans reveal 3 huge expansion over the current centre and onto a large warehouse site that is zoned for indusirial use.
Gantrary to AMP’s reports, extansive independent surveys of focal residents confirm they oppoese the plans.

Qur community does not want of’-ger-:ci this massive redeveiopment forced on them. We want a clean and inviting environment to shog in but not a massive
expansion that will for{e/ver change’ime fabric and character of our neighbourhood.
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Project Description Marrickvilie Metro Shopping Centra MP0Og 0191 - Marrickville Metro
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Overall view/position /‘

on the Metro proposal * Suppert % Obje;) * Other (please circle)
R

1 objact to the above proposal to expand the Marrickvilte Metro Shopping Centre. The redevaiopment of this centre is inappropriate. it is unlike other shopping
cenfres and requires special consideration of its unique situation. It is not located on a main road, is not adequately serviced by pubfic transpaort, it wilt increase
traffic problems, it is out of character with the surrounding low-rise residential area, it will drain business from local shopping strips, it will increase noise and air
pollution, and it will have a negative impact on the amenity of residents and the community.

SIZE
The proposa, though scaled down in the revised plans, will increase by 75%. It will increase by 140% in haight. lts averall presence will dominate and overwhelm
the small-scale single residential dwellings around i, and is out of character with the streetscape of period huildings.

TRAFFIC

The applicant doas not acknowledge that the huge increase in retail floor space will significantly impact on fraffic. It is self-evident that almost doubling the size of
the centre will markedly increase traffic on the already over-burdened small local roads, An independent analysis predicts that traffic will increase by 80% on
Saturdays and 75% on Thursday evenings. it will also generate & large increase in trucks 1o service the additionat major stores and 3 supermarket. It will worsen
current “rat runs” through narrow streels as vehicles try to avoid traffic build-ups. Key strests affected, such as Lord and Darley Streets, have been ignored in the
AMP fraffic assessment.

PUBLIC TRANSPORT

The rail stations are at least a kilometre away, too far to carry heavy shopping. The 3 bus routes from the Metro do not adequately service the needs of the local
area, as they exit the L.GA to go to Bondi Junction or Miliers Pt. The other bus routes from Enmore Rd or King St arg again

too far to carry a lot of shopping, Public fransport is inadequate and the expansion will encourage more car fravel.

LOSS OF TREES

While the new plans have retained most of the trees on Murray & Smidmare Streets that were designated for rermoval in the original pians, there are many otiher
treas that may still e under threal of removal, Especially along Vicloria Road where most of the fandscape-significant Flills Weeping Fig trees are described as
“consider for retention” - this ambigtious terminalogy is no guarantee for the protection of these magnificent trees that forn a continuous leafy canopy that shelters
much wildiife and birds as well as adding shade and beauty to the strestscape.

SHOPPING CHOICES

The addition of a third supermarket & two more discount dapartment stores is a duplication of services offered at other nearby shopping centres & is unnecessary.
One of the characteristics of this area is its diverse shopping experience & lack of mejor retail chain stores. There is real concern that an expanded Metro cenlra
will draw business away from local shopping steips, & daspite AMP’s assertion that this will be minimal, the negative effects of such redevelopment can be
observed at Doubie Bay, Paddington & Bondi after the expanded Bondi Junction centra.

LITTER, TROLLEYS AND POLLUTION

Many issues have nol yet been addressed in the new propesal. More cars and trucks will add to air and noise pallution. The managemenl of abandoned trofeys
and Hfiter is currently very unsatisfactory. Noise disturbance will worsen due to increased operational and cleaning activities.

INADEQUATE COMMUNITY COMNSULTATION

The community consultation process conducted for AMP was unsatisfactory and disingenuous. It sought to mislead people into believing that "revitalisation” meant
refurbishment or renovation, but the plans reveal a huge expansion over the curcent centre and onto a large warshouse site that is zoned for industrial use.
Contrary to AMP’s reports, extensive independent surveys of lacal residents confirm they cppose the plans.

Our community doas not want or need this massive redeveiopment forced on them. We want a clean and inviting environment to shop in but not a massive
expansion that will forever change the fabric and character of our neighbourhood.
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Project Description Marrickvilte Metro Shopping Centre MP0S 0191 - Marrickville Metro
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| object to the above proposal to expand the Marrickville Metro Shapping Centre. The redevelopment of this centre is inappropriate. It is unlike other shopping
centres and requires special consideration of ifts unique situation. 1t is not fecated on a main road, is not adequately senviced by public transport, it will increase
traffic problems, it is cut of character with the surreunding low-rise residential area, it will drain business from tocal shopping strips, it will increase noise and air
pollution, and it will have a negative impact on the amenity of residents and the community,

SIZE
The propesal, though scaled down in the revised plans, will increase by 75%. H will increase by 140% in height. its overall presence will dominate and averwhelm
the small-scale single residential dwellings around it, and is out of character with the sireetscape of period buildings.

TRAFFIC

The applicant does not acknowledge that the huge increase in retail flaor space will significantly impact on traffic. It is seif-evident that almost doubiing the size of
the centre will markedly increase iraffic on the already over-burdened small local roads, An independent analysis predicts that traffic will increase by 50% on
Saturdays and 75% on Thursday evenings. it will also generate a large increase in trucks to service the additional major stores and 3% supermarket, It will worsen
current “rat runs” through narrow streets as vehicles try to avoid traffic build-ups. Key streets affected, such as Lord and Darley Streets, have been ignored in the
AMP traffic assessment,

PUBLIC TRANSPORT

The rail stations are at least a kilometre away, 1oc far to carry heavy shopping. The 3 bus routes from the Metro do not adequately service the needs of the local
area, as they exit the LGA to go to Bondi Junction or Millers Pt. The other bus routes from Enmore Rd or King St are again

too far to carry & lot of shopping. Public transport is inadequate and the expansion will encourage more car travel.

LOSS OF TREES

While the new pians have refained most of the trees on Murray & Smidmore Streets that were designated for removai in the original plens, there are many other
trees that may stilt be under threat of removal. Especially along Victoria Road where most of the landscape-significant Hills Weeping Fig trees are described as
“consider for retention” - this ambiguous ferminolegy is no guarantee for the protection of these magnificent trees thai form a continuous leafy canopy that shelters
much wildlife and birds as well as adding shade and beauty to the streetscape.

SHOPPING CHOICES

The addition of a third supermarket & two more discount department stores is a duplication of services offered at other nearby shopping centras & is unnecessary.
One of the characteristics of this area is its diverse shopping experience & lack of major refail chain stores. There is real concesr that an expanded Metro centre
will draw business away from local shopping strips, & despite AMP's assertion that this will be minimal, the negalive effects of such redevelopment can be
ohserved at Double Bay, Paddington & Bondi after the expanded Bondi Junction centre.

LITTER, TROLLEYS AND POLLUTION
Many issues have not yet been addressed in the new proposal. More cars and trucks will add to air and noise pollution. The management of abandoned trofleys
and fitter is currently vary unsatisfactory. Noise disturbance will worsen due to increased operationat and cleaning activities.

INADEQUATE COMMUNITY CONSHULTATION

The community consultation process conducted for AMP was unsatisfactory and disingenuous. It sought to misiead peopie into believing that “revitalisation” meant
refurbishment or rencvation, but the plans reveal a huge expansion over the current centre and onto a large warghouse site that is zoned for industrial use.
Contrary te AMP’s reports, extensive independent surveys of local residents confim they oppose the plans.

Gur community does nat want or need this massive radevelopment forced on lhem. We want a clean and inviting environment to shop in but not a massive
expangion that will forever change the fabric and character of our neighbourhood.

Yours sincerely

(sigrature) (date}
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Projoct Description Marrickville Metro Shapping Centre MPOS 0191 - Marriciuile Metro

Name LT L 4 {first name) il A {surname)
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I object to the above proposal to expand the Marrickville Metro Shopping Centre, The redevelopment of this centre is inappropriate. It is,ﬂ(niike other shonping

centres and requires special consideration of its unique situation. & is not located ont a main road, is not adeguately serviced by public transport, itw il increase
traffic problems, i is out of character with the surounding low-rise residential area, it wilt drain business fromlocal shopping strips, Ew ill increase neise and air
pollution, and Aw il have a negative impact on the amenity of residents and the community.

SIZE
The proposal, though scaled down in the revised plans, willincrease by 75%. itwillincrease by 140% in height. ks overall presence will dominate and overw helm
the small-scale single residential dwelings around &, and & out of characterw ith the streelscape of period buiidings.

TRAFFIC

The applicant does not acknow kdge that the hugeincrease in retail floor space will significanty impact on traffic. I is self-evident that almost doubling the size of
the centre w ill markedly increase fraffic on the already over-hurdened small local roads. An independent analysis predicts that rafficw il increase by 50% on
Saturdays and 75% on Thursday evenings. it will alsa generate a large increase in trucks to senvice the additional major stores and 3" supermarket. & willworsen
cuirent ‘rat runs” through narrow sireets as vehkiles fry to avoid traffic build-ups. Key streets affected, such as Lord ad Darley Streets, have been ignored in the
AMP traffic assessment.

PUBLIC TRANSPORT

The rail stations are at least a kilometre aw ay, too far to carry heavy shopping. The 3 bus routes from the Metre do not adequately service the needs of the local
area, as they exit the LGA to go to Bondi Junction or Milers Pt. The other bus routes from Enmore Rd or King St are again

too Tar tocany a lot of shopping. Public transpart is nadequate and the expansionw il encourage more car travel.

[.OSS OF TREES

While the new plans have retained most of the rees en Murray & Smidmore Streets thatwese designated for removal in the original plans, there are many other
trees that may still be under threat of removal, Especially along Victoria Road w here most of the fandscape-signficant Hills Weeping Fig irees are described as
“corsider for retention” - this ambiguous terminology is no guarantee for the protection of these magnificent trees that form a continuous lesfy canopy that shefters
muchw ildife and birds as well as adding shade and beauty 1o the strestscape.

SHOPPING CHOICES

The addition of a third supermarket & two more discount department stores is a duplication of services dffered at other nearby shopping centres & is unnecessary.
One of the characteristics of this area s its diverse shopping experience & fack of major retail chain sicres. There b real concern that an expanded Metro centre
wilt draw business aw ay from local shopping strips, & despite AMP's assartion that this will be minimal, the negative effects of such redevelopment can be
observed at Double Bay, Paddington & Bondi after the expanded Bondi Junction centre,

LITTER, TROLLEYS AND POLLUTION
Many Issues have not yet been addressed in the new proposal. More cars and tucks will add to air and neise poliution. The management of abandaned trofleys
and litter is currenty very unsatisfactory. Noise disturbancew #lworsen due to increased operational and cleaning acfivities.

INADEQUAT ECOMMUNITY CONSULTATION

The community corsuitation process conducted for AMP w as ursatisfactory and disingenuaus. It sought to misiead people into believing that “revitalisation” meant
refurkishment or rencvation, but the plans reveal a huge expansion over the cuarrent centre and onto a large warehouse site that & zoned for industrial use.
Contrary to AMPs reports, extensive independert surveys of local residerds corfirm they oppose the plans.

Our community does netwant or need this massive redevelopment ferced on them. We w ant a clean and inviting erwironment to shop in but not a massive
expansion thatwill ferever change the fabric and character of our neighbourhood.

Y ours sincerely
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Project Description Marrickvilie Metro Shopping Centre MPO9 0181 - Marrickvilie Metro

A NG T LA T .
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Organisation {if applicable} N {{’\
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Overall view/position e -
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| object to the above proposal {o expand the Marrickville Metro Shopping Centre. The redevelopment of this cenire is nappropriate. it is unlike other shopping
centres and requires special consideration of its unique situation. it is not located on a main road, is not adequately serviced by pubfic fransport, it will increase
traffic problems, it is out of character with the surrounding low-rise residential araa, it will drain business from local shopping strips, it will increase noise and air
poliution, and it will have a negative impact an the amenity of residents and the community.

SIZE
The proposat, though scaled down in the revised plans, will increase by 75%. It wili increase by 140% in height. lts overall presence will dominate and overwhelm
the small-scale single residential dweltings around it, and is out of character with the slreatscape of period buildings.

TRAFFIC

The applicant does not acknowledge that the huge increass in relait floor space will significantly impact on traffic. It is self-evident that aimost doubting the size of
the centre will markedly increase traffic on the already over-burdened small local roads. An independent analysis predicts that traffic will increase by 50% on
Saturdays and 75% on Thursday evenings. it will also generate a large increase in trucks fo service the additional major stores and 3 supermarket. It will worsen
current "rat runs” through narrew streets as vehicles try to aveld traffic build-ups. Key streets affected, such as Lord and Darley Streets, have been ignored in the
AMP traffic assessment.

PUBLIC TRANSPORT

The rait stalions are at least a kilometre away, too far to carry heavy shopping. The 3 bus routes from the Metro do 1ot adequately service the needs of the local
area, as they exit the LGA to go to Bondi Junction or Millers Pt. The other bus routes from Enmore Rd or King St are again

too far to carry a iot of shopping. Public iranspert is inadequate and the expansion will encourage more car travel,

L.OSS OF TREES

White the new plans have retained most of the trees on Murray & Smidmore Streets that were designated for removal in the original plans, there are many other
trees that may still be under threat of removal. Especially along Victoria Road where most of the landscape-significant Hills Weeping Fig trees are described as
“eonsider for retention” - this ambiguous terminology is no guarantee for the protection of these magnificent trees that form a continuous teafy canopy that shalters
ruch wildlife and birds as well as adding shade and beauty to the sireetscape.

SHOPPING CHOICES

Thie aadition of o third supermarket & two micre discount department stores is a duplication of servisss sHered at other nearby shopping contres & is unnsoessary.
One of the characteristics of this area is its diverse shopping experience & tack of major retail chain stores. There is real concern that an expanded Metro centre
will draw business away from local shopping strips, & despite AMP’s assertion that this witl be minimal, the negative effecis of such redevelopment can be
observed at Double Bay, Paddington & Bondi after the expanded Bondi Junction centre.

LITTER, TROLLEYS AND POLLUTION
Many issues have not yet been addressed in the new proposal. More cars and trucks will add to air and noise pollution. The management of abandoned frofieys
and litter is currently very unsatisfactory, Noise disturbance will worsen due to increased operational and cleaning aclivities.

INADEQUATE COMMUNITY CONSULTATION

The community consultation process conducted for AMP was unsatisfactory and disingenuous. It sought to mislead people into believing that “revitalisation” meant
refurbishment or renovation, but the plans reveal a huge expansion over the current centre and onto a large warehouse site that is zoned for industrial use.
Contrary to AMP’s reports, extensive independent surveys of local residents confirm they oppose the plans.

Our commurity does not want or need this massive redevelopment forced on them. Wa want a ciean and inviting environment to shop in but net a massive
expansion that will forever change the fabric and character of our neighbourhood.

Yours singerely

(signaturs) date) ‘ D
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Projact Descripiion Marrickvilie Metro Shopping Centrs MPG9 0191 - Marrickville Metro
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t object to the above proposal to expand the Marrickville Metro Shopping Centre. The redevelopment of this centre is inappropriate. His unlike other shopping
centres and requires special consideration of ifs unique situation. It is net located on a main road, is not adeguately serviced by public transport, it will increase
traffic probiems, it is out of character with the surrounding low-rise residential area, it will drain business from tocal shopping strips, it will increase noise and air
pollution, and it will have a negative impact on the amenity of residents and the community.

SIZE

The proposat, though scated down in the revised pians, wilt increase by 75%. It will increase by 140% in height. lts overall presence will dominate and overwhelm
the small-scale singte residential dwellings around it, and is out of character with the streetscape of period buildings.

TRAFFIC

The applicart does not acknowledge that the huge increase in retail floor space will significantly impact on traffic. It is self-evident that almost doubling the size of
the cenire will markedly increase traffic on the already over-burdened small tocal roads. An independent analysis predicts that traffic wilt increase by 50% on
Saturdays and 75% on Thursday evenings. It will also generate a large increase in frucks to service the additional major stores and 3% supermarket. It wit worsen
current "rat runs” through narrow streels as vehicles try to avoid traffic build-ups. Key streets affected, such as Lerd and Darley Streets, have been ignored in the
ARMP {raffic assessment.

PUBLIC TRANSPORT

The rail stations are at least a kilomelre away, too far to carry heavy shopping. The 3 bus routes from the Metra do not adequately service the needs of the local
area, as they exit the LGA to go to Bondi Junction or Millers Pt. The other bus routes from Enmore Rd or King St are again

too far to carry a fot of shopping. Pubiic transport is inadequate and the expansion will encourage more car travel,

LOSS OF TREES

While the new plans have retained most of the trees on Murray & Stidmore Streets that were designated for removal in the original plans, Hiere are many cther
rees thal may still be under threat of removal. Especially along Victoria Road where most of the landscape-significant Hills Weeping Fig trees are described as
“consider for retention” - this ambiguous terminology is no guarantee for the protection of these magnificent lrees that form a continuous ieafy canopy that sheiters
much wildlife and birds as well as adding shade ard beauty to the streetscape.

SHOPPING CHOICES

The addition of a third supermarket & two more discount department stores is a dupiication of services offered at other nearby shopping centres & is unNecessany.
One of the characteristics of this area is its diverse shopping experiznce & lack of major refail chain stores, There is real concern that an expanded Metro centre
will draw business away from local shopping strips, & despite AMP’s assenion that this will be minimal, the negative effects of such redevelopment can be
observed at Double Bav. Paddington & Bondi after the expanded Bondi Junction centre.

LITTER, TROLLEYS AND POLLUTION
Marny issues have not yet been addressed in the new proposal. More cars and trucks will add to air and noise poilution. The management of abandoned trofieys
and litter s currently very unsatisfactory. Noise disturbance wili worsen due to increased operational and cleaning activities.

INADEQUATE COMMUNITY CONSULTATION

The community consultation process conducted for AMP was unsatisfactory and disingenuous. It sought to mislead peopla info beliaving that "revitalisation” meant
refurbishment or renovation, but the plans reveal 2 huge expansion over the current centre and onte a large wareheuse site that is zoned for industrial use.
Conirary to AMP's reports, extensive independent surveys of Jocal residents confirm they oppose the pians.

Our community doas not want or need this massive redevelopment forced on them. Wa want a clean and inviling snvironment to shop in bul not a massive
expansion tha: will forever change the fabric and character of our neighbourhood.

Yours sincerely
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Project Description Marsickville Metro Shopping Centrs MBS (0191 - Marrickvilie Metro
Name ﬁ iy 4(\/ Wi _'\' ? J i N
/”‘ | Lff (‘) { 0 /} {first name) | {sumame) {:‘—’? O[\‘/C Az‘ =

Organisation {if applicable)

P 7Y - 7 e
2¢ fAistor 8T 7%&’? 447
/7,/7—, S Lo N AN ‘" A
= RS HATY SN O Y

Address - /AL Liléi F‘ ’h! - { (ﬁome/orWork {please circle)
Email
Gverall view/position e :
on the Meiro propossl = Support 'Obi;;?\, “ Other {please circle)

~

| object to the above proposal 1o expand the I\,%iffﬁ'iile Metro Shopping Centre. The redevelopment of this centre is inappropriate. ltis unlike other shopping
centras and sequires epecial considaration of its unigue situation. Itis not located on & main road, is not adequalely serviced by public transport, it witl
increase traffic problems, it is out of character with the surrounding low-rise residential area, it will drain business from local shopping strips, it will increase
noise and air polivtion, and it wilt have & negative impact on ihe amenfiy of residents and the community.

SiZE
The proposat, though scaled dawn in the revised plang, wil increase by 756%. R will increase by 140% in height. Its overall prasence wiil dominate and
overwhelm the small-scale single residential dwallings around it, and is out of character with the sireetscape of period buildings.

TRAFFIC

The applicant does not acknowledge that the huge increase in retail floor space will significantly impact on traffic. it is self-gvident thal almost doubling the
size of the centre witl markedty increase traffic on the already over-burdened small local roads. An independent analysis predicts that traffic will increase by
50% on Saturdays and 75% on Thursday evenings. It will also generate a large increase in trucks 1o service the additional major stores and 3" supermarket. It
will worsen cusrent “rat runs” through nasrow streets as vehicles iry o avoid traffic build-ups. Key streets afiected, such as Lord and Darley Streets, have baen
tanored in the AMP trafiic assessment.

PUBLIC TRANSPORT 5
The rail stations are at least a kifomaire away, oo far to carry heavy shopping. The 3 bus routes from the Metro do not adequately service the needs of the |
local area, as they exit the LGA o go to Bondi Junction or Millers Pt. The other bus routes from Enmore Rd or King St are again =
too far to carry a ol of shopping. Public ransport is inadequate and the expansion will encourage more car fravel.

LOSS OF TREES

While the new plans have refained most of the trees on Murray & Smidmore Sirests that were designated for removal in the criginal plans, there are many
other trees that may still be under threat of ramoval. Especially along Victoria Road where most of the larclscape-significant Hilis Weeping Fig trees are
described as “consider for retention” - this ambiguous terminology is no guarantee for the protection of these magnificent trees that form a continuous leafy
canopy that shelters much wildlife and birds as well as adding shade and beauty to the siresiscape.

SHOPPING CHOICES

The addition of a third supermarkel & two more discount department stores is & duglication of services offerad at oiher nearby shopping cenires & is
unnecessary. One of the characteristics of this area is its diverse shopping experience & lack of major retail chain stores. There is real concemn thal an
axpanded Metro cenire will draw business away from local shopping strips, & despite AMP’s assertion that this will be mimimal, the negative affects of such
redevelopment can be ohserved at Doutle Bay, Paddington & Bondi after the expanded Bondi Junction centre.

LITTER, TROLLEYS AND POLLUTION ’
Many issues have not yet been addressed in the new proposal. More cars and trucks wilt add to air and noiss poliution. Tha management of abandoned
trolleys and litter is currently very unsatisfactory. Noise disturbance will worsen due o increased opetational and cleaning aclivities.

INADEQUATE COMMUNITY CONSULTATION

The communily consultation process conducted for AMP was unsatisiactory and disingenuous. | sought to misiead people info believing that “revitalisation”
meant refurbishment or renovation, but the plans reveal a huge expansion over the current centre and onto a iarge warehouss site that is zoned for industrial
use. Contrary to AMP’s reporis, extensive independent surveys of local residents confinm they oppose the plans.

Our community does nol want or nesd this massive redevelopment jorced on them. We want a clean and inviting environment 1o shop in but not a massive
expansion that will foraver change the fabric and character of cur neighbourhood.

OTHER COMMENTE

Yaurs sincerely
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SUBMISSION TO THE NSW DEPARTIMENT OF PLANNING

Project Description: Marrickvite Metro Shopping Centre - MPO9_0181 -~ Marrickvills Metro

Mame: {surnaime) ﬁ&:@‘“"*ﬂi ________
Organisation: (I ADPICADIE) o e .
Address: \g(l ........ \ f\-ﬁfimL';"-’QCBAW(LC’Q"/L&L@{\’{S\JJ}
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Overall view/position on
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| obiect to the above proposal to expand the Marrickville Metro Shopping Centre. The redevelopment of this cenire is inappropriate. [t is unlike other shopping
centres and requires special considerzstion of its unique sifuation. It is not located on a main road, is not adequalely serviced by public transpori, it will
increase traffic problems, it is out of character with the surrounding low-rise residential area, it will drain business from local shopping sirips, it will increase
notse and air pollution, and it will have a negative impact on the amenity of residents and the community.

SIZE ~ it will create negative visual impact
The proposal, though scaled down in {he revised plans, will increase by 75%, It will increase by 140% in height. its overall presence will dominate and
avenwhealm the small-scate single residential dwellings arcund it, and is aut of character with the streetscape of period buildings.

TRAFFIC — i will create significant negative fraffic impact

The proponent daes not acknowledge that the huge increase in retail flaor space will significantty impact on traffic. 1 is self-evident that almost doubling ths
size of the centre will markedly increase traffic on the already over-burdened small local reads. An independent analysis predicts that traffic will increase ny
50% on Saturdays and 756% on Thursday evenings. It will also generate a large increase in trucks to service the additional major slores and 3™ supermarkat. it
will worsen current “raf runs” through narrow streets as vehicles try to avoid traffic build-ups. Key streets affected, such as Lord and Darley Streets, have tbeen
ignored in the AMP trafiic assessment. | request that the Dept of Planning conduct an independent traffic impact study before considering this proposal,

PUBLIC TRAMSPGRT ~ it iz not adequaiely serviced by public transport

The rail stations are at ieast a kilomelra away, too far fo carry heavy shopping. Thea 3 bus routes from the Melro do nol adequately senvice the needs of the
local arca, as they exit lhe LGA to go to Bondi Junction or Millers Pt. The other bus routes from Enmere Rd or King St are again

too far to carry a lot of shopping. Public transport is inadequate and the expansion will encourage more car travel.

1.OSS OF TREES - an expansion may resuliin oss of significant irees

wWhile the new plans have retained most of the trees on Murray & Smidmare Sireets that were designated for removal in the originat plans, there are many
other trees that may stilt be under threat of removal. Especially along Victoria Road where most of the landscape-significant Hills Weeping Fig trees are
described as “consider for retention” - this ambiguous terminology is no quaraniee for the protection of these magnificent trees that form a continuous leafy
cancpy that shelters much wildlife and birds as welt as adding shade and beauly to the streetscape.

SHOPPING CHOICES ~ it will create negative economic impact on local shopping sirips

The addition of a third supermarket & two more discount department stores is a duplication of services offered at other nearby shopping centres & is
unnecessary. One of the characteristics of s area is its diverse shopping experience & lack of major refail chain stores. There is real concern that an
expanded Metro centre will draw business away from local shopping strips, & despite AMP's assertion thal this will be minimal, the negative effects of such
redevelopment can be observed at Double Bay, Paddingion & Bondi after the expanded Bondi Junclion centre.

LITTER, TROLLEYS AND POLLUTION — these issues are not addrassed in the current proposal
Many issues have not yel been addressed in the new proposal, More cars and trucks will add to air and noise poliution. The management of abandoned
Wolieys and litter is currently very unsatisfactery. Noise disturbance will worsen due to increased operational and cleaning activities.

INADEQUATE COMMUNMITY CONSULTATION - and misleading information ¢ausad confusion in community

The community consultation process conducted for AMP was unsatisfactory and disingenuous. H soughlt to mislead people into believing that "revitalisation”
meant refurbishment or renovation, but the plans reveal a huge expansicn over the current centre and onto a large warehouse site that is zoned for industrial
use. Contrary o AMP's reporis, extensive independent surveys of iocal residents confir they oppose the plans,

Our community does not want or need this massive redevelopment forced on them. We want a clean and inviting envirenment 1o shop in but not 3 massive
axpansion that wilt forever change the fabric and character of our neighbourhood.

Yours sincerely

[SEnatyne) [GER]
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SUBMISSION TO THE N3W DEPARTMENT OF PLANNING

Projact Description: Marrickville Metro Shopping Centre - MPOO_0191 - Marrickvills Metro
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! object to the above proposal {o expand the Marrickville Metro Shopping Centre. The redevelopment of this centre is inappropriate. i is unfike other shopping
cenires and requires special consideration of its unigue situation. Itis not iocated on a main road, is nol adequately serviced by publictransport, |t wiil ¥
increase traffic problems, it is ouf of character with the surrounding low-rise residential area, it will drain business from local shopping strips, it wilt increase
noize and air pollution, and it will have a negative impact on the amenity of residents and the community.

SiZE - it will create negative visual impact
The propesal, though scaled down in the revised plans, will increase by 75%. It will increase by 140% in height. {ts overall presence will dominate and
overwhelm the small-scale single residential dwellings around i, and is out of character with the straetscape of period buildings.

TRAFFIC — it vill create significant negative traffic impact

The proponent doss not acknowledge thal the huge increase in retall floor space will significantly impact on traffic. [t is self-evident that almost doubling the
siza of the centre will markedly increase traffic on the already over-burdened smail local roads. An independent analysis predicts that traffic will increase by
50% on Saturdays and 75% on Thursday evenings. it will also generate a large increase in trucks lo service the additional major stores and 3° supermarket. 15
will worsen current “rat runs” through narrow stresls as vehicles try to avoid traffic build-ups, Key streets sfiected, such as Lord and Darley Streets, have been
icnored in the AMP traffic assessment. | request that the Dept of Planning conduct an independent traffic impact study before considering this proposal.

SURBLIC TRANSPORT ~ it is not adequaliely serviced by public transport

The rail stalions are at least a kilometre away, too far to carry heavy shopping. The 3 bus routes from the Metro do not adequately service the neads of the
locai area, as they exit the LGA 1o go to Bonai Junction or Millers Pt The other bus routes from Enmore Rd or King 3t are again

100 far to carry a lot of shopping. Public transpori is adequate and the expansion will encourage more car travel.

LOSS OF TREES — an expansion may result in loss of significant irees

While the new plans have relained most of the trees on Murray & Smidmore Streets that were designated for remaval in the origina! plans, there are many
other trees that may still be under threat of removal. Especially along Victoria Road whers most of the landscage-significant Hills Weeping Fig trees are
described as “consider for relention” - this ambiguous terminclogy is no guarantee for the protection of these magnificent treas that form a continuous lealy
canopy that shelters much wildlife and birds as well as adding shade and beauty to the streeiscape.

SHOPPING CHOICES ~ it will create negative economic impact on local shopping sirips

The addition of 2 third supermarkeat & two more discount department stores is & duplication of services offered at other nearby shopping centres & is
unnecessary. One of the characleristics of this area is its diverse shopping experience & lack of major retail chain stores. There is real concern that an
expanded Metro cenire will draw business away from locat shopping strips, & despite AMP's assertion that this will be minimal, the negative effects of such
redevelopment can be observed at Double Bay, Paddington & Bondi after the axpanded Bondi Junction centre.

LITTER, TROLLEYS AND POLLUTION — these issues are not addressed in the current proposal
Many issues have not yet been addressed in the new proposat. More cars and trucks will add to air and noise pefivtion. The managemant of abandonad
trofleys and litter is currently very unsalisfactory. Noise disturbance will worsen due to increased operational and cleaning activities.

INADEGQUATE COMMUNITY CONSULTATION - and misleading information caused confusion in community

The community consultation process conducted for AMP was unsatisfactory and disingenuous. | sought {o mislead people into believing that "revitalisation”
meant refurbishment or rencvation, but the plans reveal a huge expansion over the current centre and onlo a large warehouse site that is zoned for industrial
use. Contrary to AMP's reporis. extensive independent surveys of local residents confirm thay oppaose the plans.

Our community does nol want or need this masstve redevelopment foreed on them. We wanl a clean and inviling environment to shop in but not a massive
expansion that will farever change the fabric and cheracter of our neighbourhooed.

OTHER COMMENTS

Yours sincerely —
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